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Rough Proofs 


The first serious set-back Ogden 
Nash has experienced came when 
ApveRTISING AGE published an edi- 
torial urging that Ogden’s nonsense 
be taken seriously. 

<<. 

It’s as tough on a humorist to be 
taken seriously as it is for a states- 
man (politician to you) to be 
laughed at in his most solemn mo- 
ments, 

v v v 

Automobile manufacturers have 
decided to feature safety as well as 
high speed in their advertising 
hereafter. In other words, why be 
in such a hurry to kill off the cus- 
tomers? 

— F 

Ely Culbertson has sued _ for 
$300,000 because a whisky adver- 
tiser hinted that he might be inter- 
ested in a shot now and then. Ely 
wants it distinctly understood that 
he can make his bridge mistakes 
without any assistance. 

vyvsyse*Y’ 

A subscriber’s wife writes in to 
suggest a sensible innovation in 
packaging—a better way of getting 
the stuff out of the can. But of 
course the packaging experts can’t 
be bothered with a mere trifle like 
that. 

v v v 

Wouldn’t it cause a lot of com- 
motion if one of the geniuses of 
package design came along and 
said, “This package not only has 
shelf appeal, but can be opened by 
the frailest house-wife without the 
aid of hatchet, hammer or cold 
chisel’’? 

v v v 

Dr. Frank M. Surface, Standard 
Oil vice-president and new head of 
the American Marketing Society, 
will soon have people forgetting 
that he used to be the protege of 
the sage of Palo Alto. 

¥ v v 

Paul Hollister says that retail ad- 
vertising may not be very pretty, 
but “it puts meritorious aspirin in 
the consumer’s gullet.” Not, how- 
ever, by giving him the Bayer 
facts. 

a 

Few farm papers accept liquor 
advertising. Why should they? Any 
farmer with an apple orchard and 
a cider mill can trust nature to take 
care of his requirements. 

7, F F 

O. O. McIntyre, Rough Proofs re- 
grets to note, continues to use “sus- 
picion” as a verb. The public is 
beginning to suspect that what Odd 
needs most is a good copy-reader. 

a a 

General Dawes and Collier's join 
hands in using “enormity” to mean 
merely huge size. But the best 
speakers and writers, including all 
the good copywriters, are fully 
aware of the sinister connotation of 
that mouth-filling word. 

- = & 

The Royal College of Surgeons 
says that claims for British patent 
nedicines “are always exaggerated, 
and, in general, purely fraudulent.” 
Now we know where Morris Fish- 
bein gets his stuff. 

v v v 

The only sad thing about the 
appy Christmas season of peace on 
earth and good-will to men is that so 
liany people spoil it all by referring 
') it as Xmas. 

7 v v 

Like the Salvation Army’s clients, 
‘he bootlegger may be down but 
he's never out. 
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Copy Cups. 


GOTHAM LIQUOR 
DEALERS BRING 
OUT OWN BRANDS 


Unique Tie-Up With Distill 
ery Is Effected 


New York, Dec. 15.—The smaller 
retailers of alcoholic beverages armed 
themselves with a new tool this week 
and deployed their forces in a clos- 
ing-in struggle with certain large 
price cutters by introducing “fight- 
ing brands” of their own. 

Full pages in the New York Times 
Thursday, the Sun yesterday and the 
News today introduced the fighting 
brands, Winchester and Chester Hill, 
bottled by the James Clark Distilling 
Corporation and sponsored by five re- 
tail liquor dealers’ associations, 
which are owners of the brands. 

The brands will be made available 
to dealers’ associations in other cities 
to enable them to ward off the de- 
pressing effects of bad price-cutting 
competition, and it is expected that 
the idea will spread across the 
country. 

In New York, following the full- 
page introductory copy, the liquor 
associations and the distillery, a 
subsidiary vf Distillers & Brewers 
Products Corporation, of which Sam- 
uel Ungerleider is president, plan to 
run smaller advertisements once a 
week. A certain advertising appro- 
priation per case sold has been 
agreed upon and it is thought that 
in New York the expenditure for 
the first year may run from $150,000 
to $200,000. 


Five Dealer Groups 


The dealers’ organizations partici- 
pating in the anti-price-cutting move 
are the Greater New York Licensed 
Liquor Stores Association, Inc.; Fed- 
erated Retail Liquor Dealers of 
Kings County, Inc.; Bronx Wine & 
Liquor Retail Stores Associates, Inc.; 
Long Island Wine & Liquor Dealers 
Association, Inc.; and Westchester 
Retail Liquor Stores Association. The 
advertising agency in charge is the 
William H. Rankin Company. 

The strength of group purchasing 
is brought into play in this effort. 
The fact that these brands are bought 
in volume by the affiliated groups 
and that they are purchased direct 
are given as factors enabling espe- 
cially attractive retail prices. 

Between 600 and 800 liquor deal- 
ers in the New York area are featur- 
ing the two brands. Point of pur- 
chase advertising includes window 
displays, posters and the associa- 
tions’ guarantee, framed. The 
whisky is about a year old. The 
blend was advertised this week at 
98 cents a pint, $1.49 a fifth, and 
$1.87 a full quart. The Chester Hill 
straight whisky was offered at the 
same prices. Both are 90 proof. 

“To maintain the standards and 
reputation of the trade,” said the 
opening advertisement, “and _ to 
safeguard the public’s purse and 
palate, the leading retail liquor 
stores have banded together and or- 
ganized the associations listed below. 
These associations are irrevocably 
bound to the principles of selling 
only good, genuine liquors at prices 
that represent real values... 

“At their prices these two fine 
whiskies represent two of the great- 
est values on the New York market 
today.” 


SMASH FOR BUICK 


Full-page newspaper copy which 
starts off Buick's 1935 drive. 


WILL CONTINUE 
PRESENT CAR. IS 
BUICK MESSAGE 


Start 1935 Drive in 1900 
Newspapers 


Flint, Mich., Dec. 14.—Full-page 
copy bearing the bold type caption, 
“Buick for 1935,” will appear begin- 
ning Sunday in approximately 1,900 
newspapers throughout the country 
to announce the continuation of 
Buick Motor Company’s present car. 

“Buick announces continuation of 

its smart style . . . proven su- 
periority . . . established prestige of 
quality and value . . . and every fun- 
damental Buick engineering feature, 
already proved and now improved by 
further progress,” copy states. 

According to the officials of Camp- 

(Continued on Page 28) 


New Cinema Fashions 


For Men Capitalize 
Glamor of Hollywood 


New York, Dec. 13.—Exclusive 
rights on the use of movie stars for 
style purposes are being secured 
for Men’s Cinema Fashion Clothes, 
Inc., New York, in what is said to 
be the first move to tie up film 
glamor with men’s clothes merchan- 
dising. 

Leading to the new development 
is the fact that after a big film re- 
lease it is not uncommon for the 
producers to receive 3,000 to 4,000 
letters from young men asking 
where clothing worn by the star 
could be obtained. 

Advertising and promotion of the 
new merchandising plan is being 
handled by Griffin Advertising, Inc., 
Cleveland. Copy for newspaper mats 
being furnished dealers states that 
the first release is an authentic re- 
production of “the suit worn by 
Lanny Ross in Paramount’s smash 
hit, ‘College Rhythm’.” Ross is pic- 
tured with Mary Brian. 

Class and trade publications as 
well as direct mail, will be used as 
soon as distribution is set up. The 
plan has already been placed in op- 
eration in a few cities where stores 
have been appointed and “College 
Rhythm” has been released. 


Many Dealer’ Helps 


Dealer helps to be offered include 
giant blow-ups, window displays, 
theater displays, counter cards, and 
envelope inserts. ; i 

Hitherto men’s clothes have been 
subject to the regular spring and 
fall buying seasons with depressed 
activity during the remainder of 
the year. It is expected the “movie 
star” clothes will affect a radical 
change in this respect. 

Arrangements have been made 
with the leading Hollywood produ- 
cers through the Modern Merchan- 
dising Bureau, New York, to get 


Last Minute 


News Flashes 


president since 1931. 
inclusive. 


cago; Steve Hannagan, New York. 


title of treasurer. 


by the New York Herald 
changes in representation. 


Times’ advocate. 


ever attempted. 


Lasker Resumes Presidency of Lord & Thomas 

Chicago, Dec. 14.—-Albert D. Lasker has returned to the presidency of 
Lord & Thomas, succeeding Ralph V. Sollitt, who retires from business, 
but will continue as a director of the corporation. 


Mr. Sollitt has been 


Mr. Lasker held the presidency from 1924 to 1926 


Don Francisco, vice-president in the Los Angeles branch, has been 
named executive vice-president, while Sheldon R. Coons, New York, has 
been re-elected executive vice-president. 

Albert W. Sherer, Chicago, and Thomas M. Keresey, New York, have 
been re-elected vice-presidents, while the following have been elected vice- 
presidents: Ralph D. Allum, David M. Noyes, and Stuart Sherman, Chi- 


William R. Sachse, Chicago, secretary, has been given the additional 


“Herald Tribune,” “Times,” Change Representatives 

New York, Dec. 14.—Simultaneous announcements were made today 
Tribune and 
Guy S. Osborn, Scholaro and Meeker, Inc., who 
represented the Jimes has been appointed by the Herald Tribune, while 
John B. Woodward, Inc., who represented the Herald Tribune, becomes the 


New York Times of immediate 


Eastman Kodak Returns to Newspapers 
Rochester, N. Y., Dec. 14.—With copy scheduled for about 120 news- 
papers in 85 cities, Eastman Kodak Company will launch its first major 
newspaper campaign since 1927 in the spring of 1935. 
Starting immediately after the first of the year with a “snapshots at 
night” campaign, the company’s magazine effort will be the largest it has 
J. Walter Thompson Company is the agency. 


CINEMA FASHION 


C{t STORE NAME 


...and nowhere else in town! 


Cinema FASHION 
CLOTHES for mew 


MEN ! The DeLuxe fashions worn by the Hollywood 
movie stars are now available through arrangement 
with leading producers — authentic reproductions 
of the custom-tailored models worn hy the stars. 
First release is the “College Rhytha” model, worn 
by Lanny Ross m Paramount's smash hit of the 
same name. See The Lanny Ross Suit at our store 
now, available in fine worsteds of the newesc 
shades, with matched cri oo Jing 
in style and remarkably low in price... . . 


00° 


extra trousers $0.00 


STORE NAME HERE 
a ae as 


See the “Lanny Ross” 
model in “College 
Rhythm now showing 
at Theatre 


One of the suggested dealer news- 
paper advertisements for Cinema 
Fashion clothes. 


sole rights on the use of the stars 
in the new Men’s Cinema Fashion 
Clothes development. 

Selected stars from the various 
studios will be used as models of 
what the well-dressed man should 
wear. Exact reproductions of mod- 
ern suits worn by these celebrities 
in outstanding pictures will be fea- 
tured and released soon after the 
films appear. 

Leading .department stores and 
men’s clothing shops’ throughout 
the country are being offered ex- 
clusive franchises for the operation 
of a Cinema Shop under the new 
plan. Those who sign up will have 
exclusive rights in their city and 
may tie up with local theaters in 
cooperative promotion of picture 
and clothing. Lobby displays will 
be given by theaters in considera- 
tion of mention in store advertising. 

Following the Lanny Ross _ re- 
lease, other releases expected soon 
will feature clothing worn by Ches- 
ter Morris, Cary Grant, Robert 
Montgomery, George’ Raft, and 
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Adolph Menjou in their latest pic- | Bordering the Ross-Mary' Brian | PRESTIGE ADVERTISING R f ] S ll 
tures. picture are strips of sound film. DESOTO CAMPAIGN e usa -to- e 
Plans call for the presentation of |Copy reads: . r; Pp li Ci d 
models featuring stars in all age| “Now for the first time, it is pos- Trem Rees 3 oO Icy ite by 
classes to promote the sale of|sible for you to choose your clothes CELLARS f 
clothing among all types of indi- | from models originated in Holly- : Uz. S. Trade Group 
; viduals | wood—the smartest clothes in the 
In the present project it is be-|country—men’s Cinema Fashions— 
lieved that the feminine world may |authentic reproductions of custom- Washington, D. C., Dec. 12.—Charg 
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ae ae 


exert an influence 
ulation 
Cinema 


on the male pop- 
toward the purchase of 
Fashions. It is considered 
natural that the feminine theater 
patron would like to see the well- 
tailored suit of her favorite star on 
her husband or boy friend. 


Expect Feminine Assistance 


In the new promotional venture 


stars will be shown in action under | 


Cine- 
identi- 


personalized conditions. All 
ma Fashion clothes will be 
fied with the Cinema Fashion tag 
and label. The clothing will be 
made for all types of men as 
emplified by movie star tie-ups. 

New stars will be added to 
list frequently, and Cinema 
ions will show a constant increase 
in models. The plan aims at a 12- 
month year with no _ idle 
periods. 

Space for the 
handling 
provided in 
nished for 
tion with 


the 


sales 


the 
Fashions is 
advertising fur- 
use in connec- 
Lanny Ross model. 


name of 
Cinema 
the 
dealers’ 
the 


store 


ex: | 


Fash- | 


local 


tailored clothes worn by leading 
c nema stars.” 

Cinema Fashions will out-sell the 
advertised lines, dealers are _ told, 
“because of the greater 
power of the models, due to their 
authentic Hollywood style, and be- 
cause they are sold at a lower re- 
tail price than the major advertised 


lines.” 


Visit “Monitor” Plant 

The Christian Science Publishing 
Society, Boston, publisher of the 
Christian Science Monitor, enter- 
tained a delegation of 
Advertising Club Thursday 
j}luncheon, and tour of the 
new buildings, conducted by 
man Rose, advertising director, 
Hudson C. Burr, assistant 
| ing manager. 


To Advertise Neo-Aire 


Badger and Browning & Hersey, 
| Inc., New York, has been appointed 
to advertise a portable home air con- 
ditioner distributed by Neo-Aire, Inc. 


with a| 
society's 
Nor- 
and 
advertis- 


To those 


who buy space for 


*Out about December 20th 


pulling | 


} 
| 
| 
| 


the Boston | family, 


| 


Leading American 


Advertisers 


America’s industrial leaders have honored 
the Atlantic Monthly by selecting it to carry 
Out a distinguished mission. Watch the adver- 


tising columns of the January issue.” 


Detroit, Mich., Dec. 13.—-A new line 
of aerodynamic cars, in the popular 
price field, with all the streamline 
features of the Airflow design will be 
introduced by DeSoto Motor Corpora- 
tion along with the 1935 Airflow 
models, Byron C. Foy, president of 


the company, announced during the 


preview of the new cars at the Chrys- 
ler Administration Building here this 
week. 

The new cars, born of the same | 
and described by company officials as 
the “DeSoto Twins,” bear a marked 
family resemblance. They are alike 
in many respects and yet, it is said, 
unlike. They are the “boy” and/ 
“girl” of the DeSoto household and 
are scheduled to be introduced at the 
same time. 

Although no statement has been 
made as to the details of the adver- 
tising plans, the company 
that the very nature of 


the simul- 


at the same time and place, | 


intimated | 


ing that adoption of a refusal-to-se]] 
policy constitutes illegal restraint of 
trade, the Federal Trade Commission 
has filed a complaint against Bristol. 
| Myers Company, New York, manufac. 
=e 2 spree agli a == turer of Sal Hepatica, Ipana tooth. 
ae 86 Sates — —-— === | paste, Mum, and numerous other 
= — products. 
= — The commission’s complaint al- 
=" leges that Bristol-Myers “issued an. 
; : =. nouncements to customers that the 
| ccna ~ | menmssox anesmins-—. | company would thereafter select as 
customers only those who adopted 
and carried out its sales policy,” and 
| gave the manufacturer until Jan. 4 
| 1935, to show cause why an order to 
cease and desist from the alleged 
practices cited should not be issued. 
Bristol-Myers is also charged with 
maintaining a resale pricing system 
in violation of the Federal Trade 
Commission Act. The complaint al- 
leges “‘the seeking and obtaining of 
promises and agreements from retail- 


_ Full-page advertisement which ran 

in newspapers throughout the 

country this week, designed to 

_lend the value of the McKesson 

& Robbins name to the numerous 

_ wines and liquors which the com- 
pany now imports. 


taneous introduction of the new cars 
lends itself to a cooperative cam-| ers that they would maintain and 
paign, a campaign in which both cars | opserve the suggested prices, and the 
would receive equal emphasis, and in | seeking and obtaining of cooperation 
which the advantages and beauty of | of some of its customers in inducing 
.|the aerodynamic design, now made | other customers and other dealers to 
| available in both the high and low | "observe the suggested prices.” 
price brackets, would be stressed. The result of these alleged prac- 
tices, the commission complains, is 
that retailers are constrained to sel] 
Fundamentally, the drive promises | at uniform prices suggested by Bris- 
to mark renewed efforts by the com-| tol-Myers, prices to consumers are 
pany to broaden public acceptance} held at an “artificially high level,” 
of the new motor car design. Con-| and the public is denied the benefit 
seauently, beauty is destined to re-| of competition among retailers. 
ceive the greatest emphasis in the More than 100 manufacturers in 
new campaign. the drug field are reported to have 
According to J. Stirling Getchell, | adopted the refusal-to-sell system in 
Ine., agency in charge, the mediums)|the past two years in an effort to 
and schedules employed will be sim-| keep retail prices at reasonable levels. 
ilar to those of last year, the greatest 
emphasis coming in the spring during | 


the peak of the buying period. Graham-Paige Will 


To Stress Beauty 


DeSoto stepped into the higher | 
price field when it introduced the Entertain Dealers 
first Airflow models a year ago. The) When at least 5,000 dealers come 
new line enables the company to re-|t® Detroit the week of Jan. 12 to in- 


jaugurate the new 
| the entire dealer 


automotive yea! 
organization of the 
Graham Paige Motors Corporation 
will rally for a luncheon at the 
| Book-Cadillaec Hotel, to hear the com- 


in addi- | 
advantages of | 
This added | 


turn to its former price and, 
tion, offer the many 
the streamline design. 
feature, it is hoped, will be the con- | 
clusive factor in achieving DeSoto’s | pany’s 1935 sales plans. About 500 
| 60,000 quota for 1935. ‘dealers are expected to attend. 

Dealers expressed great enthusiasm! It is reported that the company 
over the new cars and have prom-| Will be an aggressive contender in 
ised sales activity sufficient to war-| the lowest price range next year with 
rant the anticipated 40 to 50 per cent 4 new Graham Six, and that three 
production increase. _ other models, including the Super: 

Mr. Foy stated that no definite date gar ie Hage oom pepe cal cure 
for the presentation of the new De-| pont year, Cieeiaens Sinan of 
Soto cars has been set. He indicated,| 45.724 units represented a gain of 
however, that the cars would be an- 46.4 per cent over those for the same 
nounced within a few weeks. period of 1933. 


They gossiped with Mrs. Jones while 
she hung out her wash. Had tea with 
Mrs. Smythington Smyth in her Louis 
Quinze living room. Téte-a-tétes with 
80,412 actual radio owners from coast 
to coast. And found out a lot of im- 
portant facts—about listeners—and their 
incomes—and their listening. It’s all in 
the new CBS audience study.* Write 
for a copy. Columbia Broadcasting 
| System, 485 Madison Ave., New York. 


*"More Facts on Radio Listening by Income Levels” 
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MARKET, | 


Bill Foster is not native to New England. 

Bill went to a mid-western engineering college. 

He heard of Pittsfield for the first time 

When General Electric offered him a job. 

After commencement he hopped an eastbound 
Pullman, 

And went into post-graduate training at the 
G. E. plant. 

He lived on Tyler Street in a boarding house 
back of the works. 

After a few tough years Bill riarried the boss’ 
secretary. 

Now they live in a sixeroom white Colonial 
on Commonwealth Avenue, 

With a swell view of the hills beyond. 

Bill bulges a bit at the middle. 

And Margaret has forgotten her shorthand 

Figuring out short cuts to handle a houseful of 
kids, 

And trying to keep the budget in balance 

For a family that doesn’t want to miss any of 
the thrills. 

Ever since Bill, Jr., went social 

Tony’s tonsorial parlors have taken a bigger 
toll. 

And the shoe polish doesn’t dry up so much. 

The soap bill is bigger, too. 

Dad has discovered another outlet for his ties 
and socks, 

And the neighborhood drug store peddles 
more pomade. 

Young Bill is either getting up at 3 a.m. to see 
the sun rise on Graylock, 

Or going to bed at same after the moon has set 
over Pontoosuc Lake. 

And meanwhile the family car frequents the 
filling stations. 

Patricia, too, is pressing hard for a permanent, 

And sampling her mother’s lipstick on the 
side, 

And professing that she hasn’t a thing to wear. 


an f amily 


e PirtsFIELD, Mass., population 49,677, is located in the beautiful Berkshires, 143 miles north of New York City. It is noted for its 
big General Electric plant, but also has a healthy business in woolens, writing paper, and insurance. Its 12,074 families read 2,511 copies of 
the Sunday News—for a family coverage of more than 20%. The view above is of North Street, main business street of the city. 


And Chubby, late family infant, is discover- 
ing 

That two helpings of pot roast, mashed pota- 
toes and gravy, lima beans, pineapple 
salad, apple sauce, and pumpkin pie 

Only make him hungrier. 


The Foster family is a fairly adequate sample 
of middle-class Pittsfield. 

They haven’t much money because they never 
stop spending. 

They manage a modest savings account in 
their bank on North Street, 

Because that’s an old New England custom. 

They play a littie medium golf and bridge, 

Go to church and the movies, 

Help grandpa make his maple syrup, 

Keep the children fed and fairly well clothed, 

Read the Berkshire News every evening, 

And the New York News on Sunday. 


There are 2,510 other Pittsfield families who 
read the Sunday News, 

Folks who live in more modest homes on the 
hillside, 

And in more elaborate ones on Bartlett and 
Wendell Avenues. 

They doa lot of Pittsfield’s annual $22,500,000 
retail buying, 

They own cars, because Pittsfield has a car for 
almost every family. 

They are customers of the 275 grocery stores 
and the 35 filling stations. 


They are good people to sell and the best way 
to sell them is through the Sunday News. 


Pittsfield is one of 113 cities of 10,000 and 
better 

Where the Sunday News reaches 20°, or more 
of the families— 

Averages over half the families. 

More than a hundred Main Streets 

Feel the force of Sunday News advertising. 

More than 2,450,000 families read the Sunday 
News. 

They live mostly within 150 miles of New 
York City, 

Where case and carload lots are the rule and 
not the exception. 

This national-size circulation in one urban 
east market area 

Moves mountains of goods, 

Influences the dealer and the consumer to buy. 

So thickly concentrated is this Sunday News 
circulation, 

So generously spread over a single market 
area, 

That only a scant few national magazines get 
to as many families in all America. 

So the Sunday News is the perfect supplement 
to magazine schedules, 

Bolsters up threadbare coverage in the area of 
biggest buying. 

The business is here. 

Do you want it? 

The Sunday News will help you to get it. 


NEWS 


yr PICTURE NEWSPAPER 
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ADVERTISING AGE 


December 15, 1934 


New FACA Rules 
Seen As Boost 
To Liquor Copy 


New York, Dec. 13.—-A rapid rise in | 
the volume of alcoholic beverage ad- | 
vertising is expected to follow publi- | 
cation of the new regulations on ad- 
vertising to be issued in about two) 
weeks by the Federal Alcohol Con- | 
trol Administration. 

before leaving for Washington to- 
day to confer with FACA officials | 
prior to the final revision of the reg- 
ulations, Hartley W. Barclay, edi- 
torial director of the Conover-Mast- 
Corporation, and chairman of the 
board of the Alcoholic Beverage Ad- 
vertising Council, Inc., told Apverttis- 
inc Ace he was confident the new 
regulation would reflect the best 
judgment in the alcoholic beverage 
industries. 

“Joseph N. Choate, Jr., director of 
the FACA, and his able assistants 
have made a thorough study of all 
problems involved in devising regu- 
lations which incorporate adequate 
safeguards while allowing responsible 
members of the industries concerned 
the fullest scope tor legitimate com- 
petitive activity,” said Mr. Barclay. 

“IT am sure that the result in the 


| task. 


form of fair and practical permanent Shellmar Company Holds 


regulations will repay everyone for 
the time and thought put into the 
The regulations will include | 
nothing to handicap honest adver- 
tisers. The interests of all factors, | 
advertising agents and publishers, as | 
well as principals, have been care- | 
fully considered, as the new regula- 
tions will show.” 
Mr. Barclay can predict the in- 
crease in alcoholic beverage advertis- 
ing on the fact that 85 per cent of | 
the industry has indicated to the| 
publications he represents that regu- | 
lations such as are about to be ap- 
proved will be entirely satisfactory. 


New Linit Program 
Phil Spitalny’s 32-piece all-girl or- 
chestra will be featured in a new 
program, “The Linit Hour of Charm” 
from 8 to 8:30 EST each Thursday 
over the nationwide WABC Colum- 
bia network, starting Jan. 3. The 
Corn Products Refining Company, 

maker of Linit, is the sponsor. 


Adds Photo Service 


Commercial photographic service 
for advertisers and others is an- 
nounced by Douglass Doolittle, presi- | 
dent of Doolittle & Company, Inc., 
Chicago advertising and promotion | 
house. Edgar L. Bloomster, recently 
appointed art director of the com- 
pany, will supervise the work. 


National Sales Meeting 


The sales convention of the Shell-| 
mar Products Company, creators, de- | 
signers, and multi-color printers of 
cellulose packaging was held Dec. | 
12-14 at the Union League Club in) 
Chicago. 

A display room has been provided 
at the company’s general sales offices, 
224 S. Michigan Ave., for the conven- 
ience of executives and manufactur- | 
ers wishing to study modern trends 
in printed cellulose packaging. 


Sponsor Beauty Program 


Walter Preston will be the male) 
vocalist on the new “Outdoor Girl | 
Beauty Parade” program featuring 
Gladys Baxter, soprano, and Victor | 
Arden’s Orchestra, to be broadcast by | 
CBS on Saturdays from 7:30 to 8| 
p. m., starting Jan. 5, for the Crystal 
Corporation, New York. 


Joins Gricweld-Eehloman | 


Lawrence E. Blazey, well-known | 
artist, formerly with the Manning 
Studios, has joined the staff of the 
Griswold-Eshleman Company, Cleve- 
land agency. 


Marlo with Agency 


Raoul Marlo has joined Berming- 
ham, Castleman & Pierce, Inc., New 
York, as director of its radio depart- 
ment. 


63.189 HOME 


PURCHASING 


SY 


Management Institute, an independent fact-finding or- 
ganization, asked 76°/, of the buying heads of all Indian- 
apolis families which daily Indianapolis newspaper they 


preferred for its advertising. 


Of the 63,189 answering, 67.7°/, selected The News, 
19.1% the second evening paper and 13.2°/, the morn- 


ing paper. 


Such decisive proof of the influence of The News with 
readers, exclusive or otherwise, will be heeded by 


aggressive advertisers seeking 
in this fertile market. 


THE INDIANAPOLIS NEWS 


The 145,021 average circulation of The News during the first eleven months of this 
year is the largest circulation ever attained by a daily newspaper in Indiana. 


AGENTS 


Which Paper 
Guides Their 


TELL: 


volume sales with profit 


Chicago 


JE. Lutz, 18ON. Michigan Ave 


in its 1935 campaign, with which the 
| company expects to surpass sales of 


| by gas. The American Gas Association 


SERVEL OUTLINES 
PLANS FOR LARGE 
'35 SALES DRIVE 


New York, Dec. 13.—Newspapers 
will continue to be one of the prin- 
cipal mediums used by Servel, Inc., 


the past year, which broke all pre- 
vious records, F. E. Sellman, vice- 
president in charge of distribution, 
advertising, sales and sales promo- 
tion, said this week. 

The 1935 program will continue to 
stress the advantages of refrigerating 


at its initial meeting to discuss 1935 
plans for marketing gas operated 
household refrigerators has laid out 

program for further cooperation 
with the manufacturer. 

Servel also plans to use national 
magazines to promote the sale of 
Electrolux refrigerators. Trade pa- 
pers reaching utility executives will 
also be employed. This part of the 
campaign is designed to reach the 
gas utilities, for the larger part of 
the Electrolux business is done 
through 2,500 such organizations 
throughout the country. 


Discuss Plans 


At a conference of Servel sales 
representatives at Evansville, Ind., 


this week, next year’s plans were re- | 
vealed and new models were _ in- 
troduced. Attending were Louis 
Ruthenburg, New York, president; 
Mr. Sellman; George L. Roach, 
Evansville, sales manager; William 
Reynolds, New York, advertising 
manager; and H. S. Boyle, New 
York, sales promotion manager. 

Among the speakers were F. R. Fe- 
land, Batten, Barton, Durstine & Os- 
born, Inec., New York, and Raymond 
C. Mayer, Raymond C. Mayer Or- 
ganization, New York. 

The gas industry is interested in 
the company’s product because it is 
the principal gas refrigerator, and 
its sales provide a means of adding to 
their gas loads. During the past year 
the refrigerator company conducted a 


highly successful sales contest in co- 
operation with the association’s com- | 


mittee. 


The new refrigeration committee 
of the association, appointed within 


LAVA SOAP FREE 
Wadan{/ 


ACCEPT FROM YOUR DEALER PLEASE 


THIS CAKE OF LAVA SOAP 
as... FREE 
| euacd xp 

if 


Wed The Purchase of Oue(!) 25+ Sta Pechage of 
PCAERY STOCKS STRICTLY LOMTTED- SOT SOW BEFORE TOO Lure 


OXxXYDOL 


The New $1,000,000 Laundry Soap 
een tion Soaks Out Dirt From 
Clothes in IS Mimstes- And Does ft Sately! 


See your desler at once! Buy one 25 sine 
pochoge of Onydel ond he wil gre yeu chee 
hutaly ree one cake of Lowe Soap Cen’ deiey! 


LAVA G@INGS TOU 
FASTEST SAFE WAY TO GET Dery 
OmT OFF OF HANDS 


An offer of a cake of Lava soap 
free with a purchase of Oxydol is 
being used - Procter & Gamble 
Company in its efforts to popu- 
larize the former product, hereto- 
fore sold principally in rural areas, 
among city dwellers. 


the past week, announced plans for 
local campaigns throughout the coun- 
try on a scale larger than any here- 
tofore sponsored by the association. 
Emphasis will be laid on the spring 
and summer activities. 

Enlargement of the program is 
planned in view of the expectation 
that the refrigeration business next 
year will be the largest in the his- 
tory of the gas industry. Newspaper 
advertising placed by local companies 
or groups, as was done during the 
past year, will be part of the program 
of selling gas refrigeration, which, 
it is said, is finding increased public 
acceptance. The contest will simi- 
larly be carried out on a_ broader 
scale. 


Allen Joins “Sunset” 


Marshall Allen, vice-president of 
Charles Daniel Frey Company, Chi- 
cago advertising agency, has resigned 
to join Sunset Magazine. He will be 
located in Chicago, to cooperate with 
agencies and advertisers using the 
publication's copy testing facilities. 


Name H. R. Linick 
Herbert R. Linick, Inec., Detroit, 
has been appointed to handle the ad- 
vertising account of Treet Mfg. Com- 
pany, maker of household cleaners. 


CLOCK AT THE 
CLANCYS 


cen 


; 
i 


4 HOURS 


AT THE 


4 HOURS AND 28 
BY THE KITCHEN 


BY THE TELECHRON 


DE LANCEYS [OVestete 


AND 16 MINUTES 


The Clancys beat 


just twelve minutes. That’s all the dif- 
ference there seems to be in their daily 
radio listening time! Read Columbia’s 
newest booklet.* (It’s probably on your 
desk right now.) Columbia Broadcast- 
ing System, 485 Madison Ave., N.Y. 


*"More Facts on Radio Listening by Income Levels” 


the De Lanceys by 
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LARGEST AUDIENCE v7 


MORE THAN ALL THE REST COMBINED 


WDAF (owner and operated by The Kansas City Star) presents here the percentage results of a listening habit survey 
made the week of October 7 to October 13, broken down into hours of the broadcast day and certified by Ross-Federal 
Service. Inc. (Complete survey in detail available through any WDAF representative. 


2nd 3rd 4th All 


WDAF Station Station Station Others 

7-8 A. M. 49.7% 23.8% 16.0% 8.8% 1.7% 

8-9 A. M. 51.1% 23.7% 14.0% 6.5% 4.7% 

9-10 A. M. 50.5% 21.6% 19.1% 5.4% 3.4% 

10-11 A. M. 48.1% 26.2% 17.5% 6.8% 1.4% 

11-12 Noon 50.9% 26.4% 14.8% 7.9% 0.0% 

12-1 P. M. 50.2% 26.6% 16.9% 4.8% 1.5% 

1-2 P. M. 55.9% 23.9% 13.6% 4.7% 1.9% 

2-3 P. M. 63.8% 23.8% 7.1% 1.9% 3.4% 

3-4 P. M. 59.5% 22.8% 13.5% 3.3% 9% 

4-5 P. M. 48.8% 34.6% 10.9% 3.8% 1.9% 

5-6 P. M. 54.0% 34.0% 7.0% 2.8% 2.2% 

6-7 P. M. 61.4% 27.1% 6.7% 1.9% 2.9% 

: 7-8 P. M. 61.0% 25.0% 9.3% 3.0% 1.7% 
| 8-9 P. M. 55.9% 32.4% 8.9% 9% 1.9% 
9-10 P. M. 65.9% 27.6% 3.8% 1.1% 1.6% 


10-10:30 P. M. 59.4% 33.4% 5.2% 1.0% 1.0% 
ALL HOURS 55.3% 26.9% 9.7% 5.7% 2.4% 


GREATEST AREA 


WDATI has the greatest primary coveraye area of all Kansas 

City broadcasting stations. Here are the figures in square miles: 
WDAF PRIMARY COVERAGE (Night)... 41,505 Sq. Miles 
Second station (Night)... 1... ..... 12,126 Sq. Miles 
WDAF PRIMARY COVERAGE (Day)... ..... _ 41,505 Sq. Miles 
Second station (Day)... 26,169 Sq. Miles 


IN OTHER WORDS: 


WDAF (Night) 
eee Second station (Night) 


WDAF (Day) 


Second station (Day) 


e 


LOWEST RATES 


W DAF has the /owest rates. Advertisers who take the trouble to make comparisons will find that program for 
program, period for period, schedule for schedule, WDAF’s rates in dollars and cents are actually lower in many cases 
ihan those of its nearest competitor, without reference or allowance for WDAF’s vastly superior coverage. When cover- 
age and listener preference are taken into account, WDAF’s rates are, in all cases, away and by far the lowest of all 
Kansas City stations. 


Advertisers in The Kansas City Star receive a special discount. “Any WDAF advertiser who spends an equal 
amount of money in the same calendar month in the Daily, Sunday or Weekly Star for display advertising is entitled to 
a 25% discount from the regular broadcasting rates.” 


WDAE 


(owned and Operated by 


THE KANSAS CITY STAR 
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tif, with built-in, store-type display 
| iN F DEVELOPS windows and other facilities. 
7 s ° The silverware on display is prob- 
ably the largest collection ever a 
SALES INSTITUTE sembled by a single manufacturer. 
Each of the company’s lines occupies 


one or more individual rooms, with 


many ensemble displays and a spe- 
cial room devoted to trophies. <A 


reception room, “hospitality room,” 
and an auditorium are included. 


Silver Company Puts Selling The Institute marks another step 


in the nationwide program under- 

10 Laborator Test taken by International to improve 

y conditions in the silverware trade, 

which had its inception last summer 

Meriden, Conn.. Dec. 12.-A new “hen @ “controlled distribution” pol- 
chapter in silverware merchandising | '“Y W@S Put into effect. This policy, 
involving a reduction in number of 


will be written Jan. 1 with formal hol 5 ; ae 
opening by the International Silver w 10 esa e distributors and elimina- 
tion of unethical ones, was heavily 


Company of its new Sales Service In- Mies: 
stitute, which will be used as a per- publicized through trade paper space 
manent laboratory for experiments in and direct mail. 
display and for training of dealers The Institute fills a much-felt need 
and salespeople. in the merchandising of silver, C. R. 
Gardinor, president, told more than 
100 representatives of national mag- 
Believed to be the most ambitious | azines, newspapers, radio chains and 
project of its kind ever undertaken trade publications assembled at a 
by a silver manufacturer, and ri- “pre-view”’ of the new establishment 
valled by few if any companies in yesterday. He said that knowledge 
auny business field, the Institute occu- of proper display is a vital neces- 
pies an entire building on Colony St. sity in silverware retailing. 


Occupies Entire Building 


here which contains 20,000 square “This is not a significant gesture 
feet of floor space. The interior is it’s just plain horse-sense,” said K. 


decorated in a subdued modern mo- N. Whatmore, Institute director, at 


The 


LINK IS FORGED 


( . » 7 . bd 7 
We Present a Bigger, 
Better, Newer Publication 


The 


JEWELERS’ CIRCULAR 


with which is combined 


The' KEYSTONE 
Effective as of the JANUARY, 1935, Issue 


The Jewelry Industry—-the subscribers and advertisers 
of both THE KEYSTONE and THE JEWELERS’ 
CIRCULAR, have long expressed a desire to see these 
two great organizations combined to form a new publi- 
cation that would serve to unite the entire Jewelry Trade, 
one that would serve to inspire the industry to greater 


achievement. 


This amalgamation makes THE JEWELERS’ CIRCU- 
LAR-KEYSTONE one of the greatest forces today in 
the entire publication field. ‘The combined subscription 
lists—‘‘Sterling Fine’’—-representing 925/1000 of the 
purchasing power, take in practically every worth-while 
jeweler in this country; whereas, the advertisers will 


cover all of the leaders of the trade. 


The combining of THE KEYSTONE with ‘THE 
JEWELERS CIRCULAR creates a new giant) mer 
chandising force that will serve advertisers and the 
Jewelry Trade in a way that neither of the papers alone 


could accomplish in the past. 


All indications point to the best Christmas business that 
the Jewelry Trade has enjoyed in many years. That 
promises well for 1935. ‘The alert) manufacturer and 
agency will plan next year’s adver- 
tising campaign to start with Janu- 
ary. Greater Reader Interest and \ 

combined circulation are important yew 


factors to be considered. 


Final forms for the January issue 
will close on December 28th. Reserve 
space immediately for representation 
in one of the most important Jewelry 


publications ever issued, 


ABC ABP 


THE JEWELER PUBLISHING CORPORATION <_—@™ 
239 West 39th Street, New York, N. Y. 


ADVERTISING AGE 


te Y 


the same gathering. He declared 
that Benvenuto Cellini was first, a 
great craftsman, and second, a mas- 
ter salesman, and that International, 
“the Cellini of today,” is following 
in his footsteps. “We must be con- 
sidered first as premier craftsmen, 
and not as a commercial house,” he 
added. 

Beyond affording a permanent ex- 
hibit of International lines and pro- 
viding an ideal opportunity for 
training of wholesale and retail sales- 
people and dealers, the potentialities 
of the Institute will not be developed 
fully for some time, it is believed. 

Opening of the building will be 
announced nationally through large 
space in jewelry trade papers, in- 
cluding Jewelers Circular—Keystone, 
National Jeweler and Pacific Gold- 
smith, and an elaborate brochure de- 
scribing and illustrating the Insti 
tute will be mailed to retail outlets. 
It is understood that the Institute 
will also figure in consumer copy 
to be placed in mass mediums at 
a later date 

Will Aid Advertising 


Sherman KF. Johnson, advertising 
manager, told ADVERTISING AGE that 
the Institute, as part of Interna- 
tional’s sales promotion program, 
will be of great value to his depart- | 
ment from a number of angles. With- 
out proper display at the point of 


‘ \\ 
HE 1 (B ii \ 
| a \ it 


a set. 


sale, the effectiveness of publication Enlarge Broadcast of 
advertising is greatly reduced, he 


pointed out, adding that the Institute Buck Rogers Program 
will serve to instruct retailers in the) “Buck Rogers in the 25th Century,” 
art of display. a program dramatizing exciting ad- 


ventures 500 years from now, will be 
heard on an augmented coast-to-coast 
. . : WABC-Columbia network of 40 sta. 
successful fall and early winter pro- | tions, starting Monday, Jan. 7. The 
motion campaign in which a new sil- serial is sponsored by the makers of 
verware pattern and two new dis-| Cocomalt. ; 

play chests were featured. Large Currently broadcast Mondays 
space in Better Homes & Gardens,| through Thursdays over Columbia's 
Delineator, Ladies’ Home Journal and | Eastern network from 6 to 6:15 p. m., 
Saturday Evening Post, heralded the| EST, the program will carry 14 ad. 
the introduction of “Sylvia,” the new ditional W est coast stations on its 
rebroadcast from 7:30 to 7:45 p. m, 


Opening of this epochal permanent 
exhibit climaxes an exceptionally 


pattern in 1847 Rogers Bros. plate. 


The two new gift containers, des- Bat. ae 
ignated as the “Wedding Ring Chest” : 
and the “Royal Gift Chest,’ were de- Hammond Dies 
veloped as a sequel to the success of Funeral services were held this 


the “Bride’s Bouquet” chest last| week for Charles E. Hammond, 
spring. The former, made in the| Statistician and advertising manager 
shape of a wedding ring, with gilded | Of Spencer Trask & Co., New York, 
outside rim, contained either a 69-| With whom he had been associated 
since 1915, previous to which he had 
been on the staff of The Commercial 
and Financial Chronicle, associate 
editor of Moody’s Publishing Com. 
Many Sales Helps |pany and staff member of Poor's 
Publishing Company. 

The “Royal” chest, a Christmas oeieman 


Pos . rae ; , sivac . 
festure, was in two sizes, one de- Maxon, Inc., Appointed 
signed to hold either 26 or 34 pieces, ‘ip d 
and the other for a 69-piece set. The | _, Overseas advertising of Reo Motor 
outside color was red with lacquer Car Company Pires being handled 
a touche : by the foreign division of the New 
finish, and the inside red and white, York office of Maxon, Inc., bringing 
thus making it possible to use the| aj} Reo passenger car and Speed 
chest after the holiday period as an| Wagon advertising under the one 
all-season container. It was fur-| agency, which has for several years 
nished to retailers without charge} handled Reo domestic advertising. 
with any one of the three combina-| Frank B. Amos is the account ex- 
tions of silver. ecutive in charge of Reo’s foreign 
Sales helps supplied with the wed-| @4vertising. 
ding chests included eight paper pup- | | 
pets representing a bridal party, an | Crowell Joins Mathes 
enlargement in full colors of national! James R. Crowell, writer known for 
advertising, price cards and display | his contributions to the Saturday 
cards in the shape of wedding rings,| Evening Post, American Magazine 
and miscellaneous special point-of-| and other leading publications, has 


piece or 39-piece set of any one of 
the four featured International sil- 
verware lines. 


| sale material. Appropriate material | Joined the public relations depart- 


was also furnished with the Christ-/™ent of J. M. Mathes, Inc., New 


; York, 
mas container. —_ 
The wedding party puppets, orig- 
| inally introduced with the Bride's Crawford to Talk 
| Bouquet campaign last spring, have M. D. C. Crawford, curator of the 


proven so popular that they are being | Rosenwald Museum and _ research 


continued as a feature of “Tnsilco” editor of Fairchild Publications, will 
‘advertising. Readers are advised| talk on the “Primitive Derivation in 


Present Day Design’ next Tuesday 
at the Art-in-Trades Club, New 
York. 


they can obtain the puppets from 
jewelers or the company at ten cents 


Baldwin Paper Moves 
“ ” ° : 
News-Sun Appoints Baldwin Paper Company, Inc., has 
The News-Sun, Waukegan, Ill., has, ™oved its offices and warehouse to 
appointed Small, Spencer, Brewer, 233-245 Spring Street at Varick 
Inc., Chicago, to represent it in the| Street, New York. The company’s 


‘national advertising field effective| telephone number is now Walker 


| - 
Jan. 1. | 5-4740. 
os aed | 


, a Collier Hotel Appoints 
Madison Appointed | The hotel division of Craven & 


Randolph Madison, who recently! Hedrick, New York, has been ap- 
joined the Rodney Boone Organiza-| pointed to handle the advertising of 
tion, has been appointed manager of} Charlotte Harbor, resort hotel, con- 
the Pacific coast plans board, with! trolled by Barron G. Collier at Punta 
headquarters in San Francisco. Gorda, Fla. 


x —— seeeteintesiphennaiicninemeniiiamints 


The Swankinshields...the Swansons... 
the Sweeneys? How many of them own 
radio sets these days? 97.8% of all the 
upper income families. And 8 out of 10 
of the lowest. More facts on page 8 of 
the new CBS audience study*. (If we 
missed you, write for a copy.) Colum- 
bia Broadcasting System, 485 Madison 
Avenue, New York. 


*' More Facts on Radio Listening by Income Levels” 
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THE 


©) in the big, hustling Pacific Northwest 
there's no little of a hub-bub these days 
and a great wagging of tongues. 

It all comes about because i ie of 


Oregon has had her face lifted! 
The 
is that staunch, forthright old pioneer—The 


LaDy of Oregon, let it be known, 


Oregonian—'‘Bible’’ for 84 years to the terri- 
tory she serves. 


In simple truth it must be admitted that the 


Yet tapy had become so engrossed in the 


business of looking after her numerous children 
that she did appear a bit old fashioned, both 
in dress and manner. Out-spoken, younger 
folks here and there made sly jibes about her 
ringlets and her ruffled pantaloons. While her 
children held firm in the customs of the fore- 
fathers, her grandchildren and her great-grand- 
children and her great-great- grandchildren 
wy 

sputtered about the fee! Lay's neglect of her- 
self, and hinted broadly that newspaper life 
begins at 40, matures at 60 and ought to be 
right in the pink at 80. 

Now what pioneer spirit could submit to 


that— being called old-fashioned? 


LADY @ 


has her fa 


All in one night eo: A had her face 
lifted, ringlets bobbed, eyebrows plucked. She 
appeared next morning in a modish ensemble— 
shortened, pithy headlines; front page pic- 
tures; banner sports lines, and all—a modern, 
metropolitan newspaper. 

Fine!" said half of Portland. 

“Lousy!"’ said the surprised other half— 
bounced right out of an old, complacent habit. 

While from out of the broad back country 
one old-timer went so far as to inquire, ‘“Have 


you gone on a whingding?”’ 


i) The argument goes merrily on, 


while the whole Pacitic Northwest watches 
eagerly to see what theta apy will do next, 
for she stoutly maintains that it’s fun to be 
young, and she’s going to get younger and younger. 

In one respect only does she hold to the 
past. She insists that the first duty of a news- 
paper is public service—the basic principle 
which has endeared the name “‘Oregonian"’ to 
the hearts of Pacific Northwest residents for 
more than four score of years. 

Smart costumes, wind-blown bobs, a touch 
of rouge? Yes! Youth is fine! 

Forsake fundamental principles, policies? 
Never! TheSEeALavy must ever be The Oregon- 
ian, however young she may become. 

Meanwhile, alert local advertisers are utiliz- 
ing the tremendously increased reader interest 
resulting from theMGert Lapy’s rejuvenation to 
obtain extra profits from their Oregonian ad- 
vertising. National advertisers may profitably 
take a tip from the folks on the sales front of 
this rich, growing Oregon market. Make sure 
The Oregonian is on your media list. Grow 
sales while the4oeee Lavy of Oregon grows 


younger and younger. 


OR GOINTAW 


PORTLAND, 


OREGON 


National Representatives: VERREE & CONKLIN, INC., New York, Chicago, Detroit, San Francisco 


National Color Representatives: ASSOCIATED NEWSPAPER COLOR, INC., San Francisco, New York, Chicago, Detroit, Los Angeles 
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RESTAURANTS 


To MANUFACTURERS OF EQUIPMENT 
AND FURNISHINGS FOR HOTELS, BARS, 
AND INSTITUTIONS: 


BEER e TBAR 
EQUIPMENT 


OUTFITTER 


of Eating and Drinking Places -- 
— el f 
# 


W 


recommendations are called for. 


The outfitter—will—if he 
enough. 
exclusively with equipment 
Therefore. 
opportunities, 
medium. 


as 


HEN purchases are under consideration for a hotel, restaurant, 
tavern, hospital or other similar place, the local outfitter 
the job long before the manufacturer can possibly know that 
such purchases are being discussed. 
\t 
facturer wants the outfitter to remember the merits of his products. 
sees the 
HE WILL SEF IT, if it's in the one and only paper dealing 
The OUTFITTER. 

better distribution is 
The OUTFITTER should be your primary advertising 


Readers of 
The OUTFITTER 
have the power 
to strengthen 


your distribution 
e 


They use this power 
in the interests of 
the products on 


which they are sold 


is on 


It is during this period that his 
such critical times, the manu- 


manufacturer’s advertising often 


the key to 1935 marketing 


The 


OUTFITTER 


PUBLISHED BY 


_albghhles ENGINEERING CESLICATION® 


.s 


wy 


Of the millions of radio owners, how 
many listen daily? 77 out of a hundred 
aristocratic Dunclyffes. 
hundred democratic Dunks. There’s not 
: much difference to chart, on this score, 
| in the new CBS audience study*. (See 
page ll in your copy.) Write for one, if 
we missed you. Columbia Broadcasting 
System, 485 Madison Ave., New York. 


*' More Facts on Radio Listening by Income Levels” 


78 out of 


of the corsets reached a high point | 


this year. 

A campaign is scheduled for such 
magazines as Good Housekeeping, 
Harper's Bazaar, and Vogue, starting 
immediately after the first of the 
year. This will be supplemented by 
elaborate trade advertising, point of 
sale material, and direct mail. 

Jerome Sill is advertising director 
of the company. The account is be- 
ing handled by Kimball, Hubbard & 
Powel, Inc., New York. The corset 
firm occupied an important place in 
early American Severtanne history. 


Advertising Lewis Aid 


in Los Angeles Drive 


Advertising interests are taking a 
leading part in a great two-year re- 
covery campaign just launched by 
Los Angeles under the title “Los An- 
geles New and Better Housing Pro- 
gram.” Plans are being developed by 

| the Federal Housing Administration 
and the city’s New and Better Hous- 
ing Committee of civic leaders. 

Billboards, newspapers, radio and 

car cards are being used to acquaint 
the public with the program. Copy 
in most cases is being prepared by 
| W. M. Bishop & Co., in charge of the 
advertising and publicity phase of the 
program, while the space has been 
donated by local advertising medium 
concerns. Housing shows and model 
houses will be set up. 


provided by 
| side 
cific Railways Advertising Company, 
outside 
ways. All newspapers are aiding by 
running numerous modernization 
pages, and station KFWB provided a 
city hall radio hookup. Los Angeles 
holds second place in housing results, 
New York being first, it is reported. 


Gen. J. B. Standes, 
Publisher, Is Dead 


Gen. J. B. Stanley, 90, for 70 years 
publisher of the Greenville, Ala. 
Advocate, died last Sunday after a 
short illness. He served six terms as 
president of the Alabama As- 
{sociation and two terms as a_ vice- 
| president of the National Editorial 
| Association. 

The Advocate was founded by Gen. 
Stanley in 1865, after his discharge 
| from the Confederate forces. In 193 
I the newspaper received the Victor H. 
Hanson award for the “best all- 
j}around weekly” in Alabama. 
| He is survived by three sons 
three daughters. Two of the 
Foster and John, will continue 
|lication of the Advocate. 


Foster & Kleiser. In- 


Press 


and 
sons, 
pub- 


Eno Salts to Sponsor 
Another Radio Program 


“Penthouse Party,” a 
gram, will be launched 
WJC-NBC network, sponsored 
C. Eno, Ltd., manufacturer of 
| Effervescent Salts. 


variety 
Jan. 2 


pro- 
over a 

by J. 
Eno’s 


The program, to be heard at 8 p. 
m. each Wednesday, will feature 
Mark Hellinger, New York column- 


ist, his wife, Gladys Glad, 
pert, an outstanding band, 
‘ries of guest stars. 

It will take the place of one of 
the two weekly periods held by the 
“Crime Clues” broadcasts sponsored 


beauty ex- 
and a se- 


by Eno. “Crime Clues” thereatter 
will be heard every Tuesday at & 
p. m. over 


the same network. 


Forge Places Account 


Moser & Cotins, Inc... New York 
and Utica advertising agency. has 


been appointed by the Geneva Forge 
Company, formerly oa Geneva Cut- 
lery Company, weney NN. Y, 00 
handle the company s laniiace. 


Starts Hows Setier 


The National Alliance of Art and 
Industry, New York, has launched a 
news letter to describe events of in 
terest to its members. 


More than 200 billboards have been | 


car cards were placed by the Pa- | 
| Boston, 
cards by the Los Angeles Rail- | 


for a new picture, or of socialites 
rehearsing for a charity play. 

At the bottom of the advertisement 
is the formula for a new drink, the 
“Here’s How.” The reader is urged 
to “order a dozen cans from your 
grocer today.” Copy mentions Dole 
pineapple juice but the advertise- 
ment carries no company by-line. 

The campaign is designed to take 
advantage of the increased consump- 
tion of beverages during the holiday 
season and fix the buying habits of 
the public at a higher point through- 
out the entire year. 


Magazines being used _ include 
American Golfer, Esquire, Fortune, 
Harper’s Bazaar, House & Garden, | 


House Beautiful, Judge, Life, Photo- 
play, Shadoplay, Town & Country, 
Vogue, and Vanity Fair. The San 
Francisco office of N. W. Ayer & Son 
is in charge of the account. 

Back of the campaign is the com- 


pany’s aim to make pineapple juice a 
Pineapple juice is | 


“24-hour drink.” 
sold throughout the country but the 
manner of consumption is static, 
said, and the present effort is 
signed to widen the market by 
creasing the uses of the beverage. 


de- 


Massachusetts Press 


Group Elects Keller 


Ralph M. Keller of the Palmer 
Journal-Register was elected presi- 
dent of the Massachusetts Press As- 
sociation at its annual meeting in 
succeeding Harry B. Albro, 

Independent, who retired 
serving as president for 


Harwich 
after 
years. 

George W. Adams, Wellesley Towns- 
man, and W. K. Brimblecom 
elected first and second vice-presi- 
dents respectively, while C. A. Fair- 
banks, Needham Times, was named 
third vice-president. 

Officers re-elected 
Twombly, Reading 


Ws Be 


secre- 


include 
Chronicle, 


tary; Robert S. Osterhout, Hudson 
News-Enterprise, treasurer; Ralph 
C. Metcalf, Belmont Citizen, auditor, 


and _ I. 
Cricket 


M. Marshall, 
. historian. 


Manchester 


“Outdoors” Opens 


an Eastern Office 
An Eastern office has been opened | 


by Outdoors Magazine at Room 315, 
101 Milk St., Boston. The maga- 
zine has appointed Duncan A. Scott 
& Co. as Pacific 
with offices in the Mills Bldg., San 
Francisco, and Western Pacific Bldg., 
Los Angeles. 


Circulation guarantee for the pub- 


lication jumps from 50,000 to 75,000, | 


with the February issue. 


Linton to Direct 


Insurance Drive 


M. A. Linton, president, Provident 
Mutual Life Insurance Company 
Philadelphia, 
man ot 


Week drive for 1935. 


Financial Independence Week is a Service 
cooperative event sponsored by a| Booklet, ** Brass Knuckles,’’ Free to Executives 
large group of life insurance COM. | @j 817 Fifth Ave., Pittsburgh, Pa ATiantic 1290 


panies. 


Lee Goes to Universal 

Burr E. Lee, formerly with Barron 
G. Collier, Inc., New York, has joined 
Universal Radio Productions, Chi- 
cago, in sales contact and program 
development. Mr. Lee has been en- 
gaged in advertising, merchandising, 
and dramatic work for over 15 years 
and has been an actor and director 
ot his own COMERNT: 


New Sales Firm Founded 


The Buckminster Company, 
tising and sales promotion, has been 
formed in Jersey City, N. J., by 
Henry J. Uhlig, Harry H. Moore, Jr.., 
and Robert L. Vance. Headquarters 
are at 21 Columbia Terrace. 


adver- 


it is | 


two 


were | 


coast representative, | 


of 
has been named chair- | 
the Financial Independence | 
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C. Ci rie Moves to New Home 
Aided Ciblecin Healy Heads Groville er ompany Magazine Drive ee 
ae The Cincinnati Advertisers Club Dwaine Kramer Healy, formerly Company has taken over quarters "oa 
BE wi cecrate"the Cirisinas seaton with colsarehuimonrened comes En larges 1935 To Be Held for srstc'scthon San hue. 1 
a" with a Yule meeting Dec. 19, and the| and Richard Hudnut, has been made fe 7 mah ry At gt pn 
club’s annual children’s party Dec.| president of Groville Sales Corpora- P be Pl P ] J sone Ex stern business is still han- 
A ; 21. Both events will be held at the! tion, New York, which handles Pot- romotion an Ineapp e uice ove a abert E. O’Boyle, its poster 
| Gibson Hotel. The club's famous an-| ter & Moore Mitcham lavender prod- Pssst saat wae atv Bs } 
nual midwinter dance will be held at| ucts, London, Parfums Grenoville, : dee 
the hotel Jan. 26. Paris, and Margaret Blair Cosmetics. Detroit, Mich., Dec. 13.—As a re- San Francisco, Cal., Dec. 13. 10- _ 
Kimball Hubbard & Powel, Inc., is| sult of one of the greatest sales in- | tographs of motion picture stars and Organize New Firm 
; : the corporation's agency. ‘reases i 2 ¢ any’s history, society leaders pouring the “new pop- ; 
Ayer Shifts McClinton le corpo on creases in the company s . histor) snag dh “gprs gatas Foto pee aad aul Meek Ds 
ne the American Lady Corset Com- ular drink that is sweeping the cc = ; aoe Directories 
peter: Harold L. McClinton, formerly of . H ll Z k : . ms ee sete ‘ta ltry.” are being featured in a new Tigue have organized the irectori ; 
the Philadelphia office of N. W. Ayei Joins anzell-Zoo pans of this city has increased its y; a featu: ge - Publishing Company, advertising, at 
& Son, and recently stationed in Garry Bub, previously managing advertising appropriation for 1935 magazine campaign for Jole pine- 198 Mercer Street, Jersey City, N 
Chicago in connection with the director of WPEN, Philadelphia, has by more than 100 per cent. apple juice, - . ans 
agency’s interests at A Century of been appointed radio director of Han- The lines to be advertised will Copy identifies the characters in 
Progress exposition, has been trans- sell-Zook, Inc., Philadelphia advertis- include American Lady, Miss Today, | the photographs, which may be of 
ferred to Ayer’s Detroit office ing agency. and Artist Model Foundations. Sales | motion picture celebrities on location 


“I read Nation’s Business 
regularly and get a great 
deal of good out of it.” 


T. O. KENNEDY, 
General Mgr. 


The Ohio 
Public Service Co., 
Cleveland 


MR. KENNEDY, a sub- 
scriber since 1926, is one 
of the 31,050 executives 
who receive Nation’s Bus- 
iness because of member- 
| ship in the United States 
Chamber of Commerce. 
The membership subscrib- 
ers, originally the only 
subscribers, now consti- 


tute 12 °% of the total net 
paid circulation of 250,428. 


in- | 


ATLAS PHOTO COPY ¢ co. 


| THREE LOCATIONS STA. 4O 


3,396,309 
100% | 

VOLUNTARY | 

PROSPECTS 


of which 1,626,203 
are adults. The 
balance are young 
women. 

The only effective 
|and economical system for covering the 
Home Economics field thoroughly. 


| 


| HOMEMAKERS EDUCATIONALSERVICE 
Gerald B. Wadsworth, Director 
Freeport New York 


Genuine 


TYPED LETTERS 


(Hooven Automatic) 


TANKS Mail Advertising 


JESS H STRIBLING 
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, ® WSB...... Atlanta .2.0000000.. NBC 
WEBR .... Baltimore ........... NBC 
WRRC..... Birmingham ......... CBS 
be WAAB.... Boston ..........04. CBS 
. WNAC. |... Boston 00.00.0000. CBS 
_ a EE ins. sale Sa CBS 
3 | ° WBEN.... Buffalo 0... NBC 
we @® au iy a nm ee WGAR..... Cleveland .......... NBC 
WFAA ....Dallas............. NBC 
KLZ....... Denver ............. CBS 
WOR. ..... Detroit ... ........ NBC 
e WBAP .... Fort Worth ......... NBC 
é; rr q* ¢* t & iil e yy KTHS..... Hot Springs ........ NBC 
KPRC..... ae NBC 
WEBM.. .. Indianapolis ......... CBS 
WDAF .... Kansas City ......... NBC 
KEL... Te NBC 
KECA..... Los Angeles ........ NBC 
WHAS.... Louisville .......... CBS 
WIOD..... Wee ede PE, NBC 
WIMS.... Milwaukee ......... NBC 
‘s iti 1S loetesthit. r 
AS the holiday season approaches, wegbid farewell to bono , pone we a 
the year that is past with thankfulness for the definite WRECA.... New Yortt...fA.... ABS 
| . WTAR ... Norfolk ............ NBC 
| and encouraging progress it has brought. Such success KGW... Wadieed...0.sh... NBC 
as has fallen to our lot, w€*owe to the many adyer- sou iahas Buena rte ect 
WEAN..... Providence .......... CBS 
| tisers whom we have had the privilege of seryings and KSD....... St. Louis .........., NBC 
| we take this opportunity to express the hope that the a - e. ee us bi 
services we have rendered seein may also have ¢on- KOMO.... Seattle ............. NBC 
4 KJR....... Seattle ............. NBC 
tributed to their success. With the hope that the New KTBS |... Shreveport .......... NBC 
J Year may be for all of'us a year of continued progress, co» lili asa asa — 
a NBC 
we extend to our advertisers and their agencies, and to WDAE.... Tampa ............. CBS 
7 all who may chance to read this, our sincere wishes for ring ee . nan aes 
é a joyous holiday season. Also 
¥ THE YANKEE NETWORK 
THE TEXAS QUALITY GROUP 
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THE NORTHWEST TRIANGLE 


Represented throughout the United States 


by 
EDWARD PETRY « CO. 
Incorporated 
NEW YORK DETROIT 


CHICAGO SAN FRANCISCO 
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Automotive Advertisers Can Per- 


form This Public Service 


ADVERTISING AGE has commented 
heretofore with approval on the ef- 
forts of individual advertisers, such 
as the Travelers Insurance Company, 
to promote greater attention to the 
question of traffic safety. Yet with 
full acknowledgment of the value of 
the work that has been done up to 
this time, it must be admitted that 
it has not been effective in cutting 
down the enormous toll which is be- 
ing exacted of the American public 
by motor traffic. 

A recent publicity release of the 
Travelers, which has been published 
widely, showed that the number of 
people killed by motor cars in 1934 
may reach an all-time high of 37,000, 
with a corresponding increase in the 
number injured. Thus it is evident 
that the increased number of cars in 
use has been accompanied by a 
greater number of accidents, and 
that it was a reduction in motor car 
sales which brought about some re- 
duction in the number of traffic fa- 
talities recorded in 1932. 

There is no question 
necessity of the motor car nor its 
indispensable place in modern life. 
But it seems to us that the public, 
as well as the automotive industry, 
has accepted the terrific cost of the 
pleasure and convenience of the mo- 
tor car in too complacent a spirit, 
and that all too little has been at- 
tempted in any serious way to elim- 
inate the hazards which produce mo- 
tor car accidents. Development of 
public sentiment on this subject 
through advertising is of course the 


about the 


first step in any broad campaign of | 


this character. 


;| Manufacturers of automobiles, tires, 
| accessories, gasoline and oil; makers 
| of highway materials and equipment; 
|insurance companies, and all others 
whose commercial interests lie in the 
automotive field, should undertake, 
through concerted effort, to promote 
the idea of safety in traffic, accom- 
panied by whatever regulations ex- 
pert opinion shows to be necessary. 
Conferences on this subject, attended 
by representatives of all directly 
concerned, should be followed by co- 
operation with highway and _ traffic 
authorities of states, counties and 
cities, with the direct objective of 
cutting down traffic hazards and re- 
ducing the number of lives need- 
lessly sacrificed to the modern 
Moloch of uncontrolled traffic. 

We repeat that the motor car is 
here to stay; and we believe that 
the automotive industry can afford to 
assume a responsibility which is in- 
herent in the manufacture and sale 
of motor cars—to create, insofar as 
possible, safer conditions for their 
use. Better cars, better roads, better 
drivers and better traffic control are 
all parts of the same picture of rea- 
sonable use of automotive vehicles at 
minimum in human lives and 
human suffering, not to mention the 
tremendous economic load which the 
community assumes because of this 
toll. 

Advertisers can be leaders in this 
movement. It needs organization and 
promotion, and represents an oppor- 
tunity for public service which will 
bring friends, prestige and results in 
| terms of increased good-will and busi- 


| hess opportunity. 


cost 


The Academic Mind 


A good deal has been said and 
written of late on the subject of the 
academic mind and its reactions to 
normal business procedures. The gen- 
eral effect has been to raise some 
question as to the ability of college 
professors to cope with the practical 
problems of the business world. 

A distinct exception should be 
made, however, in favor of the teach- 


ers of advertising and marketing, as| 


well as other business subjects, who 
are engaged in the schools of com- 
merce and business administration 


of the colleges and universities of the | 


country. They are doing a fine job 
and are contributing much of value 
not only to their students but to 
business in general. 

The teacher of business subjects, it 
must be noted, is usually more of 
a business man than he is an acad- 


emician; he is not cloistered from 


|the world, but has constant direct 
contacts with business which show 
him how far theory may be trusted 
in the light of practical experience. 
And it is for this very reason that 
some of his colleagues look down 
;}upon him because of pursuits which 
| they associate closely with sordid 
commercialism. 

| These are days in which an extra 
assignment might be suggested to the 
teachers of advertising and market- 
‘ing, and that is that they endeavor 
pe pass on to some of their teaching 
brethren a few of the facts that they 


have been able to note. 


If they did, 


| the attitude of superiority which the 
| 


average college professor, not in a 
school of business, has toward adver- 
tising might change to one of real 
appreciation of its economic value. 

But we admit that this is a really 
; tough assignment. 


— 


Voice of the Advertiser 


A NEW RECRUIT TO THE RANKS 


—The Chicagoan. 


"I've changed my mind. I've decided to accept liquor advertising!" 


B. B. D. O. Sends 
Along a Letter to Pierce 

To the Editor: In the Dec. 1 issue 
of ADVERTISING AGE you reproduced 
a letter from Mr. Pierce, executive 
vice-president of Roche, Williams & 
Cunnyngham, Inc., commenting on 
the Oldsmobile poster that won the 
second prize in the outdoor adver- 
tising award. 

Our art director, Harold McNulty, 
has written Mr. Pierce the attached 
letter which you are at liberty to re- 
produce if you so desire. 


GEORGE F. GouGE, 
Vice-President, Batten, Barton, 
Durstine & Osborn, Inc., New York. 


“Dear Mr. Pierce: 

“In the December 1 issue of 
ADVERTISING AGE I read your letter to 
the editor about the GO poster and 
the GO ad. 

“Since I created the GO poster for 
Oldsmobile I agree with you 100 per 
cent—while the treatment is differ- 
ent, the basic idea is identical, and 
that is indeed unfortunate as I have 
never before seen your Sunoco ad- 
vertisement. The only answer is that 
great minds apparently run in the 
same channels. 

“IT think your letter and comment 
is entirely in order and in the inter- 
est of good agency practice we do 
not wish it to go unacknowledged. 

HaAro_tpD McNULTY, 
Art Director.” 


Wants Old Copy 


To the Editor: Have you an extra 
copy of ADVERTISING AGE for Aug. 16, 
1930, that we could secure? This is 
the one which contains the article, 
“Buy Locally Unsound Basis for 
Campaign.” 

We will be glad to have you invoice 
us for this if you have one available. 

A. E. WEBSTER, 
Assistant Publicity Manager, 
Universal Atlas Cement Company, 
Chicago. 
v v v 


Gundlach Puts A. A. 
on the “Must’’ List 


To the Editor: There are several 
journals which every man who wants 
to keep abreast of advertising should 
positively read. One of these is 
ADVERTISING AGE. I do not quite see 


how any man in advertising can af- 
ford to get along without it. 

I notice that you call it a “news- 
it is a newspaper in 
It brings 


paper’; and 
every sense of the word. 


the news about advertising in a com- 
prehensive, easily read form and I 
particularly appreciate the frankness 
with which you handle the news. 


E. T. GUNDLACH, 
Gundlach Advertising Agency, 
Chicago. 


vgy¥s iy 


“Doc” Boggs Wants 
Copies of A. A. 


To the Editor: Good morning, old 
timer! 

“A little bird told me” that you 
folks ran a news item regarding my 
speech before the Advertising Club 
of Columbus Chamber of Commerce 
here on the 12th of November. 

If possible, I should like very much 
to see a copy of this paper contain- 
ing the clipping. If you can spare a 
half-dozen copies from your files, I 
would be grateful for them, for I 
wish to send the clippings to mother, 
and some friends. 

Send along subscription rates to 
your publication. 

With a warm and friendly hand- 
clasp from 

Dan “Doc” Boaas. 


P. S.—Your write-up would prob- 
ably be the first or second issue after 
the 12th of November. I understand 
that Mr. Crain, publisher of ApDVER- 
TISING AGE, will be here Monday to 
speak before our club. I regret that 
four grey walls are preventing my 
hearing his talk, which I am sure 
will be interesting and helpful. 


7, ¥ F 


Quick Thinking Averts 


A Very Serious Crisis 

To the Editor: The first of the 
week came around this morning and 
no ADVERTISING AGE appeared. Well, 
I was just as put out as if the first 
of the week had arrived and Monday 
had not shown up. 

My first thought was to appeal to 
the President and ask him if I could 
hold you liable under the R. M. M. 
(Ruining Monday Morning) code, 
but I abandoned that idea. My next 
idea was to take it up with Farley 
and have you brought to time for not 
using the mail as formerly. Holding 
a hurried conference with a herd of 
my yes-men, we gave up that sugges- 
tion. 

I then took the problem up with 
one of my vice-presidents—the tenth, 
reading from left to right. He re- 
plied, that according to the organi- 
zation chart hanging on our walls, 
the matter was not within his prov- 
ince, but if I were to pardon his 
boldness he would suggest that it 


might be a good idea for me to send 
a check for my subscription renewal], 

I congratulated my little trembling 
tenth vice-president for his brilliant 
thought and promised him that on 
the first of the year instead of rais. 
ing his salary, I intended to make 
him a Double Vice-President, prob- 
ably the first born in captivity. 

I am enclosing check. 


HARVEY CONOVER, 


Conover Patents Company, 
Evanston, II]. 
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Endorses Effort to 


Speed Postal Service 

To the Editor: It is a genuine 
pleasure to enclose herewith one dol- 
lar, for which please enter my sub- 
scription for one year for ADVERTIs. 
ING AGE, 

I’m very glad our Mr. W. G. Hel- 
mick sent you my name. One edi- 
torial in your good paper convinced 
me I should be-a subscriber. That 
editorial was “Postal Service Must 
Be Improved.” 

At the present time I am dis. 
cussing with the superintendent of 
U. S. Mail for this district three in- 
stances in which slow mail delivery 
caused me considerable trouble. The 
company I represent believes in sery- 
ice, and I send much of my material 
via air mail and special delivery, but 
still I seem to have difficulty getting 
even reasonably fast service. 

Why doesn’t Uncle Sam refund to 
the sender when the service is not 
rendered? If a letter comes to me 
over-weight I have to pay the differ- 
ence to get my letter, and it seems 
just as logical to me that the sender 
should be reimbursed, when, for in- 
stance, he puts a six-cent stamp on 
an air mail letter which never leaves 
the ground. 

J. Harry Lona, 


Representative, Alexander Film 
Company, Richmond, Va. 


7 = © 


Wherein a Jingle 
Points a Moral 


To the Editor: At dinner the other 
evening my daughters, ages 11 and 
6, recited the following little jingle: 


Little drops of hooey, 
Little grains of bunk, 
Make the silly public 
Buy a lot of junk. 


This may be humorous to the chil- 
dren but it is a matter of the most 
grave importance to you, to me, and 
to others who earn from the noble 
profession of advertising the where 
withal to purchase the babies’ shoes. 
ADVERTISING AGE, as the outstanding 
periodical of the profession, should 
therefore immediately instigate 4 
congressional investigation and 4 
federal law to prevent juvenile dis- 
respect. 

If you take this seriously or pub- 
lish it mentioning my name I sol- 
emnly promise to attack you with 4 
niblick when we next meet on the 
golf course. 


New York. 


-_ a <a 


Nims Presents Expert 


Testimony to Colonel 

To the Editor: They tell me that 
one of Will Rogers’ greatest prob 
lems is always to misspell his words 
the same way. 

But Colonel Paul Jones apparently 
doesn’t worry about being consistent. 
He tries to make his product appear 
more aged than it is by spelling it 
“whiskey,” then calls it a blend of 
straight “whiskies.” 

Whereas, in Webster’s Collegiate 
Dictionary, the plural of whisky is 
whiskies, and the plural of whiskey 
is whiskeys; therefore, be it resolved 
that this inconsistency of the Colonel 
be brought to his attention, to the 
end that the labels on the bottles of 
his product and the advertisements 
of said product, be changed a 1a 
Noah. 


C. Harry NIMS, 


C. Harry Nims Company, 
Detroit, Mich. 
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Widening the Spread! 


Chicago Tribune city and suburban daily 
circulation now 644,455 


1933 1934 


644,455 


632,858 


A GAIN OF il 7 5 97 t Average net paid circulation of the Daily Tribune in Chicago 
and suburbs during the six months ended September 30, 1933 was 632,858. During the same period this 
year daily city and suburban circulation was 644,455. 


1933 


62% 


> A year ago 242,000 more families in Chicago 
and suburbs read the Tribune on weekdays than 
read any other Chicago daily newspaper. 

Today the Tribune reaches 260,000 more! 

A year ago the Tribune had a 62% greater cover- 
age of families in metropolitan Chicago than the next 
newspaper. 

Today it has a 68% greater coverage! And a 78% 
greater coverage than the third paper! 


1934 


68% 


eee COVERAGE NOW 68% GREATER! A year ago Tribune daily 


coverage of metropolitan Chicago families was 62% greater than the coverage of any other Chicago 
daily newspaper. Today the Tribune has a 68% greater weekday coverage of families in Chicago 


and suburbs than any other Chicago paper. 


Tribune daily circulation in Chicago and suburbs 
increased 11,597. The next two papers Jost. 

Over 640,000 families in the 40-mile area now read 
the Chicago Tribune on weekdays. Here is a market 
of 2,500,000 people—1,000,000 more than any other 
Chicago daily newspaper reaches. 

Total Tribune daily circulation is now over 801,000. 
Beyond the suburbs another 157,000 families turn 
daily to the Tribune for its news, features and adver- 


tising—a plus market of over 600,000 additional people 
which no other Chicago daily newspaper delivers. 


As a result of producing a newspaper the public 
prefers, the Tribune has the volume of circulation and 
reader interest which pays out better for advertisers. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


801,000 DAILY CIRCULATION AT THE LOWEST GENERAL MILLINE RATE! 
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PUBLIC WARNING 


JEWEL'S FAMOUS RED CARTON BEING 
IMITATED! MAKERS OF DIXIE’S 
FAVORITE SHORTENING WARN PUBLIC 


| WAS ALMOST FOOLED 

BY AN IMITATION—B8O0T 
| LOOKED FOR THE 
wame “JEWEL” 


To get real Jewel Shortening 
look for the name... don't be # 
satisfied with just a red carton “Sn 


This five-column newspaper adver- 
tisement which ran in Richmond, 
Va., last week demonstrates how 
Swift & Co. are protecting their 
Jewel shortening, popular in the 
South, against imitations. 


HOLD CONTEST 
TO INTRODUCE 
HEARING AID 


New York, Dec. 13.—-For 
believed to be the first time, the con- 
test method of promotion is being 
used to introduce an aid for the hard 
of hearing. 

The contest, open only to persons 
with impaired hearing, is being 
staged by the Dictograph Products | 
Company, which offers $1,500 in cash 
prizes and a new Acousticon, to 12 
Karnest Elmo Calkins, who | 
wrote “Louder Please,” heads the 
judging committee. Other judges 
are Dr. Joseph Levy, New York ae 
Isabelle Beglan, author ot | 
Deafness.” 


what is 


winners. 


geon, and 
“Defeating 


Use Newspapers, Mail | 


Newspaper advertising augments a 
special mailing to thousands of cus- 
tomers and prospects. Sizable news- 
paper space was used in New York | 
to introduce the contest, followed by 
a short series of advertisements, most 
of them of 90 lines divided between 
two columns. 

The newspaper advertisements have 


been sent in mat form to Acousticon 
branches and if all agencies use 
them, may appear in about 200 news- 
papers. <A Christmas gift note is 
sounded, for it is suggested that the 
greatest gift to a sufferer of poor 
hearing is something which will 
bring him or her back in touch with 


the world of sound. Backing up this 
advertising will be copy in the Amer- 
ican Weekly. 

Selection of the newspapers for the 
local campaign was left to the local | 
distributor. Half of the expense is | 
being assumed by the company, 
which running the American 
Weekly advertising at its expense. 


also is 


| 


Use Newspapers, Mail | 


| 


Copy invites eligible persons to get | 
in touch with the company’s repre- 
sentatives for a free demonstration 
and contest entry blank. <A plan of 
sending telegrams to old customers 
and has been outlined to 
distributors by I. H. Beglan, adver- 
tising manager. 

The for the contest is the 
introduction of a new bone conduc- | 
tion. Acousticon. The campaign is de-| 
signed to stimulate an active de- 
mand tor demonstrations. The dem- | 
onstration prerequisite to enter- 


prospects 


reason 


is a 
ing the contest. 

Rules of 
either by 
Coupons 


are delivered | 
mail representative. | 
attached to the leaflet of 
rules, when received by the company, 
are being turned over immediately | 
to proper agents for demonstrations, | 

The first prize is $100 and a new | 
Acousticon. There are two prizes |} 
of $50 and an Acousticon each, four | 


the contest 


or 


| looked at in the 


| the 
| picture reveals a diagram of 


|of $25 
| five of $10 and Acousticons. Entrants 
‘are required to give a name for the 
|}new model and submit a letter of not 
more than 53 words explaining why 
|the name is ideal. 

Beauty and tone are features of the 
mt model, along with lightness and 
}ease of use. A unique method of 
| stressing the appearance angle is be- 
ing employed in submitting prospects 
}transparent pictures, which when 
usual way show only 
Held the light, the 
the 


person. to 


| wiring demonstrating how well the 
| device is concealed. 


Dictograph’s efforts are directed 
not only to the deaf and those hard 
of hearing, but to friends and rela- 
tives “who have to do the shouting.” 


and an Acousticon each, and | 


ey 


No Delivery on 
Sunday, Brewery 


Copy Announces 


Fort Wayne, Ind., Dec. 12.—Indicat- 
ing the trend that brewers’ coopera- 
during 
1935, large display advertising in lo- 
announced 
the discontinuance of all Sunday de- 


tive advertising may take 


cal papers last week-end 


liveries of beer here. 


Possible offence given to the public 
by the appearance of beer trucks on 
the streets on Sunday led to the ac- 
The three brewing concerns in 
distributors 
dealing in imported beer, joined in| 


tion. 


Fort Wayne, and. six 


| the advertising effort. ‘given notice of the new hours of de. 
“Effective Sunday, Dec. 9, no de-| livery, which the brewers state are 
liveries of beer to either dispensers | fixed “to enable our employes en. 
|or consumers in Allen county will | gaged in the delivery of beer to haye 
|be made on Sundays or legal holi-| more time available for their own 
days by local brewers or wholesale| religious duties and their family 
beer distributors,” the advertisement | associations.” 
| Stated. 
“It is only fitting that an industry | 
reborn by public consent should re- 
spect public opinion and accede to its 
wishes. mann, formerly with Daniel Starch 
“Brewers and beer wholesalers in and Abraham & Straus, as an art 
Allen county have been given a very | director of the agency. 
definite responsibility and it is our 
/earnest wish that the responsibility 


Made Art Director 
Cecil, Warwick & Cecil, Inc., New 
York, has appointed William F. Dah]. 


Lovalon Appointment 


| be creditably discharged. Our : 
he / med S s Marcus-LeSoine, Ine., producer of 
aim is, and always will be, to live Lovalon hair rinse, San Francis: 

: : 4 Se, & SCO, 
up to the expectations of the people has appointed Small Kleppner & 


| of the community.” 


: Seiffer, Inc., New York, to handle its 
Beer dispensers in the city were 


advertising. 
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December 15, 1934 ADVERTISING AGE 


Announce Winners in 


Babson Competition 


The Coca-Cola Fountain Sales Cor- 
poration, Canada Dry Ginger Ale, | 
Inc., and E. R. Squibb & Sons have | 
been awarded first, second and third | 
places respectively for outstanding 
window displays in the First Exhibi- 
tion of Window and Store Advertis- 
ing Displays, held by the Babson In- 
stitute, Wellesley Hills, Mass., the in- 
stitute announces. 


A.B.C. Board 
Extends Limit 
On Arrearage 


during that six-month period. 

A. B.C. 
posal to allow daily newspaper 
scribers under certain conditions to 
be counted as paid, although in ar- 
|rears under the current six months 
arrearage rule. Also rejected was 

New York, Dec. 13.—The morator- 
ium on the three-months arrearage 
rule was extended for all A. B. C. 
|publications to Dec. 31, 1935, at the 
|meeting of the A. B. C. board of di- 
| rectors here last week-end. 


age of paid circulation required to 
make a publication eligible. 
“The board also decided to make no 


newspaper editions which determine 

The present emergency rule allow-| whether or not the delegation of 
ing a six-months arrearage on sub- | “morning” or “evening” in para- 
scriptions will therefore be in force 


pone Expands 
Donahue & Coe, Inc., advertising 
agency, has leased approximately 25 


| 


directors rejected the pro-| 
sub- | 


Legal Intelligencer; 


those dates and be counted as paid | of another 


the proposal to change the percent-| 


change in the schedule of hours of | 


graph 8 of reports shall be replaced | 


er cel of 25 floor : : : . " : 

pers at f the th ne ot the during the coming year as it has) by the hours of publication. 

RKO Building, Rockefeller Center, ih deettine: CGE BMD sctiesiethon Ww] Lsleaiaie 2 hi 
New York, in addition to the entire | De during 1934. ¢ subscriptions 1en a municipality in which an 


having expiration dates during 1935 A. B. C. 
may be carried six months beyond 


newspaper 
included in the 


is published is 
arbitrary city zone 


26th floor. The firm for the past 18 
months was in the Paramount Bldg. 


city,” the board ruled, 
“each newspaper in the larger city 
must set forth its circulation in the 
municipality arbitrarily included in 
the city zone of the larger city.” 

Magazines elected to membership 
were Dell Men’s Group, New York, 
and Sweetheart Stories, New York. 
The newspapers elected were: Abilene, 
Kans., Daily Chronicle; Philadelphia 
Marshall, Mich., 
Chronicle; Meridian, Miss., Star; and 
Lamar, Colo., Daily Sparks. 

Weekly newspapers elected were 
the Hillsboro, Ore., Argus, and the 
MeMinnville, Ore., Telephone-Regis- 
ter. Geyer-Cornell Company, Ince., 
New York, advertising agency, was 
elected to the Agency Group, and 
F. & R. Lazarus & Co., Columbus, O., 
to the local advertiser group. 


lo go with lhal ? 


S FINE SPAGHETTI, but at the moment Madam is interested in 
something to wear—and she can’t wear spaghetti. Right now she’s 
in the market for personal charm—fine lingerie and the latest shades ‘otal 
of silk stockings. aid 
It is easier to tell a woman something when she wants to listen. 
That is why McCall’s, by its arrangement, prepares her mind for 
the type of advertising you want her to read. 
Her mind is prepared for advertisements of clothes, cosmetics, and 


matters concerning her personal appearance when she is reading 


MecCall’s Sryte & Beauty. sdie? Mina Seana cal 
, i : Woman’s Home Companion . 431,288 
She is ready to think about travel, gifts, cigarettes, automobiles and Good Housekeeping. ... . . 428440 

! joyi } Di narcet sah 795.) 

merchandise when she is enjoying romance and articles of current Pictorial Review... 2... 295,024 

eT ee 252.760 


interest in McCall’s Ficrion & News. 

She is interested in food, drugs, children’s needs and household mer- 
chandise when she is reading McCall’s Homemakina. 

That is why McCall’s new triple magazine has more advertising than 


ever in comparison with the old-style women’s magazines. 


| 766 

Our readers’ minds are prepared for your advertisement, too. Sean Sunes Capen pia 
: Ladies’ Home Journal ...... 685 

Match your message to her mood in McCall’s. Good Housekeeping eee eee 594 
ee re 357 

Pictorial Review. .....<6%% 181 


M‘Call’s STYLE & BEAUTY 


BEAUTY AIDS - 
HOSIERY - 


COSMETICS - 
UNDERWEAR - 


PERFUMES 
CLOTHES 


M¢Call’s HOMEMAKING 


FOOD - DRUGS - ELECTRICAL EQUIPMENT 


CHILDREN’S NEEDS - HOUSEFURNISHINGS Total Cols. No. of 
Cols. 4-color Articles 
MCalrs FICTION & NEWS DECCAN 6 kw . 697 504 159 
Good Housekeeping 641 63 123 
TRAVEL © CIGARETTES - CAMERAS Delineator ..... 469 104 
AUTOMOBILES - BOOKS + INSURANCE Dicwidital Mociew . a6? 104 


iS YOUR PRODUCT 
SOLD THROUGH DRUG STORES? 


of McCall’s newsstand sales are 
made through drug stores 
any other woman’s magazine has foal 
newsstand sales. 


McCall’s creates more drug store traffic. 


McCall’s... 


(55% of McCall’s sold 
through drug stores 463,416) 


MORE TOILET GOODS 
ADVERTISING FOR MCCALL’S 


totlet goods advertising in 1934 


MORE TO READ ON 
STYLE AND BEAUTY 


Again McCall’s prints more on Style 
and Beauty subjects than any other 
woman’s magazine — more columns of 
editorial and illustration, 


in four-color, more individual articles. 


Ladies’ Home Jnl.. 420 = 112 79 
Woman’s H. Comp. 411 


more than 


Total Newsstand Sales 
842,574 


Total Columns of 


more columns 


121 


EDUCATIONAL 


Uners Waly RIDER says: 
ae DRIVERS AND THOUGHTLESS 


PEDESTRIANS DONT WORRY 


nee ie STREET CAR RIDERS 
aN 


Lt 


Viewed from 
an Airplane 


Peering down on Chicago from an 
airplane, any hour of the day, one 
can see a veritable maze of street 
cars hurrying everywhere . . . not 
on a few arterial streets, as in most 
cities, but on all kinds of streets, 
big and little. 


It is no wonder that 80 per cent 
of all passengers using Chicago 
transportation service are riding 
the Chicago Surface Lines. 

Its low 7 cent fare, free trans- 
fers, and convenient service are 
superior to what can be had 
from any other local transpor- 
tation agency. 

The Chicago Surface Lines is the 
largest street railway system in the 
world, and a home institution. Chi- 
cago capital built it; practically all 
the money collected in fares is 


spent in Chicago. 


c 
oo aay, 


SURFACE LINES 


Chicago Surface Lines have in- 
augurated a new newspaper cam- 
paign designed to present the 
transit system's side of the trans- 
portation story. 


70,000 Visit 
D.M.A.A. Show 
In 15 Cities 


New York, Dec. 13.—The * 
convention” exhibit of the Direct 
Mail Advertising Association, which 
completed its tour of 15 cities with a 
Chicago showing, rang up a total at- 
tendance of 70,000 sales and adver- 
tising executives, it is announced. 

In each of the cities in the itiner- 
ary, Henry Hoke, executive manager 
of the association, arranged meetings 
or conferences with users and pro- 
ducers of advertising. The tour be 
gan in Baltimore April 38, and trav- 
eled 6,107 miles. 

The association is now preparing 
its schedule for next year for the 
new “Direct Mail in 27 Industries” 
exhibit. The 25 manufacturers of 
equipment and supplies who backed 
this year’s exhibit have endorsed a 
continuance of the plan in 1935. 


traveling 


Wine, Liquor Show to 
Be Staged at Chicago 


The second annual National Wine 
and Liquor Show will be heid under 
the auspices of the League of Dis- 
tilled Spirit Rectifiers at the Stevens 
Hotel in Chicago March 11-15, 1935. 

Members of the convention commit- 
tee are Ammon McClellan, Washing- 
ton, D. C., supervisor of the league; 
Maj. Philip Hamlin, Samuel Unger- 
leider, William J. Baird, Joseph P. 
Kerrigan, Felix V. Goldborough, and 
Louis Mann. Marshall Reinig is man- 
aging director of the show. 


W. E. Drips, Farm 
Expert, Joins NBC 


William E. Drips, formerly asso- 
ciate editor of Wallace’s Farmer, Des 
Moines, has been appointed director 
of agriculture for the National Broad- 
casting Company, Niles Trammell, 
vice-president of NBC in charge of 
the central division in Chicago, an- 
nounces. 

Mr. Drips succeeds Frank E. Mul- 
len, who now heads the new depart- 
ment of information of the Radio 
Corporation of America. 
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BREWERS SET UP 
ADVISORY COPY, 
ART COMMITTEE 


him at Building Larger Market 


For Beverage | 


| 


New York, Dec. 13.—A meeting to 
be held probably after the holidays 
in the Middle West will complete the 
organization of a committee on ad- 
vertising by the United States Brew- 
ers Association, following a gather- | 
ing at the Waldorf Astoria Hotel 
this week when part of this commit- 
tee was named. 

The committee will number 12, 
seven members having been named 
this week, most of them advertising 
executives of Eastern breweries. The 
remaining five places on the commit- | 
tee were held open for appointments 
representing the South and West. | 

Work of organizing the committee | 
is in line with action proposed at the | 
recent convention as a substitute for | 
a cooperative advertising campaign | 


|structive steps taken by the national 
|association, will be designed to pre-| jaded 


which had been studied. The com-| 
mittee will organize an art, copy and | 


advisory service for members, which 
| may be extended, with certain limita-| 


tions, to non-members of the associa- 
tion. 

The seven men already appointed to 
the committee are C. D. Williams, | 
secretary of the association; Schuyler 
Patterson, Lion Brewery, New York; 
A. H. Deute, Jacob Ruppert Brewery, 


New York; Ernest H. Gross, Har- 
vard Brewing Company, Lowell, 
Mass.; Hal Johnson, Blatz Brewing | 


Company, Milwaukee; George Tilton, | 
Anheuser-Busch, Inc., St. Louis; Wil- 
liam S. Walker, Duquesne Brewing 
Company, Pittsburgh; Henry Gorski, | 
P. Ballantine & Sons, Newark, with 
Gilbert A. Hensler, Hensler Brewing 
Company, Newark, as alternate for 
Mr. Gorski. Harry J. Winsten of | 
Kelly, Nason & Roosevelt, Inc., New 
York advertising agency, was named | 
advertising counsel. | 


Would Widen Market 


About 50 brewery advertising ex: | 
ecutives attended the organization | 
meeting this week. The new service, | 
said to represent one of the most con- | 


sent beer as a non-intoxicating prod- 
uct in such a way as to impress its 
many advantages upon the public. 

In outlining the plan for a con-| 


|of their copy to a series of themes | 


sultative advertising service at the 
convention in October, Mr. Winsten 
pointed out that statistics at hand 
then showed that only 41.3 per cent 
of the people in urban communities 
drink beer at home while 58.7 per | 
cent do not. 


He pointed out that it} 
is not wise merely to advertise that | 
one brand is better than another, for | 


| this cannot possibly interest the large | 


percentage of non-drinkers. 


Recommends Beverage Appeal 


Mr. Winsten estimated that all the | 
brewers of the country spend some | 
$10,000,000 in advertising of some| 
kind. He recommended that they | 
get together and devote a fair share 


which will carry conviction in favor | 
of beer as a beverage, generically. 
In so doing, the brand can be men- 
tioned with effect, but a major ob- 
jective will be influencing the 58 per | 
cent to try some brand of beer. 

The suggestion for the committee 
now in process of formation was 
made by Mr. Winsten and acted upon 
immediately by the association. He 
also presented a few sample adver- 
tisements, using large illustrations 
and such headings as “Beer perks up 
appetites” and “Healthful 
beer, the drink of the whole family.” 

He suggested, too, a series of bulle- 
tins on beer devoted to physiological, 
psychological and sociological fields. 


ARTISTS °®* 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


to furnish the names 


All Departments 


oara rectors 
A. R. SCHULZ, I 
. Mar 


resident an 
Vaeneral i 


jer 


i 


PROPER QUALITY 


Because of up-to-date 
equipment and best 


LUTHER C. ROGERS, Chairman 


a Sales Director 


Printing 


Direct Mail Advertising 


COPYWRITERS @* 
! PLANNING @® 


| 
| 
| | 
| Catalogues e Publications e General Printing | 
| 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


QUICK DELIVERY 

Because of automatic 

machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from al] parts of | 
the United States is because of satisfied customers. For your investigation further we will be pleased 
of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


EXECUTIVES: 
J. W. HUTCHINSON, Vice Pres. and 


ENGRAVERS @ 
PHOTOGRAPHING 


| DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE | 


Because of superior | 
facilities and efficient | 


Polk and La Salle Streets 


W. E. FREELAND, Secretary and 


ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications | 
Trade Papers | 
Magazines | 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


Chicago, Illinois 


H. J. WHITCOMB, Vice 


President 


Treasurer 


SUGGESTED COPY APPEALS FOR BREWERS 


BEER perks up 
| jaded appetite- 


BRARD Naw 


Suggested copy appeals to 


Bottled“ Health 


HEALTHFU 
me pe 


be used by individual brewers in an 
effort to widen the market for malt beverages. 


At the top is a 


Metropolitan Life advertisement featuring milk which is shown as an 


object 


lesson. 


Run Test Dries 


On Super Suds’ 
New Toy Package 


New York, Dec. 13.—The Colgate- 
Palmolive-Peet Company has lately 
been running a number of tests on a 
new box for Super Suds, utilizing 
the toy cut-out plan of making the 
package more attractive and useful. 

Large space in newspapers was 
used where the limited offerings of 
the new package were made. A sin- 
gle insertion ran 800 lines. The ad- 
vertising pictures the box, and some 
of the toys which can be cut from it. 

Two appeals are stressed in this 
copy. The first is that of giving the 
children something to occupy their 
hands and minds and keep them busy. 
The second is the usual appeal of 
reducing “dishpan drudgery” by giv- 
ing the dishes a quicker, more effec- 
tive cleansing and omitting the dry- 
ing after rinsing. 


Penn Oil Group 
Claims Record 
In Advertising 


Oil City, Pa., Dec. 13.—The longest 
unbroken record of consistent 


Pennsylvania Grade Crude Oil Asso- 


Shell Promotes Fahey 


W. H. A. Fahey has been appointed 
sales promotion and advertising man- 
ager of the Indiana division of the 
Shell Petroleum Corporation, Indian- 
apolis. For the past eight years he 
has been active in sales promotion 
work throughout the United States. 
He was formerly with the Shell home 
office at St. Louis, Mo. 


Outdoor Meet Planned 


The 41st annual meeting of the 
Outdoor Advertising Association of 
Pennsylvania will be held Jan. 21-22 
at the Adelphia Hotel, Philadelphia. 


“IN CONFERENCE" WITH 6000 AUTOMOTIVc 
ENGINEERS, EXECUTIVES 


Published by the 


na- 
|tional advertising of any American | 
trade association is claimed by the 


Society of Automotive Engineers 
Incorporated 


29 West 39th St., New York 


ciation, now in the midst of its win-| 


ter selling campaign. 

The first advertisements in the 
winter series appeared in the Nov. 10 
issue of the Saturday Evening Post, 
with others appearing in December 
and January issues. 

“The year 1935 is the eleventh of 
steady consumer advertising telling 
the American public the advantages 
of motor oils made 100 per cent from 
Pennsylvania Grade crude,” says the 
“Penn Grade Bulletin.” “No other 
association has ever maintained such 
a strong, successful campaign.” 

In the winter campaign now run- 
ning, the theme is “quick-start oils.” 
The map of the producing region is 
again the dominant illustration. 


Art Critic Dies 


William <A. Ejisenback, 50, art 
critic for the Conde Nast Publica- 


tions, died suddenly Dec. 8 at his 
home in Bloomfield, N. J. He joined 
the Conde Nast staff 12 years ago. 


Elected to A. N. A. 


The Insurance Company of North 
America, Philadelphia, has been 
elected to membership in the Asso- 
ciation of National Advertisers. Clar- 
ence A. Palmer will represent the 
company in the A. N. A. 


WA $1 an 


NEW 
CATALOGUE OF $10 
STOCK PICTURES 


Contains over 1000 subjects, cov- 
ered by model releases and avail- 
able at once. Send $5 for catalogue. 
We refund with first picture order. 
Catalogue also available on 10 
days’ approval. 


UNDERWOOD 
AND UNDERWOOD 


NEW YORK * CHICAGO * DETROIT 


| 
| 
| 
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It Takes More Than all NAMES 


HE BIG NAMES in 
boldface which adorn the front covers of the big 
national magazines are important in the publishing 
picture. They are big because they are good; they 
are featured on covers because readers know them, 
like them, and pay to read them. 


This Week, too, will have its Big Names on the 
covers: P. G. Wodehouse, Fannie Hurst, Rupert 
Hughes, Robert Hichens, Octavus Roy Cohen, 
Dorothy Sayers, G. B. Stern, Sinclair Lewis, E. Phil- 
lips Oppenheim, Irvin Cobb, and many others 
—names that mean universal reader interest. 


But it takes more than Big Names to make a 
magazine. It takes intelligent editing. For only 
when Big Names are made part of a definite edito- 
rial plan do they become more than type ona cover. 


The Big Name stories and articles in bis 
Week will be specially written to fit the broad 
proportions of its great circulation. The illustra- 
tors will take full advantage of the superior repro- 
duction possibilities of colorgravure. The diversity 
of features will compel the interest of every mem- 
ber of the four million families. 


To Make a Magazine 


The editor of Sis Week, Mrs. William Brown 
Meloney, has a rich background in metropolitan 
newspaper and mass magazine publishing. She has 
a wide friendship among those writers and illus- 
trators whose reputations create readership. She 
knows how to get what readers want. 


More important than even the biggest name is 
the well-tested publishing philosophy behind Wis 
Week. It is based on the combined experience of 
the twenty-one great newspaper publishers who 
sponsor it. 


Yes, it takes more than Big Names to make a 
magazine—and Yhis Week has what it takes. 


UNITED NEWSPAPERS Magazine Corporation 


420 LEXINGTON AVE., NEW YORK 360 NORTH MICHIGAN AVE., CHICAGO 
GENERAL MOTORS BLDG., DETROIT 111 SUTTER ST., SAN FRANCISCO 
LINCOLN BUILDING, LOS ANGELES 


Behind the Big Names: A sound publishing program . . . Over 
4,000,000 circulation concentrated in America’s “A” Market... Hits hard 
in the 21 major sales centers east of the Rockies ... The new colorgravure 
magazine distributed with Sunday editions (Saturday in Chicago) ... Pre- 
Tested advertising value... First Issue: February 24, 1935 


ASSOCIATES: 


ATLANTA JOURNAL 
BALTIMORE SUN 
BIRMINGHAM NEWS 
BOSTON HERALD 
BUFFALO TIMES 
CHICAGO DAILY NEWS 
CINCINNATI ENQUIRER 


DALLAS NEWS 
DETROIT NEWS 


CLEVELAND PLAIN DEALER 


INDIANAPOLIS STAR 

MEMPHIS COMMERCIAL APPEAL 
MILWAUKEE JOURNAL 
MINNEAPOLIS JOURNAL 


NEW ORLEANS ITEM-TRIBUNE 
NEW YORK HERALD TRIBUNE 
OMAHA WORLD-HERALD 
PHILADELPHIA RECORD 
PITTSBURGH PRESS 

ST. LOUIS GLOBE-DEMOCRAT 
WASHINGTON STAR 
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ADVERTISING AGE 


December 15, 1934 


LIGGETT STORES 
OFFER TICKETS 
TO DIONNE TALK 


Quintuplets’ 
Capacity Crowd 


New York, Dec. 13. 
way, the Dionne 
tered in their 
in Callander, 


In an indirect 
quintuplets, shel- 
backwoods hospital up 
Ont., this week became 


the subject of a new burst of public | 


interest and a delicate advertising 
tie-up when the physician who at- 
tended their birth addressed a large 
New York audience. 

Dr. Allan Roy Dafoe, following 
breathtaking efforts to keep the five 
babies and their mother alive, is tak- 
ing his first vacation in 20 years as 
the guest of the Liggett Drug Stores, 
which sponsored his lecture Monday 
evening at Carnegie Hall. 

The tremendous amount of pent up 
interest in the Dionne babes is partly 
registered by the response to Lig- 
gett’s offer of free tickets about a 
week before the lecture. An adver- 
tisment of moderate size was run in 
leading New York newspapers an- 
nouncing the offering. Tickets were | 
available at Liggett metropolitan 
stores where special displays of baby | 
items are showing in windows and | 
on counters and at the company’s 
offices. 

By 4 p. m. that 


day, all available 
tickets had been taken. The com-| 
pany had first made liberal reserva- | 
tions for doctors and nurses and oth- 
ers professionally interested in the) 
news that Dr. Dafoe would bring in 
person metropolitan mixed au- 
the first time. All told, 
attended. But in three days, 
the company received 15,000 requests 
for tickets, and sent out many letters 
of regret that the seating capacity 
was limited. 

Tuesday, the company made a very 
casual tie-up in running an adver- 


to a 
dience for 
3.000 


Going Places! 


HEN any magazine 
1934 rings up the greatest 
circulation in its history, w 


bales of press clippings show 


paper more widely quoted than 
any other in its field, when ad- 
vertising volume compares fa- 
vorably with 1929... you have 


something unusual among mag- 


azines. 


Doctor Draws 


INDIRECT TIE-UP 


“Whether for 
one baby 


or five 


Liggett’s presents baby needs of recognized quality 
and purity at the usual fair Liggett prices 


Make Liggett: yow headquarters tor Boby Needs 


FERRET EE REEF 
FSPEPERERIEEEEEEEEEE 394323 


Six-column Liggett's advertisement 
which appeared this week in New 
York newspapers. It ties up indi- 
rectly with the speech of Dr. Da- 
foe sponsored by the drug chain. 


tisement of about 1,750 lines urging 
readers to “make Liggett’s your head- 
quarters for baby needs.” This ap- 
peared in the metropolitan papers, 


which incidentally, in some cases 
carried several columns of Dr. Da- 
foe’s lecture, including almost com- 


| plete verbatim reports. 


No Direct Tie-Up 

Dr. Dafoe is very much opposed to 
commercializing the rare facts of the 
multiple Dionne births and for this 
reason an open tie-up was impossible. 
Executives of the company considered 
themselves extremely fortunate in 
being able to sponsor his talk. They 
pointed out to ApverRTISING AGE that 
Dr. Dafoe has a deep respect for the 
ethics of his profession, and that in 
British circles these are more strin- 
gent concerning commercialism than 
elsewhere. 


The large advertisement, as a con- 


in 


hen 
that 


Possibly you can’t be bothered ‘ 


with the facts on editorial excel- 
lence, more and more readers, 
spectacular advertising gains, but 
you can’t overlook the one basic 
rule that a product “goes places” 


when advertised in a book that’s 


going places. 


A CONOVER. etal 


205 E. 42nd St., New York City 


MILL®& FACTORY 


PUBLICATION 


Chicago 


. 333 N. Michigan Ave., 


sequence, did not mention the Dionne 
infants, nor the backwoods physician 
who, almost as in a fairy tale, has 
won international fame for his work 
in the past several months. To any 
reader of the news, however, the 
appearance of the advertisement was 
significant as a tie-up. It pictured 
five individual babies around the 
heading, “Whether for one baby or 
five, Liggett’s presents baby needs of 
recognized quality and purity at the 
usual fair Liggett prices.” 

The remainder was a listing of al- 
most 70 specific items carried for the 
baby and several other general baby | 
needs, prices unadvertised. Many of | 
the items are nationally advertised. 

Liggett’s had hoped to broadcast 
Dr. Dafoe’s recital of the facts prior 
to, during and after the quintuplets’ 
births, but the doctor so strenuously 
objected to this plan that it had to 
be dropped. | 

What his attitude will be in the 
future toward giving other lectures 
under Liggett sponsorship is un-| 
known, but it is fairly certain that | 
if he is agreeable, Liggett’s will spon- 
sor the doctor’s lectures on a broad | 
scale. 


Hard Selling 
Is Gillette’s 
Success Secret 


Mass., Dec. 13. 
single advertisement in 
ber, 1903, issue of System 
Gillette copy has gone into every 
land, in every language through 
every known medium, so that today 
the business of the Gillette Safety 
Razor Company is world-wide, John 
Lambert, advertising manager, de- 
clared in a review of the advertising 
history of his company written for 
the Boston Advertising Club. 
Spreading the gospel of the clean 
shave, the advertising and merchan- 
dising programs of the Gillette com- 
pany were begun simultaneously in 
1903, and have continued ever since. 
During all this period, Mr. Lambert 
said, “Gillette advertising has always 
been clean advertising. ‘No deroga- 
tory statements reflecting upon razors 
of competitive manufacture, nor in- 
nuendos intended to belittle their 
efficiency. No reference to other 
means or methods of shaving. Sim- 
ply a never-ending appeal to per- | 
suade men to adopt the Gillette way | 
of shaving.” 
Mr. Lambert also recalled the 0c: | 
casion in August, 1933 wan 
on blades were drastically 
with 800 newspapers of 
culation presenting this news at oe 
same time to both consumers and | 
dealers. 


Boston, -From a 
the Octo- 


Magazine, 


“A special notice to dealers, carried | 
in a box in the advertisement, ad- 
vised them of Gillette’s adjustment | 
policy whereby all their shelf stocks | 
were adjusted by free merchandise 
to bring their price down to the new 
level and afford them the same mar- 
gin of profit,’ he said. ‘No broad- 
sides or circulars were used to in- | 
form the trade of this policy and the 
plan worked most successfully.” 


Michigan Will iis 
“Little World’s Fair” 


Plans are being made to entertain | 
500,000 visitors at the Detroit and | 
Michigan Exposition, “Michigan's Lit- 
tle World’s Fair,” to be held in Con- 
vention Hall, Detroit, March 9-17. 

The advisory council of the exposi- 
tion includes James Vernor, Jr.., 
president of the James Vernor Com- 
pany, chairman; John R. Lee, vice- 
chairman; Fred Wardell, president, 
Kureka Vacuum Cleaner Company; 
Maurice A. Engass, president, Detroit | 
Retail Merchants’ Association; Leo J. | 
Fitzpatrick, president, Adecraft Club | 
of Detroit; and Jule C. Ayers, expo- | 
sition manager. | 


| 


| 
| 
| 


Husted and Ferguson | 


Join Baltimore Agency 
H. T. Husted, formerly with og 
New York office of Lord & Thomas, | 
and Mouncey Ferguson, recently with | 
Stano, Ine., New York, have joined | 
the copy staff of Van Sant, Dugdale 
& Co., Inc., at Baltimore. 

Alan E. Turner, recently with the 
Reuben H. Donnelley Corporation, 


has joined the agency as an account 
executive. | 


| two 


| that 


AGENTS RESIST ADDS ATMOSPHERE 


OCCUPATION TAX; 


HEARING MONDAY 


Chicago, Dec. 12.— With 
ment of a committee to repre- 
sent them at a hearing by the State 
Department of Finance next Monday, 
Chicago advertising agencies today 
began a fight to resist payment of the 
Illinois retailers’ occupation tax of 
per cent claimed on halftones 
and other plates. The hearing will 
be held at the Department’s Chicago 
brane sd at 208 W. 
10 a. 

seienitithe 28 photo-engravers of 
Chicago have banded together 
payment of the tax, in effect 
July 1, 1933, on the ground 
the New York Supreme Court 
has held that photo-engraving is a 
service rather than merchandise. 
engravers have filed suit for an in- 
junction against Knowlton L. Ames, 
Jr., state director of finance. 

The majority of Chicago agencies 
have refused to pay the tax, but the 


appoint- 


sist 


since 


matter has been brought to a climax | 


by demands by Mr. Ames that they 
not only pay on current advertising 
plates, but all others used since July 
1, 1933. 


Legal Aspects Studied 


A meeting was held today 
Chicago Association of 
Agencies- 
new 
R. Sachse, secretary of 
Thomas gave his views, 


by the 
Advertising 


Lord & 
while insist- 


ing that they were not to be con-| 
strued as a legal opinion. 
Mr. Sachse pointed out that the 


agency acts merely for the client and 
that title to all artwork and plates 
remains in the latter’s name. 
stating his belief that agencies there- 
fore need not pay the occupation tax, 
Mr. Sachse suggested that the charge 
for service on plates be made a sep- 
arate one in billing clients, so that 
the transaction cannot be construed 
as a re-sale. 

Mr. Sachse said the Illinois retail- 
ers’ occupation tax applies only to| 


Washington St. at) 


to re-| 


The | 


the proposed name of the) 
organization—at which William | 


While | 


Fine | ana ue & like fine WITS 


| ‘gow carry a Vintage mark 


What Vintage Tobscco le 


The 
played up last season, returns to 
newspapers again with atmosphere 
added by “old” type and illustra- 


tion. 


White Owl 


vintage mark, 


materials bought and used in that 
state. Plates bought in Illinois and 
jinserted in a _ periodical published 
|elsewhere clearly would not come 


within the scope of the act, in his 
| opinion. 
The committee appointed by 


Charles T. Beall, Brandt Advertising 
Company, head of the agency group, 
jincludes Mr. Sachse and H. L. Hulse- 
bus, Stack-Goble Advertising Agency; 
J. C. Moore, Aubrey, Moore & Wal- 
lace; J. R. Lieber, Blackett-Sample- 
Hummert, and F. G. Stein, Ruthrauff 
& Ryan. 


Stephen S. Needham 
Goes to West Coast 
Stephen S. Needham, advertising 
| director of the Columbus Citizen, will 
|leave about Jan. 1 to take up new 
|duties as national advertising man- 
ager of the San Francisco News and 
San Diego Sun and general manager 
|of the Secripps-Howard national ad- 
vertising offices in San Francisco and 
Los Angeles. 
Mr. Needham 


was transferred to 
the Citizen as national advertising 
|manager about five years ago from 
ithe national office of Scripps-Howard 
in Chicago. He became advertising 
director of the Citizen two years ago. 


©" FAMOUS HOTEL LEXINGTON 


GIVES YOU MOST FOR 
YOUR MONEY IN NEW YORK 


You will enjoy your visit to 
New York if you stop at the 
Lexington...no matter whether 
you come to a ccnvention, or 
upon some other business...or 
pleasure. 

The Lexington is one of Man- 
hattan’s newest hotels. Natur- 
ally, everything is modern...up- 
to-the-minute...arranged to give 
you the maximum luxury and 
comfort. 

And rates are amazingly low 
...as little as $3.00 a day and up. 
Less than you’d pay in many an 
ordinary hotel. Yet seeall you get 
for these rock-bottom prices: 

An airy, outside room. Dres- 
ser and bedside lamps. Full- 
length mirror. Circulating ice 
water. Both tub and shower 
baths. Radio. 

And the Lexington is con- 


veniently located to stores... 
theatres...sightseeing places... 
churches. There are four popu- 
lar priced restaurants, serving 
food that draws crowds from 
allover New York. The intimate 
Silver Grill with dance music by 
Little Jack Little is one of the 
show spots in Manhattan night 
life. 

Write now for reservations. 
No other hotel in New York 
can offer you more...at so little 
money. 


HOTEL LEXINGTON 
48th Street at Lexington Ave. 
New York City 
Charles E. Rochester, Manager 
Directed by National Hotel Manage- 
ment Co., Inc. Ralph Hitz, President 


Book - Cadillac, Detroit; 
Van Cleve, Dayton; Adolphus, Dallas; 
Netherland Plaza, Cincinnati. 


CAN 
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CANADIAN PRICE 30 CENTS 


works of Fiction. They re-arrange, they repeat, they clarify the lessons o 
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KNOWN FACTORS 
NEW BASIS FOR 
OUTDOOR COSTS 


Foster and Kleiser Guarantee 
“Circulation’’ 


|} and 


San Francisco, Cal., Dec. 13.—The 
first outdoor advertising “rate card” 
based on net circulation has been 
issued by the Foster and Kleiser | 
Company as the result of the Traffic | 
Audit Bureau’s” establishment 
methods for evaluation of outdoor 
advertising. This card, effective May 
1, 1935, makes outdoor circulation 
and costs comparable with those of 
history of the outdoor 
is said: 

“All advertising units, both posting 
and paint, maintained by this com- 
pany have been surveyed, the circula- 
tion counts taken and the net ad- 
vertising circulation determined,” 
George W. Kleiser, president of Fos- 
ter and Kleiser Company explained. 

“Based upon these figures, poster 
advertising coverage of various 
markets in California, Oregon, Wash- 
ington and Arizona in which this 
company operates has been set up 
and a guaranteed net advertising cir- 
culation established for each market 
coverage. Prices have been reduced 
to a cost per thousand net advertis- 
ing circulation. 

“This furnishes the advertiser and 
agency with net advertising circula- 
tion figures and cost per thousand 
net advertising circulation compar- 
able with Audit Bureau of Circula- 
tions reports of net paid circulation 
and cost per thousand, per line or 
per page of publications.” 


Many Factors Equalized 


In addition to the values indicated, 
Mr. Kleiser said the new schedule 
emphasizes the principle of equality 
of treatment and equalized showing 
with proper distribution, repetition 
and coverage of market, as well as 
night circulation where sufficient to 


warrant coverage. 

Under this plan, all showings of 
the same sizes are equalized as to 
distribution, net advertising circula 
tion, coverage of the market and} 
repetition in accordance with the 
rules established by the Traffic Audit 


sureau. Poster 
contain poster panels having a_ net 
advertising circulation ranging from 
a maximum of more than 50,000 a 
day to a guaranteed minimum of 


| That woe the Quality-mark 


FELTMAN: CURME 


The above reduced advertise- 
ment for Feltman & Curme was 
prepared entirely by Faithorn 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all— 
just as you wish, but all 
are here, ready to serve 
you... Speed, economy 
and satisfaction assured. 


advertising displays | : 
& pia} |} been appointed to handle the adver- 


|tising of 


| markets or 


| coverage 
» | 
ot | 


| arteries 
| tensity 

periodicals for the first time in the| 

field, it| 


jearly in 1935. The actual date of 
acceptance of color advertising, also 
the new color rates, will be = an- 
nounced shortly after Jan. 1. 
Gets Two Accounts 
Carr Liggett, Inc., Cleveland, has 


So 
Complete Service Be Under ONE Roof 
© 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results ... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 
farther distant? You can cut your costs, elimi- 
nate worry and save TIME, TROUBLE and MONEY 
by having Faithorn do the entire job... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly is 
NOW...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


not less than 1,000 per day in cities 
f 10,000 population and over 
per day in towns of between 2,500 
10,000 population; and 500 per 
day in towns of less than 2,500 popu- 
lation. 

The Traffic Audit Bureau will 
maintain auditors in important} 
markets to inspect each advertiser's | 
display and furnish a certified audit 
report that it delivers at least) 
the guaranteed minimum circulation, 
while fulfilling all other require- 
ments. 

Coverage may be bought by} 
by each city within a| 
market, making it simple for ad- 
vertisers to coordinate outdoor ad- 
vertising with other forms media. 

The new plan provides for three 
intensities, defined as fol- 


- 


750 


lows: 
Three Coverage Groups 


“Intensive 
its coverage 


coverage, complete in 
of all important traffic 
and which provides the in 
of repetition necessary to 
impress the sales message upon the 
whole market in an impressive man- 
ner. 

“Representative coverage, complete 
in its distribution throughout the 
market, but having about two-thirds 
as many panels as an intensive cov- 
erage, with a proportionate degree 
of repetition. 

“Minimum coverage, 
distributed throughout 
but having only about one-third the 
number of panels of an intensive 
coverage and about one-half the num- 
ber of a representative coverage. 
While the minimum showing is not, 
by itself, large enough to accom- 
plish a real selling job in an entire 
market, it is effective when used in 
conjunction with other advertising.” 


also evenly 
the market, 


Any combination of these three 
coverage intensities also may be 
used. 


The Traffic Audit Bureau is a non- 
profit membership organization, four 
ot whose eight directors are named 
by the Association of National Ad- 
vertisers, two by the American Asso- 
ciation of Advertising Agencies and 
two by the Outdoor Advertising 
Association of America. 


Installs Color Presses 

The Los Angeles Evening Herald 
and E.cpress is installing complete 
color printing equipment in its plant 
and will offer color to its advertisers 


the Jamestown Paint & 
Varnish Company, Jamestown, Pa., 
and the Camp Directors’ Association 
of America, Ine. 


PRINTING 


rts 


Ad-Setters 


Engravers - Printers 


504 Sherman St., Chicago - Wab. 7820 


ARTIST TURNS AUTHOR; WINS CAMAY PRIZE 


Helen Duncan, Chicago commercial artist, this week was officially 


awarded first prize in the Camay contest for her letter on 
Camay Is the Best Beauty Soap for My Skin." 


a year 


Banks Cooperate 
In Joint Effort 


In Connecticut 


Stamford, Conn., Dec. 13.—Com- 
mercial bankers of rock-ribbed New 
England, stronghold of conservatism 
since Colonial times, have started to 
use newspaper advertising to attract 
potential borrowers. This action is 
in line with recent suggestions of 
President Hecht of the American 
Bankers’ Association. 

Four Connecticut banks 
joined in a _ cooperative 
ment in the Stamford Advocate to 
explain that “the progressive banker 

. is not content passively to await 
applications for credit which satisfy 
an ironclad formula. He is respon- 
sive to changing conditions and ac- 
tive in seeking proper opportunities 
to be useful to his customers.” 

The copy further pointed out that 
“the commercial bank has every in- 
centive to grant loans to good cus- 
tomers requiring credit” because nor- 
mally the foundation assets of com- 
mercial banking are loans to trade 
and industry. 

The Stamford advertisement was 
eight inches deep and three columns 
wide, bearing the simple caption 
“Bank Credit Today.” It was signed 
by the First-Stamford National Bank 
& Trust Company, the Stamford 
Trust Company, the Fidelity Title & 
Trust Company and the Home Bank 
& Trust Company of Darien. 


recently 


Completes Set-U p 
of L. & T. Department 


T. W. Braun, head of Braun & Co., 
engineers and marketing economists, 
who has been organizing an enlarged 


marketing and research department 
in the United States offices of Lord 


& Thomas, will return to the Pacific 
coast about Jan. 1 to resume active 
management of his business. 

His work for Lord & Thomas in- 
cluded set-up of a merchandising staff 
supported by facilities and personnel 
for consumer and trade research, and 
copy testing. 


Overall Maker Appoints 


The Oshkosh Overall Company, 
Oshkosh, Wis., has appointed the 
Chicago office of Batten, Barton, 


Durstine & Osborn to handle its ad- 
vertising. 


Missouri Paper Appoints 
Mitchell-Ruddell-Rudden, Inc., Chi- 
‘ago, has been appointed national 
advertising representative for the} 
Fulton, Mo., Sun Gazette, effective 
Jan. 1, 1935. 


advertise- | } 


"Why 
She will get $1, 000 
for life. 


, ort Worth Club 
Elects H. N. Fisch 


H. N. Fisch, sales manager of H. J. 
ie? & Sons, makers of Justin’s 
hers and shoes, was installed Dee. 

as president of the Sales Managers 
‘club of Fort Worth, Tex. 

E. C. Whitcomb, advertising man- 
lager of the Lone Star Gas Company, 
and president of the Advertising 
| Club of Fort Worth, is vice- presiient. 
Charles G. Cotton, manager, trade ex 
tension department, Chamber of Com- 
merce, is secretary, and _ Virgil 
|/Buzard, Tayloe Paper Company, is 
| treasurer. 


| 
} 
| 


A steady stream 


Q977 7: 


on top of the 
stock! 
‘round! 


They have money to 


HOW to get it is easy! 
ence. 
advertising 
than the 2nd paper. 


lies. WRITE FOR FACTS! 


| 
| 


| 
| 


EVERY Day is Pay Day 


to Nebraska Farmers 


of cream-chicken-and-egg 
pouring into the pockets of Nebraska farmers EVERY DAY 
$277,735,000 they get from grain crops and live 


Get Your Share 


leading newspaper for 25 years, 
25,000 larger circulation 
more national 
Home-delivered to 83% 


matt WORLD-HERALD 


ST ® in CIRCULATION, 


National and Classified ADVERTISING 
I° MARA & ORMSBEE, Inc., National Representatives 


Drop Plan for 
Retail Liquor 
Code Control 


Washington, D. C., Dec. 12.—That 
the Federal Alcohol Control Adminis- 
tration has determined to “take no 
action at the present time” with re- 
spect to a code of fair competition for 
the “Retail Alcoholic Beverage Pack- 
age Stores Industry,” was announced 
Monday by Joseph H. Choate, Jr., 
director. 

Following a hearing held by the 
FACA upon a proposed code for the 
‘industry last September, members of 
ithat industry recently submitted a 
‘revised code. The code would be ap- 
| plicable to all stores selling at re- 
tail distilled spirits, wine, beer, and 
lother alcoholic beverages in bottles. 
Its proponents state that it would 
include about 16,500 exclusive liquor 
| package stores, 17,000 establishments 
|which sell for consumption on the 
| premises as well as in packages, and 
numerous other stores, estimated at 
100,000, 

Await States’ Decisions 


” 


The proposed code would have im- 
posed a permit system upon mem- 
bers of the industry, provided for 
stated minimum prices during pe- 
|riods of price emergency and forbid 
the advertising of retail prices. 

The announced action of the 
FACA by Director Choate reviews 
the situation and bases the present 
“no action” decision on the fact that 
confusion would result as between 
states and the federal government. 
It was indicated that “inasmuch as 
a large majority of the state legisla- 
tures will meet in the early part of 
the next year, the Board of the 
FACA took the position that it should 
not recommend to the President the 
adoption of any proposed retail 
liquor package stores code until 
such times as the state legislatures 
shall have had full opportunity to 


express the views of the people of 
the several states with respect to 
the control of the retail liquor in- 
dustry and the necessity for federal 
action.” 


dollars goes 


spend—plenty of it—all year 


Omaha World-Herald, state's 
has tremendous state-wide influ- 
carries 50% more local 

65% more want-ads— 
of Omaha’s fami- 
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GILBERT CONTEST 
FOR ERECTOR SET 
ATTAINS SUCCESS 


New Haven, Conn., Dec. 13.—A na- 
tionwide prize contest, promoted 
through newspaper, magazine and 
radio advertising, is building sales of 
Erector construction sets for the A. 
Cc. Gilbert Company here. Results 
of the campaign to date have been 
highly satisfactory, ADVERTISING AGE 
is informed by E. B. Carr, advertis- 
ing director of the company. 

Designed to stimulate sales volume 
through increased “boy-interest,’”’ the 
present contest is an outgrowth of a 
similar one staged last year with de- 
cided success. Prior to 19338, the 
company had promoted no national 
prize contest on Erector for 12 years. 

To acquaint American boys with 
the contest and induce them to send 
for details and entry blanks, Gil- 
bert has been sponsoring a nine-week 
radio program of adventure type, en- 
titled “Thrills of Tomorrow,” over 
a network of 32 NBC stations, with 
station WEAF, New York, as key 
outlet. This program is scheduled 
to close the week before Christmas. 


Magazines, Radio, Mail 


Full page advertisements, includ- 
ing back and inside covers, are being 
used in American Boy, Boy's Life, 
Boy's World-Young People’s Weekly, 
Modern Mechanix, Open Road for 
Boys, Popular Mechanics and Popu- 
lar Science Monthly, and copy of 250 
lines in Current Events. Half-pages 
in color are used in The American 
Weekly. 

Radio and publication advertising 
is backed up by elaborate direct mail 
material and a generous assortment 
of dealer helps, including posters and 
folders. One typical poster features 
photographs of the principal prizes 
and another calls attention to the 


radio program. The radio poster fol- 


lows the usual custom of listing the 
stations over which the program can 
be heard, with the time for each 
station. A number of stations use 
electrical transcriptions and the time 
of broadcast therefore varies. 


Offer 1,001 Prizes 


A total of 1,001 prizes are offered 
in this year’s contest for metal mod- 


els constructed by boys in two age) 


divisions, under 12 and between 12 
and 16 years. Among the leading 
prizes are a free trip to Hollywood, 


an automobile, and a Shetland pony. | 


Each boy who writes for an entry 
blank is sent a broadside outlining 
the terms of the contest and two 
catalogs, one covering Erector and 
the other devoted to the general line 
of Gilbert toys, such as chemistry, 
magic and home workshop sets, lead- 
casting and electroplating equipment, 
a musical Christmas tree turn- 
table, electrical engineering outfit, 
and home soda fountain. 

Although primarily a Christmas 
promotion effort, the contest will not 
close until April 30, 1935, thus giv- 
ing boys who receive sets as gifts 
this Christmas ample time to com- 
plete their projects. A photograph 
or drawing of the model is required 
with each filled-in application. It is 
interesting to note that the com- 
pany does not require that contest 
models be built with Erector. Mod- 
els made with other metal construc- 
tion toy materials are eligible. 

The Gilbert magazine campaign 
now running in the papers previously 
named refer only to Erector, but 
other toys in the line are mentioned 
in the radio continuity. Separate 
copy is carried in boy magazines on 
chemistry sets and tool-chests. Four- 
color dealer sheets on the entire line 
of Gilbert toys are issued for general 
catalog collation. 

Advertising of Gilbert electric ap- 
pliances, an entirely separate line 
having nothing to do with toys, is 
carried in Saturday Evening Post, 
Good Housekeeping, and, occasion- 
ally, in other mediums. The copy on 
appliances usually appears in one- 
column size. Point-of-sale material 
and mats and electros for dealer tie- 
in advertising supplement the maga- 
zine copy. 


A PERFECT MEDIUM 
FOR A PARTICULAR 


SALES MESSAGE § 


eHow to 

Beautify 
Old 

Furniture 


O ae the "How" and "Why" of your prod- 


uct, i 


ustrated and in proper detail, nothing can 


equal booklets, folders, and panne inserts—used 


in the package or 


distributed through dealers. 


They "educate"—both dealer and consumer—in 
a way impossikle by other means. 


"US" understands the technique of this highly 
specialized medium, as to function, preparation, 
and production. The "US" man who calls on you 
represents an organization which—because - a 
thorough understanding of the medium—can work 
with you and your agency to turn out sales-pro- 
ducing "literature," 


UNITED STATES PRINTING 
& LITHOGRAPH COMPANY 


CINCINNATI 


NEW YORK 
320 Beech St. 


52-V E. 19th St. 


BALTIMORE 
420 Cross St 


CHICAGO 
205-V W. Wacker Dr. 


MAILING PIECE 


| oct | 

j 
Unusual direct mail promotion be- 
ing used on behalf of the “neck- 
wear bar" at Wolff's, St. Louis. 
The original was a 7x10 inch card, 


handwritten by the lady shown 
behind the bar. 


CUBANS ABANDON 
CAIN-RAISING TO 
ENJOY RADIO ART 


Havana, Cuba, Dec. 11.—Sand- 
wiched in between the succession of 
Presidents, bomb explosions, and gen- 
eral all-around excitement, there has 
been one development in Cuba that 
has almost escaped attention. Cuba 
has gone in for radio advertising in 
a big way. 

In Havana there are no less than 
29 commercial stations, while in the 
rest of the island, the interior towns 
and cities, there are 24 more stations, 
making a grand total of 53 commer- 
cial stations. Literally the air is full 
of entertainment and advertising. 

And it’s cheap, too. An advertiser 
can get his name and his merchan- 
dise sales points on the air for as 
little as $5 a month, United States 
money. 

Advertising is sold in what are 
called “mentions,” the equivalent of 
station break announcements, and in 
full programs as on the continent. 

In addition to these periods, many 
stations also rent out their entire 
equipment, including technical staff, 
at a fixed price, the advertiser taking 
over the microphone, saying what he 
pleases and producing such enter- 
tainment as he sees fit. 

Several stations rent their equip- 
ment and personnel to a promoter 
for an hour a day three or six times 
a week. The promoter then ap- 
proaches his business friends for ad- 
vertising, and so enjoys a fairly com- 
tfortable living, together with some 
air-gained fame. 


Much Recorded Music 


Much of the entertainment and mu- 
sic consists of dises that are broad- 
cast without mention of the fact that 
they are recordings. Thus Sousa and 
his band are still hitting it up in 
Cuba, along with an array of blues 
singers and dance orchestras. 

One station, possibly with a polit- 
ical pull, has erected a giant loud 
speaker on the Prado opposite Cen- 
tral Park and hundreds gather there 
to listen to the broadcasts. The city 
fathers of Havana have now placed 
iron chairs in that portion of Cen- 
tral Park facing the loud speaker in 
order that the tired Havana business 
man and his wife may sit down and 
absorb the entertainment and adver- 
tising. 

On Sunday this space in the park 
is jammed. But it has nothing on 
the air, because the air is crowded all 
the time. 


Jordan Joins Studebaker 


Edward S. Jordan, formerly presi- 
dent of the Jordan Motor Car Com- 
pany, Cleveland, has joined the 
Studebaker Sales Corporation of 


America as a special representative. 


Hipolite Gives 
Consumer Chance 
To Compose Copy 


St. Louis, Dec. 
writing 
announced in the Hipolite Company’s 
advertisement in the January issue 
of the Ladies’ Home Journal. This 
| is said to be the first instance in 
| which the reader is requested to 
write the advertising. 

“It is not necessary to buy any- 
thing to enter this ad-writing con- 
test,” the marshmallow creme copy 
states. Blank spaces are provided in 
the text of a coupon in the advertise- 
ment for the consumer’s use. “How- 
ever,” the text continues, “on the 
label of the one-pint Hip-O-Lite jar 
or can you will find many clues to 
help you win a cash award.” 

The rules are given and prizes 
listed, ranging from $100 to $1 in 
cash value in the group of 205 
awards. 

“You don’t have to know anything 
about advertising,” the reader is as- 
sured. “We merely want you, Mrs. 
Housewife, to express in your own 
words what you think ought to be 
said about Hip-O-Lite.” 

The date of opening the contest 
for consumers is the closing date for 
a dealers’ contest offered in Progres- 
sive Grocer in full page advertising 
by the Hipolite Company. The deal- 
ers get a first award of $25 and a 
free case of Hip-O-Lite is promised 
the 20 runners-up. The consumers’ 
contest is merchandised to the deal- 
ers in the trade paper copy. Dealers 
also write in their own ideas of what 
the advertising to them should say. 

Hip-O-Lite, the ready-to-use marsh- 
mallow creme for desserts, icing, 
cake filling and other confections, is 
featured in a counter display for the 
dealers, with space left for the dealer 
to advertise his particular brand of 
flour on the same poster. 

Actually the counter display sug- 
gests the sale of a number of staples, 
as toothsome-looking chocolate cake 
is illustrated in color and the cake 
recipe requires butter, eggs, milk, 


Mo., 12.—A copy 


contest for consumers was | 


sugar, baking powder, vanilla and 
chocolate, in addition to flour as a 
base and Hip-O-Lite for the thick 
icing. 

Louis E. Westheimer & Co., St. 
Louis, are in charge of the advertising. 


Dainty Colors 
Now Adorn the 
Baby’s Bottle 


Corning, N. Y., Dec. 12.—Blue for 
boys and pink for girls. That’s the 
way the new Pyrex Nursing Bottles 
made by the Corning Glass Works 
are dressed. The bottles are wrapped 
in transparent cellophane and carry 
silver labels. 

Formerly this highly useful nur- 
sery equipment was just part of the 
paraphernalia incident upon _ the 
stork’s visit. Now it has turned up 
on the counter in the gift class, ad- 
vertising to dealers points out. 
Consumer advertising will stress the 
non-breakable theme. 

Few babies now pass their first 
year on mother’s milk alone, it is 
pointed out. Baby specialists pre- 
scribe a bottle feeding or two a day, 
quite generally, and then, too, the 
market for nursing bottles is wid- 
ened by the introduction of strained 
vegetables and fruit juices into the 
baby’s diet when the household king 
or queen is only a few months old. 


New Transcription 
Firm Is Organized 


Earnshaw Radio Productions, 
transcription producing firm, has 
been organized in Los Angeles by 
Harry Earnshaw, author and pro- 
ducer of the Chandu series, and 
transcribed and live talent broad- 
casts. 

G. O. Sebree will be general sales 
manager, and R. E. Messer, auditor. 
Headquarters are in the Petroleum 
Securities Bldg., Los Angeles. The 
firm will be represented in New York 
by A. P. Cox, in Philadelphia by Cox 
& Tanz, and in Canada, by E. A. 
Weir, Toronto. The initial series for 
the firm is the “Short Story of the 
Air.” 


increased 40°%,. 


J-U-M- 
$21,958,530.00 


The above figures represent the increase in industrial 
payroll for year ending November |, 1934. 


P-S 


During the same period 9,340 people were added to 
the industrial payrolls in Akron. 
tured products increased $85,031,000. Bank debits 


Value of manufac- 


Bank deposits, building permits and railroad tonnage 
all showed substantial gains. All figures compiled by 
the Akron Chamber of Commerce. 


Spend your advertising money in com- 
munities that have money to spend. 


” AKRON 
EACON 
JOURNAL 


Member A.B.C.—A.N.P.A. Major Market Newspapers, Inc. 
Represented by Story, Brooks & Finley 
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A Billion-Dollar Market 


THAT YOU CAN COVER AT AN AMAZINGLY LOW COST 


| IGHT within 30 miles of Boston City Hall 
is concentrated more than half of the 
wealth and population of entire sales New 
England. Almost three million people with 
money to spend—who spend it in the Boston 

shopping district. 


that time has been edited to this end. 


The Globe is rich in interest and information 
for every member of the family. Its influence 
in the lives of its readers is one of the mar- 
vels of journalism. And because the Globe 
occupies this unusual position... because it 


See these Representatives 
for full information 


To reach the cream of this wonderfully 
rich market, you must get into the homes... 
get the family attention. The Boston Globe 
reaches enough homes of the right kind to 
do a profitable selling job on a “‘one-paper” 
basis. 


The Globe is the great family paper in the 
Boston Market. Over sixty years ago, its 
founder, General Charles H. Taylor, set 
down these words as the Globe’s purpose— 
“This newspaper must be a cheerful, attrac- 
tive paper that would enter the home,” and 
every issue that has left the presses since 


gets into the home and stays there... it is 
read under peculiarly favorable conditions 
with the family together and in a receptive 
buying mood. 


° °° The Globe is an ALL-DAY Newspaper. 
Duplication between the morning and evening 
editions of the Globe is negligible. This is easy to 
understand—because they carry the same features, 
the same comic strips and the same editorial page. 
Everything is the same—just the news is kept 
up to date. That is why morning and evening 
editions reach different homes, 


about The Globe: 


John B. Woodward, Inc. 
110 East 42nd Street 
New York, New York 


Guy S. Osborn, Scolaro & Meeker, Inc. 
360 No. Michigan Avenue 
Chicago, Illinois 


Guy S. Osborn, Scolaro & Meeker, Inc. C. Geo. Krogness 
8-242 General Motors Building 303 Crocker First National Building 
Detroit, Michigan San Francisco, California 


Cc. A. Cour 
205 New Globe Democrat Building 
St. Louis, Missouri 


Garner & Grant 
711 Glen Building 
Atlanta, Georgia 


‘The BOSTON GLOBE. 
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New Rep Firm 

Gray-Nogues Company, New York, 
has been formed to act as national 
advertising representative for a 
group of sectional class magazines, 
by Franklin Gray, who formerly 
operated a business in this field, and 
DeWitt C. Nogues, formerly in the 
advertising department of the New 
York Herald Tribune. Offices are at 
18 E. 53rd St. 


Ohio Agencies Merge 

Announcement is made of the mer- 
ger of the Curtis W. Van De Mark 
Advertising Agency, Cincinnati, with 
Baer & Bigler. The new agency will 
be known as the Baer-Bigler-Van De 
Mark Company, and will occupy the 
fifth floor of the Times-Star Tower. 
The entire personnel of both firms 
will be kept intact. 


S OMETHING 
HAS HAPPENED 
IN PHILADELPHIA 


Nasscslins ye 
Given Chance to 
Choose Program 


New York, Dec. 13.—‘The O'Neills,” 
a dramatic serial of home life, made 
its debut over a WABC-CBS network 
Monday under the sponsorship of 
Gold Dust Corporation, after more 
than 2,000 housewives, gathered at 
a local hotel, had listened to eight 
proposed programs and selected ‘The 
O’Neills” as their favorite. 

The sketch is now being heard 
from 7:30 to 7:45 EST, every Mon- 
day, Wednesday and Friday evening. 

The unusual idea of asking thou- 
sands of housewives to select a new 


program was adopted by Gold Dust 
Corporation in its efforts to find a 
successor for a Silver Dust musical 
program, which the current show re- 
places. 

Some 2,650 housewives 
the theater at the invitation of the 
company and were given an oppor- 
tunity to hear each of eight unla- 
beled programs. That which won 
most favorable comment from the 
audience was selected for use on the 
air. 


gathered at 


Nichols’ New Post 


W. C. Nichols, formerly advertis- 
ing manager for James S. Kirk Com- 
pany, soap maker, and recently West- 
ern manager for Chain Store Manage- 
ment, has joined College Inn Food 
Products Company, Chicago, as sales 
promotion manager. 


m9 \ F 


Information 
forAdvertisers 


The following documents may 


secured without 
national advertiser or 
agency from the 
ing them, or through 
AGE. 


No. 681. Tio 
zines in One, 
McCall's ““ 

makeup 


Three 


Years 


was introduced two 


ago. This portfolio describes adver- | 
tisers’ and readers’ reaction to the| 1934, and December, 
innovation, furnishes statistics on ad-|0f the December issue of each ma 


Old ideas on selling the great Philadelphia market have 
changed. Advertisers today are swinging to the 
EVENING LEDGER, guided by the experience of 
Philadelphia’s leading retail and department stores who 
have found that their advertising in the EVENING 
LEDGER produced the quickest, most effective and 
most economical sales results. 


That’s why these Philadelphia merchants 
used over 3,400,000 lines MORE retail advertising in the 
EVENING LEDGER during the first 11 months of this 
year than in the second evening newspaper in Philadel- 
phia, and over 2,400,000 lines MORE than in either of the 
seven-day morning and Sunday newspapers. 


Something has happened in Philadelphia. 
If you’re planning to sell this rich market. our repre- 
sentative will be glad to tell you the whole story. You 
ought to know it! 


charge by 
advertising 
companies sponsor- 
ADVERTISING 


Magqa- 


. : ; yf 
Three Magazines in One” | 
vears |Group, and for the group as a whole, 


EVENING PUBLIC LEDGER 


More news for readers . . more sales for advertisers 


REPRESENTATIVES: 


NEW YORK: 
CHICAGO: 


John E. Lutz, 


Hugh Burke, 60 E. 42nd Street 


180 North Michigan Avenue 


vertising lineage, newsstand sak 
requests for editorial service ma. 
terial, etc., and reveals results of 
surveys of reader interest in edi. 
torial features. 


No. 682. America Goes to Market 
This illustrated booklet publish 
by the Criterion Advertising Com. 
pany tells how Criterion three-she 
posters near retail outlets provide 
the advertiser with the “last wor 
before the buyer makes a purcha 


l > —) 


~ 


No. 683. 

Advertising and circulation figures 
are given in this book for each of the 
magazines in the Macfadden Women 


Macfadden Women’s Grou), 


us 


|for 1934 and 1933, and for December, 
1933. A copy 


zine is included. 


No. 684. 
ern Families. 


Survey of Holland's South- 


| This booklet makes available to t! 
jadvertiser the results of a 1934 sil 
survey among Holland's readers in 
each of the 15 Southern states where 
its circulation is concentrated. It 
presents Southern market data, and 
gives detailed information on home 
ownership, cooking and laundering 
habits, brand preferences, etc., of 
Holland's readers. 


No. 584. Baking Industry Facts and 
Figures. 

A carefully selected and coordi- 
nated collection of statistics on the 
baking industry, presenting much 
valuable material on its size, distri- 
bution, buying habits, etc. Published 
by Bakers’ Helper. 


No. 513. Merchandising With Dis- 
play Containers. 


An interesting discussion of the 
use of display containers in secur- 
ing counter space in retail stores, 
together with full-color reproductions 
of numerous unusual containers de 
veloped by Einson-Freeman Con- 
pany. 


No. 646. Route List of Portland Re 
tail Druggists. 


The Portland Oregonian has just 
issued a new and complete route list 
of retail druggists in Portland, Ore., 
which should prove of value to na- 
tional advertisers and agencies desir- 
ing to contact this group of Portland 
retailers. 


No. 667. How Well Do You Know 

Your Women? 

An amusing and highly instructive 
folder containing four inserted pho- 
tographs of four women. The game 
is to judge the women as prospects 
for your product, and then check 
your findings with statistics on re 
verse sides. Published by the Par- 
ents’ Magazine. 


No. 676. More Facts on Radio Lis- 
tening by Income Levels from CBS. 


| 
| CBS reveals findings of a coast-to- 
lecoast radio survey involving 88,462 
| personal house-to-house calls. Ex- 
| tremely interesting are statistics on 


total radio ownership, periods of 
{daily listening by the “Clancys” and 


the “Delanceys,” ownership of extra 
jsets and automobile radios, percent- 
/age of sets in working order. All 
income 


figures are broken down by 
classes. 


FREE ¢ SLEININGER: 


a . 
Representatives 
NEW YORK CHICAGO DENVER 
, LOS ANGELES SAN FRANCISCO SEATTLE 


Me 
Inc., 
profit 
endec 
taxes 
comp 
for t 
solide 
ql irt 
pared 


Gre 
$2.40) 
for t 
comp, 
730 i 


Fo 
sales 
talled 
$133,’ 
in 19 


Vic 
repor 
Sept. 
visioy 
other 


Fo} 


& Co, 


Ne 
porat 
ines’ 


Prog 


oe fosckk Bag the SPENT a, Wa oy S ; .* oe ‘ 3 “ F yet i shiek 5? Valce gil: , 7 a 1 at ¢ 1 e cae Elen (hae Tine ‘ 
Sy NEES Tt i: cae pire tie eet i ail al ee ae Rin Cees meee L ae Fk ea te me eaten, “eit BS Os, ae i eee 
te — - 
Or hae et al 
igeee™ 
Tics 
OO ae 
Sie a 
BE 
| | a Bg 
c: = a 
ae 
ries. / 
see 
Bio held : 
“Os \A | 
ats thee _ / al pone - oe 
tee . 7 i 
De : 4 ~_ ge Mg ee, “ 
eer Bei Ys \ — ia wee Ae \ | 
Jie Se 4 -- ogee 
ges press Van if | | 
ee ee a a ‘ i 3 — a V Sal 
| ~ 9 = a for t 
Oo. {=P 1 year 
. o i>” | year 
; \ 1 = ! “4 W $42.0! 
a iy a —/ P 
\ yyy Ee =| a gai 
} 5 - pe 
 £ Rig } 
| . ao / Ka 
a pe (| : of $6 
a o Sod \ Ke y 1933. 
‘ Ma &§ ‘ 
> : , vemb 
a | S im — 
om - i ver 
Ree iets Ie By 777.6: 
the oe i.) hes : ii 
Re a Ts s : 3 
a an ee ae 3 se 
ne ny x + Se es bs is Ses A Sal 
Ribas Wee “ow 
eet ts. tins 37,6) 
sess L= 143 f 
Stes st int a, oe ; 
Oni Ee : fain 
Thali \ 
ae — 
: nr " the 
os alts ; 
ag 
: I 
2» Ae | 
Pee: Ca | 
I i 
an Bea 
i. d 
= xia h 
: ARs heck 
a Pees his 5 
i C 
2 
i Ip 
| dH ads. 
| s CONVENTION 
| ExXAWRtiBIT $ 
* * maee 8 FF OF Ph 
; »? 
ish WINDOW DISPLAYS . 
: ~~ ~ 
| : | op ff ‘an 
‘ NJ 
; | DISPLAYS & 
oe d 
; | EXHIBITS 
fs 2 1160 CHATHAM CT. 
| eh DIVERSEY O120 
c HtCA GO 
| The 
——_ 
| | 
| | e 
7 
——— eel 
Reese 
eee 2) | cme SSNS’ > 
a eS 
eget ee 
Pitan gral 
i 
A ae oe gear ‘) , ; r ; 
ma he TRE: ES aa ies oes for hoe ereatie es fre ae var J me ob oe ot ae, ve a er - SR er Ee ‘ Groat clan 5 , ae Scare hi S Weer : c . : i? . j 
Pa phe ae tt et 2 eee a fe OR aes i s; Pert, Toe, Sia ee wee a rote Hae Seer Se mae Weg Scie * C5 2 pee fa nee. wie UNS PME aan cnt Ra antes eee | Bee Oo eae Sake 2 ar OAS Oe. <7 elie a DANE WE © gee Dy ess & his er? ab oo ie ey Pai eee Tee 


a 


- 
e 
h 
i. 
d 


tor ie oe ee 


o 


December 15, 1934 


pass ele oe, ote eas wh 


ADVERTISING AGE 


21 


= 


| Earnings of 
Advertisers 


McGraw-Hill Publishing Company, 
Inc., and subsidiaries, report a net 
profit of $354,513 for the nine months 
ended Sept. 29, after interest and 
taxes but before depreciation. This 
compares with a net loss of $66,598 
for the same period in 1933. Con- 
solidated net profits for the third 
quarter amount to $150,389 as com- 
pared with $42,160 in 1933. 


. FT F 


Greyhound Corporation reports 
$2,401,888 consolidated net income 
for the first nine months of 1934, 
compared with net income of $1,610,- 
730 in the same period of 1933. 

 @ v 

For the first ten months of 
sales of J. C. Penney 
talled $161,351,537, compared with 
$133,730,352 in the first ten months 
in 1933, an increase of 20.6 per cent. 

v Vv v 

Vick Chemical Corporation, Inc., 
reports for the three months ended 
Sept. 30, net earnings, after pro- 
visions for taxes, depreciation, and 
other charges, of $631,919. 

,  * 

Sales by the Walgreen Company 
for the first eleven months of this 
year were $48,629,819 compared with 
$42,094,383 in the like period of 1933, 
a gain of 15.5 per cent. 

vy v 

Katz Drug Company’s sales during 
the first 11 months of this year were 
$7,784,966 in comparison with sales 
of $6,677,613 in the same period of 


1933. 


1934, 
Company to- 


vv 
For the 10 months ended with No- 
vember, sales by Montgomery Ward 
& Co. showed a gain of 32.66 per cent 
ver the same period in 1933, total- 
ing $209,310,649, as against $157.- 
777,623. 
v 7 v 
Sales of Sears, Roebuck & Co. for 
14 weeks up to Nov. 5, were $266.,- 
37,657, as compared with $221,518.,- 
45 for the same period in 1933, a 
sain of 20.6 per cent. 
v 7 v 
Net profit 
poration, 


ines’ 


Cor- 
Greyhound 
Century of 
and equity of 
undivided net 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the 114 billion dol- 
lar baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 

heck the 


of the Greyhound 
exclusive of 
operation at <A 
Progress in Chicago, 
the corporation in 


data you need below, 
advertisement, attach to 
‘id and mail to us. 


C] “Baking Industry Facts and 


tear out 
your letter 


Figures.” a market data 
folder 
C] “Selling Leads,” an_ every 


week service 

] Sample pages from the “Bak- 
ing Industry Blue Book” 

7] Copies of BAKERS’ HELP- 
E.R, issued fortnightly 

4 Audit) Bureau of Cireula- 
tions statement 


Send to 


-BAKERSHELPER 


& MAGAZINE / BAKERY PRACTICE “y MANAGEMENT 


© 


Almost a Half Century of 
Helpfulness 


ali 
30 S. Wells St., Chicago, Ill ! 0 


TRY 


KAPID COPY SERVICE 


e PHOTOSTATS - 


{Vanderbilt 3-3680 

New York pe. All Branches 
Cleveland: Main 9335 
\State 6013-4 


Chicago ) state 5980-1 


was $1,033,629 in 
period this year} 
in the like period 


ciated companies, 
the nine months’ 
against $213,054 
of 1933. 

vgy¥s 
Consolidated net profit of the! 
Brown Shoe Company was $1,138,581 
for the year ended Oct. 31, against 
$1,436,884 in the preceding year. 

v v v 
Coty, Inc., reports a net income 
for the nine months ended Sept. 30, 
of $415,662, compared with $384,874 
in the same period of 1933. 
v v v 


Net profit of $423,885 for the quar- 


Maytag 
wholly 


Company, excluding its 
owned Canadian subsidiary. 


profit or loss from operation of asso-| This compares with $594,779 in the 


September quarter of 1933. 
Net profit for the nine months clos- 
ing Sept. 30, was $1,470,475, against 


/ $670,990 in the first nine months of 
| 1933. 


September quarter sales were 
$2,807,376 against $4,825,428 in the 
preceding quarter and $3,888,418 in 


the 1933 September quarter. Nine 
months’ net sales were $11,692,097 


against $6,636,900 last year. 


ing Oct. 31 were $1,355,151, or 70 
cents a share, after paying preferred 
dividends. 

. 


General Outdoor Advertising Com- 


pany reports $38,952 net profit for 
September quarter against $188,369 


|in the preceding quarter, and $25,674 
|in the third 1933 quarter. 


v v v 
| Life Savers Corporation for the 
|nine months ended Sept. 30, reports 


Los Angeles Ad Clubs 
Lead Bowling Teams 


Two teams representing the Adver- 
tising Club of Los Angeles in the 
Service Club Bowling League of that 


city are covering themselves with 
glory. Ad Club Number 2 is in first 


place, while Ad Club Number 1 
is in second place, trailing by two 
games in the current tournament. 
Ad Club Number 2 has the high- 
est game of the season, 957, and the 


ter ended Sept. 30 is reported by the’ 


nila |, *% ine £ $613,110, against highest series of the season, 2,695. 

Firestone Tire and Rubber Com | one 650 in the bod i i ao Twelve teams compose the league. 
pany reports a net profit of $4,154,- tees Fe Tae See Peres es Sve _On Ad Club Number . team are 
655, and a 31 per cent increase in| eats George Wildhack, captain; "7. ee 
saci “a . Magill, R. B. Killian, Omar J. 
sales, in the fiscal year ended Oct.| Frock Company Appoints |Swegles, and C. J. Elsasser. On Ad 


31. For the fiscal year ended Oct. 

31, 1933, the company had net profit | has appointed Frederick W. Ziv, Inc., 

of $2,397,059. of that city, to direct the company’s 
Earnings for the fiscal year clos-| radio advertising over WLW. 


Fashion-Frocks, Ine., Cincinnati,| Club Number 1 team are E. H. Laugh- 
lin, captain; George Theodore, R. 
Whiteside, Fred T. Hagleberg, and J. 
Tupy. 
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(Left) Pioneer Memorial Monument, Harrodsburg, Ky. 
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(Below) Pioneer Cenotaph, Harrodsburg, Ky. 


PIONEERS 


Of Yesterday and Today— 


F was the spirit of the pioneer that enabled the people of 
Kentuckiana to combat and overcome the ravages of depression 
and establish a stable, prosperous community in the midst of 
chaotic conditions. 


practicall 
portion of Southern Indiana. 


es 


The influence of The Courier-Journal and 
The Louisville Times is felt throughout this 
entire Market, Kentuckiana, which includes 
all of Kentucky and a large 


REPRESENTED ‘NATIONALLY BY THE BRANHAM COMPANY 


National attention has been drawn to this market by its remark- 
able recovery and alert merchandisers have been quick to exploit 
the sales possibilities of this territory which is so effectively 
reached and sold through a single, low-cost medium. 


The Conrier-Zonrual. 
THE LOUISVILLE TIMES. 


Major Market Newspapers, Inc. 


Audit Bureau of Circulations 
Members Midwest Gravure Group 
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December 15, 1934 


/ment for the protection of consumers 

REITERATES NEED |and would have controlled the traffic 

in food and drugs more effectively 

than the existing law. In addition, 

lit would have regulated the cosmetics 

F trade and the advertising of foods, 
|drugs, and cosmetics. 

| “Unfortunately, the bill did not 

FOOD DRUGS ACT |}come up for passage,” Secretary Wal- 

] ‘lace stated, but declared that “at the 


next session of Congress the Depart- 
ment will again request the introduc- 


Will Garry Fight Through, sion of an agequate food and drugs 
Wallace Report Says 


Nothing New or Startling 


It was stated that the bill which 


Washington, D. C., Dec. 12.—That 
the Department of Agriculture will 
press for enactment of a stricter food 


bore Senator Copeland’s name “con- 
tained nothing new or startling. It 
simply provided means to deal with 


and drugs control law, was indicated | needs that have become more and 
today with the making public of Sec-|more evident in recent years, Offi- 
retary Wallace’s annual report, a por-|cials charged with the duty of pro- 
tion of which was devoted to a review |tecting the public health have time 
of the present bill and the fight which and again recommended the essential 
was waged in the last Congress for |features of the measure, Like the 
the Tugwell-Copeland bill. existing food and drugs act, it would 
“That the existing federal food and|have benefited all honest manufac- 
drugs act has sharp limitations is|turers as well as consumers.” 
generally recognized,” Secretary Wal- The Secretary stated that bitter 
lace declared, “and the Department | “opposition came not only from in- 
of Agriculture has long advocated |terests not too scrupulous of the pub- 
stronger legislation.” lic welfare but from reputable manu- 
There was briefly outlined the at-|facturers and even some consumers, 
tempt to secure passage of the bills | whom misrepresentation of the bill 
presented to the last Congress. “Two | had misled.” 
hearings resulted in material modifi- Outlining the problem of labeling, 
cations of the draft,” he stated. “In|the report stated that “under the 
March last the committee (Senate |Sherley amendment to the existing 
committee on commerce) favorably |food and drugs act the government 
reported the revised bill (S. 2800).|has the formidable obligation of prov- 
This measure retained most of the|ing that the claims made in the 
provisions advocated by the Depart- | labeling of patent medicines are both 


= — 


A Reminder! 


The advertising rate of The United States 
News will be increased ten per cent 


January 1, 1935. 


NEN A A 


Present Rate 


was based ona circulation of 25,000. 


Net Paid Circulation 


is now more than 50,000—and is going 


up steadily. 


Contract Now 


for next year’s space, and enjoy the 
present low advertising rate throughout 


all of 1935! 


The 
Gnited States News 


The Weekly Newsmagazine of National Affairs 


New York Office Chicago Office 
280 Broadway 180 N. Michigan Avenue 


Published at Washington 


AERIAL ADVERTISERS 


LICON AIRWAYS, INC. 


10 Passenger Tri-Motored Transports Painted with 
Your Colors for National Tours 
Incorporating Banner Towing and Other 
Spectacular Features 


GOVERNOR CLINTON HOTEL 
NEW YORK CITY 


Pean. 
6- 4730 


Pear. 
6-473! 


THEY'RE OFF AGAIN 


( Expert Guesses Wrong J 


eae 


“This New 1935 Dodge Looks 
Like $1,000 Model,” says 
Value Expert. ‘Was § Sur- 
prised to Find It Costs So 
Much Less!" 


Lueder, of New York, purchasing 
agem end value expert. 

“Ithas value! It looks like # $3,000 
car, and | can't see how they can sell 
it for so much less, My hat is off to 
an organization that can offer euch 
———— thorough quality et e popular price.” 
“1 know value when I see it—and it's 


Watch for the new - value —y 4 
no wonder I figured wrong when Dozens of surprises are in store 
came to guessing the price of this you~and the biggest surprise will be 
new Dodge for 1935," says F. the low price! 


Dodge has already started its 
1935 promotion with two-column 
newspaper teasers like this. 


false and fraudulent. This require- 
ment, which the proposed bill would 
have changed, has been one of the 
most serious handicaps enforcement 
officials have had to meet. 

“In one case, that of a horse lini- 
ment sold as a cure for human tuber- 
culosis, the government spent $75,000 
over a period of ten years trying to 


get the false claims off the label. 
Though the first case was tried in 


1922, only in March of this year was 
the manufacturer at last brought to 
book and sentenced to a fine of $2,000. 
Another provision exempting any 
food product sold under its own dis- 
tinctive name from all restrictions 


ents had no counterpart in the new 
bill.” 


Self-Medication Secure 


After asserting that “besides cos- 
metics and advertising” other prod- 
ucts now immune “would have been 
brought under control” had the bill 
been passed, the Secretary gave ex- 
tended space to denial of the fact 
that a stronger food and drug act 
would deny the right of self-medica- 
tion. 

“One false objection was that the 
bill denied the right of self-medica- 
tion,” Secretary Wallace stated. 
“Actually it would have made self- 
medication safer. It would have 
driven from the market drugs that 
are dangerous for the layman to 
prescribe for himself and would have 
permitted only such claims for home 
medicines as they could fulfill.’ 

Saying that “another groundless 
objection was that the proposed law 
would have doomed advertising by 
insisting on the truth,” the report de- 
clared: “This charge involves the 
ridiculous assumption that American 
business depends on dishonesty. Still 
another misrepresentation was that 
the bill would have allowed only 
factual advertising. The Supreme 
Court has definitely recognized ‘trade 
puffing’ as legitimate. 

“False advertising should not be 
continued without restraint. In pro- 
portion buying power goes for 
harmful things consumers have less 
to spend for things that are worth 
while and honest advertising is less 
effective. Honest industry should 
welcome an advertising standard to 
which its practice may profitably con- 
form. Advertisers can tell the truth 
and still do business profitably.” 


as 


No Czaristic Powers 


It is denied that “the proposed food 
and drugs bill confers ezaristic power 
upon the Secretary of Agriculture.” 
It is declared that “this allegation 
had mainly to do with provisions au- 
thorizing control of food and drugs 
traffic through licensing, where the 
public health could not be protected 
otherwise.” 

It is stated that “pressure of other 
legislative business, as well as the 
objection of certain interests, pre 
vented enactment of the bill. Pend- 
ing its reintroduction, the Depart- 
ment will continue to urge the wis- 
dom and necessity of its provisions.” 

A review is presented of the work 
of the Food and Drugs Administra- 
tion which during the last fiscal year 
reported “more than 1,000 shipments 


of foods, drugs, and stock feeds to 


except those relating to the addition | 
of poisonous or deleterious ingredi- | 


the Department’s solicitor, as a basis 
for criminal prosecutions.” In addi- 
tion 1,226 consignments of foods, 435 
consignments of drugs and 24 of stock 
feeds were seized. 

Just prior to the release of the 
Secretary’s report, the report of W. 
G. Campbell, chief of the food and 
drug administration, was made pub- 
lic. His report, which was directed 
to Secretary Wallace, followed the 
same trend as the Secretary’s report 
to the President, saying that ‘a vast 
amount of misinformation” concern- 


ing the effort of the administration | 


in asking for the enactment of the 
bill, had been printed. 

Dr. Campbell noted that “a flood of 
bills” were presented to the last Con- 
gress, introduced “with the un- 
doubted result of effectively confusing 
the issue.” 


Effort Not Wasted 


Nevertheless, “the months of ef- 
fort already expended have not been 
wasted,” his report went on. “Con- 
structive suggestions have been de- 
veloped in the course of the hearings 
which will undoubtedly improve the 
chances for enactment at the next 
session of Congress.” 


It is stated by officials of the De- | 


partment of Agriculture that a large 
part of the more “progressive” mem- 
bers of the food, drugs and cosmetic 
industry, were willing to unite with 
the Department in support of new 
legislation by the forthcoming Con- 
gress. This is viewed as significant 
and is believed to follow the efforts 
of several of the codes to include 
stricter advertising regulations. It is 
frequently stated that “many manu- 


| facturers are now favorable to Fe. 
eral supervision” along the lines pro. 

| posed. 

| Senator Copeland has indicated 
that he is preparing a new bill of his 

'own. The Department of Agriculture 

| declares that it will await the outline 


|of this measure before determining 
| whether or not to present its own 
bill. 


| Winter Golf League 
| Resumes Activities 
| After a lapse of nearly four years, 
|\the Winter Golf League of Advertis. 
‘ing Interests is resuming activities, 
jand will hold its “Revival Tourna. 
|}ment” at the Palm Beach Country 
|\Club course, Jan, 21-25. The Hote] 
Breakers will be headquarters. 

Ray P. Clayberger is president of 
the league, formed in 1904. Other 
|officers are Fred C. Stevens, vice- 
president, Ray McCarthy, secretary, 
and Carl Percy, treasurer. 
Committee chairman are: 
|M. Lord, tournament; 
Schuetz, membership;  F. 
Mueller, entertainment; Montague 
Lee, publicity; Rodney B. Stuart, 
‘trophy; George P. James, transporta- 
tion; Mrs. B. Lester Tyrell, women’s. 

The League party will leave New 
| York on the Havana special Jan. 18, 
|The qualifying round is scheduled 
‘for Jan. 21. The main group will 
return to New York Jan. 28. 


Boykin to M. & P. 


Marschalk and Pratt, Inc., New 
York agency, announces the addition 
to its staff of Edwin C. Boykin, for- 
merly vice-president of Frank Pres. 
brey Company, and more recently 
with N. W. Ayer & Son. 
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Income 


Up Eight 


Map eourtesy 
} Combined 
Federal- 
ES 40 1060 SSS] 60 TO 80 BR Asove Go State Crop 
UNSHADED AREA — BELOW 40 Reporting 
Service 
Dubuqueland far above other areas in 1934 corn 


yield. Above map shows percentage of normal yield 
per acre. 


Millions in 


Last Month 


—Correcting Some Figures 
We Quoted 3 Weeks Ago— 


A jump of 25c in the market 


price of Corn has advanced the es- 


timated 1934-35 income of Dubuqueland farmers from 77 Millions to 
85 Millions. This huge increase has occurred since November, when 
we first pointed out, in this series, the sensational prosperity Du- 


buqueland enjoys today. 


This 85 Million Dollar income is nearly twice Iowa’s state- 
wide average, and virtually concentrated here in the trading territory 
of the Telegraph-Herald and Times-Journal. 


Here is one of America’s greatest advertising opportunities— 


an outstanding bargain at 1Cc a 


Write for market data 


line! 


CIRCULATION 
OVER 29,000 


The Celegraph-Ferald 


at TIMES-JOURNAL  ~ 


- Dubuque, lowa i 


Representatives FRANKLIN P. ALCORN, In 


360 N. Michigan, Chicago 


21 East 40th Street, New York 


3084 W. Grand Bivd., Detroit 


MASS PLAN ADVERTISING 


HOME-TO-HOME DISTRIBUTION OF ADVERTISING AND SAMPLES | 


your invitation. 
At es 


The age old habit hasn’t changed a bit! 
Consumer still start their buying trips from 

If you want them to think favorably of your product 
or service tell ‘em about it the “MASS PLAN” way. 
An intelligent discussion of BIG FOUR methods with 
application toward your particular problems should re- 
veal many interesting, profit_making truths. 


r eee} Western Office: Advertising Distributors 
a= of America, 570 W. Monroe St., Chicago 


ADVERTISING CARRI 


Mr. and Mrs. 
HOME. 


We await 
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ADMAN’S VIEW OF 
LOCAL-NATIONAL 
QUESTION AIRED 


Manufacturer Talks Frankly 
On Knotty Problem 


Chicago, Dec. 13.—The large dif- 
ferentials between national and local 
rates in newspapers, and the prac- 
tices of competitors are the principal 
factors in causing manufacturers to 
enter into all kinds of dealer-coopera- 
tive advertising plans, the advertis- 
ing manager of one of the country’s 
most prominent manufacturers of 
electric appliances, who prefers to 
remain anonymous, advises ADVERTIS- 
ING AGE, 

His comments, frank to the point 
of bluntness, were made in connec- 
tion with an investigation now being 
conducted by ADVERTISING AGE of the 
cooperative dealer-distributor adver- 
tising set-up of manufacturers of elec- 
tric appliances, results of which will 
appear in these columns shortly after 
the first of the year. 

“T am returning one of your ques- 
tionnaires,” this important advertiser 
says, “not filled out as accurately as 
I would like to give it, but I do not 
believe that any manufacturer in our 
field today (and I am being perfectly 
frank) will tell you the whole truth 
about how he arrives at his coopera- 
tive set-up. 

“I am going to be very frank and 
say that I imagine you are trying to 
swat the ‘evil’ practice of manufac- 
turers sliding in with local advertis- 
ing and thereby gypping the news- 
paper out of national rates. 


Just an Old Custom 


“In one way or another this, like 
making love, has been going on ever 
since you and I can remember and 
will probably go on for a much longer 
time than you and I will be down 
here to worry about it. 

“If there is any evil it is the news- 
papers’ own fault in having a rate of 
$1.85 a line for an ad that is signed 
in small type with the Joe Dokes 
Manufacturing Company and having 
a confidential rate with the Schmaltz 
Department Store of 438c a line. 

“Of course, they will tell you that 
this is because the department store 
advertises every day or something 
of the kind. Very well, what has 
the department store to sell except 
Dokes washing machines, Johnson 
radios and Smith’s vacuum cleaners, 
and if a department store wants to 
take a page and advertise the special 
features of the Dokes washing ma- 
chines, he is not going to be a sucker 
and pay a high rate for the privilege 
and you can’t very well blame the 
Dokes Company, who, if they are 
gifted with any preception at all, 
don’t give an awful lot of damns, 
whether their name is mentioned in 
the department store ad or not. 

“All they want to do is sell a lot 
of Dokes products and they may 
have a beautiful factory, but most 
of the dear public will not ever visit 
said factory nor will they care to 
see it pictured or anything else. 


A Difficult Problem 


“What the solution is I don’t know 
but frankly it will not be solved by 
doing a lot of shouting and it isn’t 
easily solved by any one, because 
everybody wants business awfully 
bad and if the newspapers get to act- 
ing up too much because the small- 
est department store runs pages of 
Dokes’ advertising at local rates, 
Schmaltz will get some friends to- 
gether and establish a Shopping 
News or he will try the radio, bill- 
boards or something else. One man’s 
loss is another man’s gain. 

“So far as our cooperative adver- 
lising budget is concerned it has, 
frankly, been given out where it 
would do the most good and in a 
sood many cases these are very un- 
usual to say the least. 

“We have tried to show consider- 
ation to all of our distributors, of 
‘ourse, and we have tried to be fair, 


but we have had to keep in mind 
the progress being made in each 
point and the outlook when proper 
pressure was brought to bear there, 
etc., ete. 


“Due to the fact that competition 
is so keen in our field, manufacturers, 
themselves, have gotten into evil 
ways, in many instances apparently 
thinking no price too high to pay for 
a choice dealer and even offering, 
in some cases, to pay his entire ad- 
vertising bill. 

“What I am trying to point out, as 
you can readily grasp, is that it is 
difficult for us to stick in all cases, 
to let us say, 50-50 advertising, when 
the dealer laughs in our faces and 
proves to us that the Smith Com- 
pany will not only pay 80 per cent of 
his advertising, but will also erect 


a free display for him costing $100, 
will pay for a lecturer to tell about 
the wonders of this or that, and may 
even spank his baby and put it to 
bed nights. 


“In general we have tried to stick 
to 50-50 advertising with those ac- 
counts who are earnest and sincere 
in wanting to push our product and 
build around it. I may be all wet, 
but personally I do not believe in 
the theory of cooperative advertising 
any more than I believe that the 
supplier who sells us material for 


our products should pay a part of| 


our advertising in the Saturday 
Evening Post, provided we show a 
picture of his factory and say that 
he supplies us with material. 

“But I do not believe in spinach 
either and yet my wife serves it 


| twice a week and says the doctor 
|ordered it, so may be it’s just what 
the doctor ordered. And, maybe I’m 
wrong about cooperative advertising. 

“Certainly when ‘everybody’s doing 
it’ I have to do it too.” 


Benton & Bowles Add 
Two More to Staff 


Hayward M. Anderson, for the past 
'two years copy writer for J. Stirling 
|Getchell, Inc., and previously with 
Lord & Thomas and J. Walter Thomp- 
|son Company, has joined the copy 
staff of Benton & Bowles, Inc., New 
York. 

M. Alicia Tobin, formerly advertis- 
ing and sales promotion manager of 
Ingram’s Milkweed cream of Bristol- 
Myers Company, also has joined this 
agency. 


Walk-Over to Bring 
Out New Spring Line 


National advertising and dealer 
tie-ups will be used to promote a 
complete line of $6.50 shoes for 
women for the spring, offered by Geo. 
E. Keith Company, Brockton, Mass., 
manufacturer of Walk-Over shoes. 

This price line will be a bid for 
the less expensive trade, and will in- 
clude a variety of styles and leathers. 


Elliott Joins Picard 


William H. Elliott has joined 
Picard Advertising, Inc., New York, 
as vice-president in charge of market- 
ing. For the past 12 years he has 
been associated with Unz & Co., and 
with William Green, Inc., in charge 
of marketing and direct advertising 
service. 
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PLUS VALUE 


HEN the Times-Union’s present advertising rate of 


13 cents a line was established the daily circulation 


was 50,962... 


TODAY IT EXCEEDS 


61,000 


To be exact, the November 1934 net Paid DAILY 
AVERAGE was 


61,718 


Here is a plus value of more than 21 per cent in Florida's 


largest newspaper . . . the lowest milline rate in the most 
promising market in America... and the biggest advertising 


bargain your advertising dollar ever bought. 


Che Florida Times-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER JS céveclauy- 
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ADVERTISING AGE 


December 15, 1934 


President’s Photo 
In Schenley Copy 
Annoys Legislator 


Washington, D. C., Dec. 13.—A con- 
siderable number of protests have 
been received by both wets and drys 
in government result of 
the use of President Roosevelt’s pho- 
tograph in connection with the 
Schenley 


circles as a 


niversary” advertisement which ran 
last week, ApVERTISING AGE has 
learned. 

Representative O'Connor, Demo- 


erat, of New York, and an acknowl- 
edged leader of the wets, said he be- 
lieved that the photograph did not 
have official sanction and he doubted 


Distillers Corporation “an- | 


the propriety of its use. He suggested 
ithat matters of this kind should be 
handled in the liquor code which has 
been under discussion. He said that 
he would request that the Federal 
Alcohol Control Administration in- 
vestigate the matter. 

“They laid down the rules for ad- 
vertising and they should 
|gate,” the New York representative 
declared. “I am sure the President 
did not authorize the use of his pic- 
‘ture in this connection,” he added. 

“I was as active as any one in 
i the fight against prohibition and I 
wouldn’t permit my picture to be 
used in a liquor ad. It is just an- 
|other evidence that the liquor octopus 
would like to get its tentacles into 
‘every department of the government. 
|The liquor trust is drunk, not on its 
own stuff but on its power.” 


MEET T 


investi- | 


RETAIL VOLUME 
IS CUT IN TWO 


1933 Sales Decline to 25 
Billions 


Washington, D. C., Dec. 13.—Re- 
tail business in the United States 
declined 49 per cent in 1933 as com- 
pared with 1929, final figures on the 
retail census for 1933 reveal. Sales 


HE MAN 


BY DEPRESSION 


for 1929 amounted to $49,114,653,000 
and in 1933, only $25,037,225,000. 
The number of stores in 1933 was 
1,526,119, which represented a de- 
crease of only 1.1 per cent from 
929. 
The first five states in point of 
retail sales were the same in 1933 
as in 1929, New York, Pennsylvania, 
Illinois, California and Ohio lead- 
ing in the order named. Massachu- 
setts, which was in seventh place 


_ 


in 1929, was sixth in 1933. New 
Jersey improved its position from 


ninth in 1929 to seventh in 1933. 
Texas ranked eighth in both years 
and Michigan fell from sixth place 
in 1929 to ninth in 1933. 

Important shifts in division of 
the consumer's dollar are shown by 
the census. The food group, which 
had only 22.07 per cent of total 


WHO WILL SIT IN THIS CHAIR TONIGHT 


We can’t give you a photograph of every reader 


of the magazines of The Detective Group but from 


what we actually know about them we can build 


a word picture of the man who will read True 


Detective Mysteries or Master Detective tonight. 


He is alert, active minded, of discriminating 


tastes, and is 40 years of age. He has attained 


economic success far above the average. His 


income provides for his family all of the neces- 


sities and a great many luxuries of life. His 


home is substantial and in the better neighbor- 


hood of an urban community. He has a car—a 


good one too. Bought since 1930. Fishing is his 


favorite recreation. In the evening he finds 


complete relaxation in one of the magazines 


of The Detective Group. 


This is the type of man who should be famil- 


iar with your product. Through The Detective 


Group you find him in his most receptive mood, 


at leisure and with business worries forgotten. 


There are more than a half million such 


substantial men who voluntarily purchase their 


copy of True Detective Mysteries or Master 


Detective each month. 


THE DETECTIVE GROUP 
GRAYBAR BUILDING, NEW YORK, N. Y. 


sales in 1929, increased its share to 
27.13 per cent in 1933. Restaurants 
and eating places accounted for only 
4.33 per cent of total sales in 1929, 
5.71 per cent in 1933. 


Clothing Hit Hard 


The general merchandise group 
reported improvement from 13.12 to 
15.54 per cent, while most of th: 
other retail lines suffered losses 
The consumer apparently had less 
money to spend for clothing and 
the apparel group’s proportion o0) 
total sales fell from 8.63 per cent 
in 1929 to 7.68 per cent in 1933. 
The male of the species fared badly 
during this period, men’s stores 
getting only 1.95 per cent of total 
retail sales in 1933, compared with 
2.43 in 1929. Women’s ready-to-wear 
stores, on the other hand, increased 
their slice from 2.22 per cent in 1929 
to 2.27 per cent in 1933. 

The automotive group, which did 
19.58 per cent of the total retail 
business in 1929, won only 17.65 per 
cent in 1933. The furniture and 
household group was hard hit, its 
5.61 per cent of 1929 shrinking to 
3.83 per cent in 1933. Equally 
marked was the decline of lumber- 
building-hardware stores, which en- 
joyed 7.83 per cent of the retail 
total in 1929, but had only 5.37 per 
cent in 1933. 

While losses were registered by 
other retail classifications such as 
cigar stores, coal and wood yards, 
second-hand stores, etec., the jewelry 
field was hard hit, its 1.09 per cent 
of 1929 tumbling to 0.70 per cent 
in 1933. 

Drug Stores Gain 


Drug stores, constantly widening 
their scope, scored a triumph, at 
least as far as their revenue is re- 
lated to total retail sales. In 1929, 
this class got 3.44 per cent of the 
total and in 1933, it had increased 
its sales to 4.26 per cent. 

Filling stations were the _ sensa- 

tion of the automotive field in 1933. 
The report said: 
“The number of filling stations 
has increased since 1929 by 49,000 
and despite a decrease in price 
level, sales volume in 1933 of 
$1,531,724,000 was only 14 per cent 
less than 1929 sales volume. As a 
result, filling station sales now con- 
stitute 6.12 per cent of total retail 
sales in comparison with only 3.64 
per cent in 1929.” 

Copies of the report may be ob- 
tained from the Bureau of the Cen- 
sus, Department of Commerce. 


Ralph Richmond Heads 


William Green, Inc. 


Ralph Richmond has been  ap- 
pointed president of William Green, 
Inc., New York, in sales promotion 
material organization. Mr. Richmond 
was vice-president in charge of copy 
of the former Soule, Feeley & Rich- 
mond advertising agency of Syracuse 
and New York, and until recently 
operated his own service in creative 
copy. 

Mr. Richmond will supervise the 
company’s creative departments. John 
J. O'Connell and I. R. Mitchell have 
been named vice-presidents in charge 
of client contact. 


Publ ished 50 | Years 


With its issue of Dec. 2, the Wor- 
cester, Mass., Sunday Telegram cele- 
brated its 50th anniversary. Special 
historical material was featured. 


RAY SCHOOLS, Dept. Y 
116 S.MICH.AVE..CHICAGO 


They re old, but beautiful, these 
words: 


QUALITY .... 
SERVICE .... 


e PHOTOSTATS e 


RAPID COPY SERVICE 


{Vanderbilt 3-3680 
New York )For All Branches 
Cleveland: Main 9335 
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| early next month and it will be com- 
AGENCY RESEARCH | pleted about March 1. Wherever pos- 
| sible, results will be correlated with 


MEN DRAW STUDY 
SPECIFICATIONS 


New York, Dec. 13. — Leading 
ageney research directors indicated 
their approval ef the suggestion made 
by the Cleveland Press that they 
draw the specifications for a drugs 
and cosmetics survey of Cleveland, by 
attending a survey conference here 
yesterday, at the invitation of Fran- 
cis N. McGehee, general advertising 
manager of that newspaper. 

Mr. MeGehee presided at the 
meeting, which opened with a lunch- 
eon at the Walderf. The following 
research men were present: 

Victor Pelz and R. H. Leding, of 
Lord & Thomas; H. L. Douglas, Er- 
win, Wasey & Co.; F. C. Coutant, 


Pedlar & Ryan, Inc.; J. J. Flanagan, | 


Geyer-Cornell Company; Dr. George 
Gallup and George Sewall, Young & 
Rubicam, Ine.; R. N. King, Batten, 


Barton, Durstine & Osborne, Inec.; J. | 


N. Wallace, N. W. Ayer & Son, Inc., 
Philadelphia; Lyman C. 


Benton & Bowles, Inc.: F. 8S. New- 


berry, Jr., Ruthrauff & Ryan, Inc.; | 


and Dr. L. D. H. 
Erickson, Ine. 

Dr. Weld is chairman of the com- 
mittee on research of the American 
Association of Advertising Agencies, 
and the group at the conference in- 
cluded three members of his com- 
mittee, 

It was decided, among other things, 
that the project would include a 
study of the relative importance of 
family and individual brand pref- 
erences in the drugs and toilet goods 
fields and that emphasis would be 
placed on determining how the fam- 
ily purchases of products in these 
classifications are divided among the 
various types of outlets. 
jectives have never before 
cluded in the scope of a 
project, it was stated. 


Weld, McCann- 


These ob- 
been in- 
research 


Who Is Dictator? 

About $10,000 will be expended on 
the study, which will be carried out 
with the cooperation of the Parent- 
Teacher Association of Cleveland. 
The technique employed will be sim- 
ilar to that used in making the 
pantry surveys which have featured 
this newspaper’s research activities 
the past three vears. 

The basis of a number of 
pilations and analyses 
questionnaire returned from 5,200 
Cleveland homes, so selected as to 
provide a cross section. 

The questionnaire’s starting point 
will be a complete inventory of all 
drug, proprietary and cosmetic prod- 


com- 
will be a 


ucts on hand in the home. The 
composition of the family will be 
noted, together with other facts 


needed for analyses. 

Among the lines of inquiry to be 
followed from this point will be the 
attempt to learn which member of 
the family dictates the choice of 
toothpaste and other types of prod- 
ucts when only one brand is found. 

Work on the will start 


survey 


MOre, 


3000 OUTSIDE ROOMS 3000 BaTHs 3°° up 


Sap es: 


Chalkley, | 


the findings of the pantry surveys. 


Publishers Group 


Eulogizes Sanchez 

The industry, integrity and loyalty 
of Arnold Sanchez, 50, assistant busi- 
ness manager of the New York 
Times, who died of chronic ulcer- 
ative colitis this week in New York, 
was extolled in a resolution by the 
Publishers Association of New York 
City and again in a formal statement 
at the weekly conference of the busi- 
ness and advertising departments of 
the Times. 

Born in New York, he started with 
the Times as office boy in 1902, serv- 
ing in several departments before 
becoming credit manager in 1918 and 
office manager in 1920. He was made 
assistant business manager in 1930, 

He organized the New York News- 
paper Credit Managers Association, 
ot which he was the first president. 


St. Louis Women’s 
Club Stages Display 


Over 1,000 people attended the 1934 
Arts & Crafts Exhibit of the Women’s 
Advertising Club of St. Louis at the 
Hotel Statler last weekend. Twenty- 
five firms and individuals displayed 
samples of advertising work. 

Awards were made by popular 
vote. First prize was captured by 
the Rex Letter Service Company, F. 
Kk. Schutze, president. The second 


award went to Gene Ellinger, Chap- | 


pelow Advertising Company. 


Utility Organization 
Appoints Gerth-Kollin 

Gerth-Kollin Advertising Agency, 
San Francisco, has been appointed 
by the Utility Development Company, 
San Francisco, to direct its account. 
The company manufactures Gasair 
butane mixers. 

The California Redwood Associa- 
tion, whose advertising is placed by 
the same agency, has added a list of 
51 newspapers throughout northern 
and central California to back up its 
radio program. 


Marrow Company Plans 


To Dissolution 
Of Receivership 


South Bend, Ind., Dec. 13.—Final 
steps preparatory to the introduc- 
tion of $5,500,000 of “new cash” 


into the Studebaker Corporation, 
and the lifting of the receivership 
under which the company has oper- 


ated since March, 1933, were taken 
in federal district court here this 
week. 


Creditors and note holders agreed 


to the continuance as trustees of 


Paul G. Hoffman, Harold 8S. Vance 
and A. G. Bean, who have been 
directing the motor’ company’s. af- 


fairs. 

Reorganization plans for the cor- 
poration, filed with the court in No- 
vember, will soon be fulfilled. Bank- 


ing firms in New York, including 
Lehman Brothers, Field, Glore & 


Co., Hayden, Stone & Co., and Gold- 
man, Sachs & Co., are arranging for 
the placing of new stock that will 
bring in the additional cash sum, and 
provide for the retirement of certain 
existing debts. 

Stock of the White Motor Com- 
pany, now held by the Studebaker 
corporation, amounting to 95 per 
cent of the White common 


stock, 


creditors, and the White Company 
will be divorced from Studebaker. 


Operation of Studebaker under 
the supervision of Judge Thomas 


W. Slick, federal district judge for 
the northern district of Indiana, has 
been characterized by increasingly 
heavy grants for advertising of the 
company’s products. This has cul- 
minated in the present extensive 
advertising schedule that has 
ushered in the new 1935 models 


To Make Liquor Survey 


More than 50,000 interviews will be 


conducted by Ross Federal Service 
during 1935, among _ distributors, 
dealers, and consumers, to analyze 


the liquor market from all angles. <A 
check of magazine, newspaper, trade 
paper, and radio preferences will also 
be made. The service will be made 
available to national advertisers, 
newspapers and magazines monthly 
in 1935 starting in February. 


Show Laundry Promotion 

Six hundred advertisements sub- 
mitted in the recent third annual ad- 
vertising contest sponsored by the 
Laundryowners National Association 
have been placed on permanent ex- 
hibit at the association's headquar- 
ters at Joliet, Ill. The entries cov- 
ered every variety of laundry adver- 
tising. The exhibit is open to all 
advertising men. 


Only One 


December 15, 1934 ADVERTISING AGE 
will be distributed to Studebaker ; 
Studebaker Near ‘no ulebaker Goodrich to Repeat 


Headline News Style 

Frank T. Tucker, advertising man- 
ager of the tire division of the B. F. 
Goodrich Company, Akron, O., in 
formed the Boston Advertising Club 
this week that the successful “head- 
line news” technique used in the com- 


pany’s tire advertising this year 
would be utilized again in 1935. 
“For many years the Goodrich 


company had been trying to cut down 
the danger from heat blowouts,” Mr 
Tucker said in his talk. “At last we 
succeeded when we developed the 
Life-Saver golden ply. We tested it 
and found it three times safer from 
blowouts. That was big news and 
we gave it to the public the way the 
city editor would. We told the story 
in smashing headings.” 


Plan Yule Party 


For their annual Christmas party, 
members of the Women’s Advertising 
Club of Chicago will gather at the 
bungalow atop the Hotel Sherman 
Dec. 18. Carol May, social chairman, 
and Mercedes Hurst, program chair- 
man, are in charge. Aubyn Chinn, 
president, will preside at a brief busi- 
ness meeting. 


Telephone Buying Studied 
“Buying by Telephone at Depart- 
ment Stores,” a study made by J. M. 
Shaw, has been published in booklet 
form by the American Telephone and 
Telegraph Company, New York. 


hospital journal has rendered an editorial service of such leadership and 
practical value as to win formal recognition for its notable contributions 
to the progress of the field: 


Larger Drive in 1935 


Expanded advertising activity is 
|planned by the Marrow Company of 
|Los Angeles during 1935, according 
to J. W. Marrow, president. 

In addition to the Pacific coast 
NBC network which the company 
now uses, a series of 52 transcrip- 
tions is planned for use in outlying 
territories. Magazine schedules will 
be increased to include women’s pub- 
|lications. Hughes-Morton Agency of 
Los Angeles handles the account. 


Archer Anaisey bo 


Kk. H. Brown Advertising Agency, 
Chicago, has absorbed the Archer Ad 
vertising Agency, specializing in di- 
rect selling. 

Harry Schneiderman and L. H. 
Harvey, formerly of the Archer 
agency, have joined the 
ganization, together 
O'Connell, copy man. 


with Frank 


Faber Birren, formerly associated 
with the Modern Hospital Publishing 
Company as production manager, has 
opened offices as a color consultant in 
the Palmolive Bldg., Chicago. At the 
present time he is color adviser to 
the Beckett Paper Company = and 
other organizations. 


Name Philip Klein, Inc. 

Acme Coppersmithing and Ma- 
chine Corporation of Philadelphia, 
has appointed Philip Klein, Inc., of 


that city, to handle its advertising. 
The Oreland Boiler and Tanks 
Works, a subsidiary of the Acme 


Company, has also placed its adver- 
|tising with that agency. 


W. H. Grant, for 20 years associ- 
ated with outdoor advertising, has re- 
signed as manager of the Philadel- 
phia office of Outdoor Advertising, 
Inc., to join McKee & Albright, Inc.., 
Philadelphia. 


Whitaker Cows to Ross 


John T. Whitaker has been made 


assistant to the general manager of | 


HOSPITAL MANAGEMENT 


the Ross Gear and Tool Company, 
Lafayette, Ind., manufacturer of 
Ross Cam and Lever Steering gears. 


Brown.  or- 


HOSPITAL 


MANAGEMENT 


Only one hospital publication concentrates both editorial appeal and 
circulation upon the administrators—the buying power of this market: 


HOSPITAL MANAGEMENT 


Absorbed by Brown | 


‘Only one hospital magazine has its editorial and publishing standards 


HOSPITAL 


indicated by membership in the Associated Business Papers, Inc.: 


MANAGEMENT 


‘Only one hospital advertising medium demonstrates net paid coverage of 
the primary hospital market—the A. C. S. “approved list’’—to the extent 
of 80 per cent of bed capacity by actual count: 


HOSPITAL MANAGEMENT 


Joins McKee & Albright Only one hospital journal has the services of the dean of hospital magazine 


editors—a man who has directed the activities of the publication for sixteen 
of its eighteen years of publishing without change of ownership or manage- 


ment. 


} 
| 


That journal, too, is 
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Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini 
mum, $2. 


For the right man, an experi 


enced advertising salesman or 
manager, preferably with indus 
trial or office equipment contacts, 
an advertising managerial and 
selling job on old established 
magazine with participation in 
results possibly through substan 
tial stock ownership. Outline ex 
perience first letter; correspond 
ence confidential; our © staff 
knows of this advertisement. 
Box 100—Advertising Age, Vex 
York. 


HELP WANTED 
Wanted: A _ two-fisted advertising 
salesman by monthly magazine with 
half million circulation. Must not be 


too old nor too young nor tied too! 


tightly to apron strings. Don’t bother 
to answer unless you are capable of 
earning $10,000.00 a year and up. Op- 
portunity of lifetime for man with 
real selling ability and guts. If you 
can measure up to above require- 


ments, write full particulars about 
yourself to Box 527, ADVERTISING AGE, 
New York. 


POSITIONS WANTED 

Manager of Production, Circulation 
or branch, for publication or agency 
anywhere. Merger releases 15 years’ 
experience all phases general, trade, 
farm papers. Frank S. Easter, 6829 
Wayne Ave., Chicago. Rogers Park 
3391. 


Campbell, Earl Form 
New Agency on Coast 


Roy Campbell and Kenneth T. Earl 
have organized a new advertising 
agency, the Roy Campbell Company, 
with offices in Seattle, San Francisco, 
and Los Angeles, following dissolu- 
tion of the Barnes Campbell Com- 
pany. Mr. Earl was formerly with 
the Seattle office of Pacific Railways 
Advertising Company. 

Norman R. Barnes plans to con- 
tinue in business as the Barnes 
Chase Company, in association with 


Henry H. Chase, maintaining offices | 


in San Diego and Los Angeles. 


Starts Poultry Institute 


The Daily Biloxian, Biloxi, Miss., 


in cooperation with local feed dealers, | 


has opened a poultry institute to 
further interests of the large group 


of poultry raisers within its trading | 


area and will run a weekly feature 
section. Details were developed by 
Clifford Funkhouser, merchandising 
manager of the paper, and Lester A. 
Blumner, publisher. 


listened. (Turn to 


How long since the Van Schuylers 
bought their first radio? Seven years. 
The Schulers, five. The Schultz’s, four. 
The more they earn, the longer they’ve 


copy of Columbia’s new audience 
study.*) Or write for one: Columbia 
Broadcasting System, 485 Madison 
Avenue, New York. 


*" More Facts on Radio Listening by Income Levels” 


page 15, in your 


COCA-COLA WILL 
OFFER SYMPHONY 
PROGRAM DEC. 21 


Atlanta, Ga., Dec. 13.--When the 
Coca-Cola Company returns to radio 
network advertising with the “first 
hundred-voiced symphony of popular 
music” Dec. 21 over NBC, several 
other radical innovations in program 
development will be introduced. 

Under the baton of Frank Black, a 
symphonic orchestra of 65 men and 
a choir of 26 ‘voices will blend in 
rhapsodic form to present the music 
for this new half-hour program, to 
be heard at 10:30 p. m. EST, each 
Friday over the NBC coast-to-coast 
|red network. 

There will be two 15-minute pro- 
grams of unbroken melody, no formal 
announcements of names of the mel- 
odies, and only occasional solo per- 
| formances. 

Coca-Cola has been absent from net- 
work advertising for over two years. 
An NBC program over 53. stations, 
featuring Grantland Rice and Leon- 
ard Joy’s orchestra was sponsored 
from March, 1930, to May, 1932, and 
for four months in 1927, the company 
sponsored the “Coca Cola Girl” pro- 
| gram, with Jessica Dragonette, on an 
NBC chain. 

In the new program, two complete 
| musical units, comprising a rhapsody 
of popular music, will be offered to 
the listener. Each unit will consist 
of a number of different popular 
tunes, woven together with preludes 
so that the listener will know the 
name of each song or tune being 
used, without being disturbed by the 
pause otherwise necessary when an 
announcer gives the song’s title be- 
fore it is heard. 


Plan Unique Effect 

New music will be used only when 
it is known to be of such sweeping 
popularity that it has already im- 
pressed its name and theme melodies 
in the minds of radio listeners. 

When the melodies are presented 
by the 65 instrumentalists and the 
26 vocalists, the vocalists will be 
used as if the singing were the 
actual instruments of 26 additional 
musicians, in order to obtain the sin- 
gle effect. 

When the choir sings solo passages 
an occasional single instrument will 
be heard with them, while an occa- 
sional solo voice or smaller group of 
voices will be heard with the orches- 
tral instruments. 

D’Arey Advertising Company, Inc.. 


St. Louis, handles the Coca-Cola ac- | 


count. 


Starts Sign Firm 
The MeBride Sign Company, Pitts- 
|}burgh, has been established by W. 
H. McBride, who recently resigned 
his position as sales manager for the 
| Alpha Claude Neon Corporation. 


YOUR CLIENT MAKES MACHINERY OR SUPPLIES FOR THOSE WHO PRO- 
DUCE CEMENT, SAND, GRAVEL, CRUSHED STONE, LIME, GYPSUM AND 
THE LIKE THEY SHOULD MAKE FULL USE OF THE TRULY GREAT 


Rock Products 


CEMENT#News “0° 


With which is 
Incorporated 


assembled: 


ILLUSTRATED 


No such compilation has ever before been 


forms of illustrations. with reading matter 

held down to headings and captions. 

view of the industry’s mechanical progress. 
Ask for Full-Detailed Brochure and 


ROCK PRODUCTS 


330.5. Wells St.. Chicago 
Carries by far the most lineage 


1935 
REVIEW 


An entire issue made up of all 


A re- 


Industrial Survey 


Getting Personal 


George Vos, a. m. of The Texas Company, is eagerly cultivated by 
literary people, who appreciate his helpful criticism on fiction and 
verse. He, himself, writes and sculps, but has resolved to cling firmly 
to the amateur status while he is a business executive. He has writ- 
ten several excellent stories for children which have been privately 
printed 


The flashy aggregation of bowlers training at the Tudor City Rec- 
reation Hall on Monday evenings hails from K. & E. Joe Vessey, 
Bill Preussner and their valiant team mates are preparing to cut a 
wide swath through the Advertising Bowling League a little later 
on 

Ed Waite (B. & B.) is being twitted these days about his alleged 
love of publicity. It seems that on a recent cross country trip his 
Boston terrier, Beans, tired of the ride and went a.w.o.l. when the 
train stopped at Pittsburgh. Frantic with fear of losing his four- 
legged pal, Ed capitalized on his years of experience as a big city 
editor and dashed off a sob story which was played up by all the 
Pittsburgh dailies. It must have been good because the papers were 
hardly on the street before Ed was reunited with his pet. . . 


William H. Lough, president of Trade-Ways, Inc., is reading gal- 
ley proofs of a volume on marketing lore to be published by McGraw. 
Hill next month. 


Ben Laitin, A.E.-G.L. a.e., is proud of his advertising family. His 
wife, Beatrice, is associated with Bert Martinson, the commercial 
photographer, and Janet, the Laitin youngster, is an advertising 
model. 

Ayer folks have recently discovered they have an authority on 
dining out in their midst in the person of Joe Keeley. He has made 
a hobby of investigating restaurants in the Grand Central zone. . 


The 15-minute talk made by Charlie Speaks (K.&E.) over WLTH 
on the subject of travel in the West Indies was good because Charlie 
knows whereof he speaks. He explored that part of the world quite 
thoroughly several years ago before becoming domesticated. . . 

Snapshots at the T.P.A. Christmas party in New York Monday 
night: Sam Meulendyke, carefree at not having to preside at a formal 
meeting, having a good time, especially with the ham... Allan Brown 
of Bakelite in one of his mellowest moods, enjoying a dramatically- 
rehearsed anecdote (censored) by Howard Myers of Architectural 
Forum... Bill Buxman of Engineering News-Record as a perfect Santa 
Claus, even without whiskers. ... Tommy Tredwell of Dodge attend- 
ing to details. . . Bob Ware of Western Electric, Charles McDonough 
of Combustion Engineering, and Grant Armor of Electric Journal 
happy in the success of the big party, and in a few other things as 
well. . . Charles Trott of Parker-Kalon and C. D. Prutzman of Rick- 
ard & Co. making a close-up inspection of the fan-dancer’s fans. 
Charley Baur and H. E. Leonard of Jron Age tossing up for first pick 
of the sister act. .. O. G. Hendricks of Thomas’ Register, on his first 
visit in a couple of years, explaining things to Buchanan of U. S. 
Rubber. Fred Fisher and F. C. Koch of Simmons-Boardman sing- 
ing “I've Been Working on the Railroad,” aided by George Holmes’ 
astonishing barber-shop tenor. Harvey Cenover and Hartley Bar- 
elay, of Conover-Mast, experting the liquid refreshments for the 
benefit of the laymen, with the aid of Jim White (the Jenkins Valve 
Jim White, now one of the publishing boys)... Ed Jacobi of McCann- 
Srickson, deprecating congratulations on his recent platform effort 
and giving all the credit to E. F. Wilson. .. Anton Oliver, U. S. Rubber 
account exec. in the Campbell-Ewald N. Y. office, surprised and 
pleased by the uproariousness of the proceedings . the master of 
ceremonies becoming pained over same, ditto the monologist ... the 
busy bartenders ... the red hats the tumult and the shouting 

. the captains and the kings departing in high feather. 

Albert Snyder, Blaker art director, managed to squeeze another 
item into his list of things to be tharkful for November 29 by wedding 
Pearl Sabin, silk design artist, the preceding afternoon. Together on 
Thanksgiving day they looked upon the brighter side in an apart- 
ment in Sunnyside. 


The first man Bob Johnston, Chicago representative of This Week, 
met when he came to Chicago from Atlanta to start his advertising 
career Was Frank Braucher, Crowell executive, who had just come 
from San Francisco to represent Review of Reviews. They’ve been 
friends ever since. 

Parker Holden, president of Holden, McKinney & Clark, Detroit 
agency, writes the popular King Syndicate strip called “What Would 
You Have Done?” Hunter Griffith, Detroit commercial artist and 
teacher, draws the pictures. 

James Mangan, Mills Novelty’s eloquent advertising manager, has 
been approved as a copywriter by no less than Uncle Sam. The Post 
Office Department has reprinted for direct mail use his famous mes- 
sage, “Write a Letter.” 

Howard W. Stodghill, business manager of the Louisville Courler- 
Journal and Times, whose work tor newspaper boys has given him na- 
tionwide fame, was again honored for his service in this field whew 
the International Circulation Managers’ Association presented him with 
a bronze sundial. The presentation was made at his home in Louis- 
ville. 

Bill Kraus, assistant production manager at Needham, Louis & 
Brorby, took no chances on being snow-bound the morning after Chi- 
cago’s recoyd-breaking snowfall. He strapped on his skis and skied 
seven miles from his home to the London Guarantee building in less 
than two hours. 

When B. Howard Smith, assistant manager and publicity direc- 
tor for Smith Bakery, Kansas City, a division of General Baking 
Company, talked to the K. C. adciub this week, the toastmaster 
seized the unique opportunity of introducing him as a “local boy who 
bakes good.” 

Frank N. Davis, of Nutional Provisioner, accompanied by the missus 
and the kids, has been enjoying the Panama Canal trip to the Pacific 
coast, arriving in Los Angeles in time for the Notre Dame victory over 
U.S. ©. 

Allen Klein, of Breeze-Waetjen, Inc., New York agency, is co-editor 
and co-publisher of a new magazine, the Lunatic Herald, which fea- 
tures unorthodox humor. He makes no secret of his intention to build 
up circulation in the advertising field 

When Mrs. William Brown Meloney, editor of This Week, was the 
guest of the Boston Advertising Club, Jeannette Gold, modest secre- 
tary of the club, was seated at the speakers’ table and given a big 
ovation by the membership 
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eee e © © © © SAYS NO PAPER 
Remember Friends this SHOULD OPERATE 


Holiday Season with 


ADVERTISING AGE 
GIFT SUBSCRIPTIONS 


Surely you could not select a more accept- 
able gift for those engaged in advertising 
or sales promotion work — a thoughtful 
practical gift that you know from your own 
experience will be valued and appreciated 
highly. For 52 weeks it will remind them of 
your friendship and good will. 


Simply write their names on the list below— 
we Shall advise them of your gift with a 
beautiful Christmas folder, in full color, with 
your name penned in, and mailed to arrive 
just before Christmas. The subscription will 
be started with the December 22 issue and 
continue for 52 weeks—all for $1.00 each, 
or 3 years (156 issues) for only $2.00. 


Let ADVERTISING AGE carry your mesage 
of good will this holiday season—Use the 
convenient order form, and to insure timely 
delivery make up your list now and mail to 
us today. 


Special Xmas Gift Order Form 


ADVERTISING AGE, 537 S. Dearborn St., Chicago: 


Please enter the following Christmas Gift Subscriptions for 
Advertising Age for the time indicated. | 


enclose 
will remit 


| affiliate of the newspaper. 


RADIO STATION 


Congressman Decries Tie-Up 
at FOC Hearing 


Washington, D. C., Dec. 12. No 
newspaper should be allowed to own 
a radio broadcasting station, Repre- 
sentative Celler, Democrat from New 
York, asserted during testimony be- 
for the Federal Communications Com- 
mittee here this week. 

The particular newspaper involved 
which brought forth the assertion 
was the Brooklyn Eagle. Representa- 
tive Celler appeared for radio inter- 
ests which opposed the granting of 
a 1400 kilocycle channel to the Brook- 
lyn Eagle Broadcasting Company, an 
This chan- 


| nel is now shared by four stations. 


| 


Saying that he was not opposed to 


| the Brooklyn Eagle as a newspaper, 
|} but on the other hand approved of 
| it, he declared: 


“IT am opposed to any newspaper | 
owning and operating a station. It 


| 
|is a matter that is fraught with a | 
| great deal of danger, especially in| 


/man Celler is chairman of the Board 


e | 


| 


these perilous times, when the great- | 
est freedom should be given to the 
dissemination of news. | 

“There should be as many as pos- | 
sible owners of radio facilities and 
newspapers, so that there cannot be 
a combination that will narrow that 
type of dissemination. Newspapers 
should stick to their own knitting. 
They should not own and operate 
stations, and I would be for legisla- 
tion which would absolutely separate 
them.” 


Affiliated With Stations | 


It was brought out that Congress- 


ot Broadcasters of Brooklyn, formed 
by a combination of WARD, WLTH 
and WVFW, three of the four Brook- 
lyn stations which have opposed the 
awarding of the license to the Brook- | 
lyn Eagle. The fourth broadcasting | 
station involved is WBBC which has | 
made separate application for license 
renewal. 


| The New York legislator feared | 


| that the Brooklyn station would be | 
/tuaned over to a “chain,” which he | 
/said, accounted for his appearance 
| before the commission. 

Iemphasizing his claim that news- 
papers and radio broadcasting should | 
be separated, he declared: 

“IT do not believe that a news- 
paper’s function is to control radio, It 


would be a dangerous thing in this 
land if newspapers could reach out 
for mastery not only into the news 
columns but in the dissemination of | 


$ | in payment for entire order.* 
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lddress Ce Sa ee ey ee ee oe ee te ay Te ae ef eee ae ee er ee rere ee 
Vame Pidig ie SS Soe ROR Ree ee ere aie wine Re os wate elmo se hee tee ) COPS c se ee Oe 


P lddress 


EE oe are Ne Re eR Eee ee Ee ae RN Coe Vis) | 
ON hr hg sera Cais We ek ee Oe a ee 
O Extend my subscription years, 

IMPORTANT INSTRUCTIONS 
Gift cards should read from " Ps 


lf any of above duplicates a subscription— 


O Extend the subscription. [ Advise me. 


*Subscription rates: | Year, $1.00; 3 Years, $2.00. 


NOTE: Write YOUR name and address in the margin below. 


news and whatever goes over the) 
radio. That is a question of policy 
that I think I am qualified to dwell 
upon.” 


“American Weekly” 
Holds Sales Meeting 


Representatives from all over the 
country attended the annual meeting 
of the entire sales force of the Amer- | 
ican Weekly at the Warwick Hotel, 
New York, Dec. 10-12. Mortimer 
Berkowitz, American Weekly general 
manager, presided, assisted by Wil-| 
liam C. Spargo, New York, H. J. C.) 
Henderson, Chicago, and E. M.|! 
Swasey, Los Angeles, divisional vice- | 
presidents. 

Territorial managers who assisted 
included W. S. Patjens, New York; 
J. B. Meigs, Chicago; F. C. Brown, 
Detroit; F. L. Miller, Cleveland; L. 
W. Stetson, Boston; and R. M. Dod- 
son, Atlanta. In addition to Morrill | 
Goddard, editor of American Weekly, 


| Perry Long, production manager, and 


| other 


executives of the magazine, 
speakers at the sessions included: 

B. C. Forbes, economist; Victor H. 
Polachek, Hearst general manage- 
ment director of circulation and pro- | 
motion; Mrs. Christine Frederick, 
, home economist; Clarence Francis, 
executive vice-president, General 
| Foods Corporation; P. W. Marshburn, | 
vice-president, Northam Warren Cor- 
poration; and Kenneth Collins, as- 
sistant to the president, Gimbel Bros. ' 


Kelvinator Names Manager 


John S. Garceau has been appointed 
advertising and sales promotion 
manager of Kelvinator Corporation's 
air conditioning division. Mr. Gar- 
ceau has been with Kelvinator since 
927, the past three years as domes- 
tic advertising and sales promotion 
manager. 


To Boost Circulation 
With the January issue, the circu- 
lation of Printing Profits, Chicago, 
will be increased to cover every print- 
ing concern in Illinois, as well as the 
allied trades. 


Produce 400th Concert 


One of the oldest sponsored pro- 
grams of radio, and the oldest spon- 
sored program of KHJ, Los Angeles, 
recently celebrated its 400th concert. 
The program is that of the Inglewood 
Park Cemetery Association of Los 
Angeles, broadcasting since 1928. 


Atlas Joins A. N. A. 
The Atlas Powder Company, Wil- 
mington, Del., has been elected to 
membership in the Association of 
National Advertisers. John Swene- 
hart will represent his company in 
the A. N. A. 


For both coupon returns and sales results, 
no other group can offer the power, plus 
market coverage, equal to 


Metropolitan: 


Baltimore Sun — Boston Globe — Buffalo 
Times—Chicago Tribune—Cleveland Plawm 
Dealer—Detroit News—New York News— 
Philadelphia Inquirer—Péttsburgh Presa— 
St. Louis Globe-Democrat—W ashington Star 


Circulation 


One out of three of the smart Smal- 


loughbys have auto radios. The solid 
Smalleys have half as many. The Smalz’s 
scarcely any. But 4,500,000 cars are 
wired for radio. For more facts, page 
19 of Columbia’s latest audience study.* 
(If you haven’t a copy, write for one.) 
Columbia Broadcasting System, 485 
Madison Avenue, New York. 


*" More Facts on Radio Listening by Income Levels” 


152 AGENCIES 


Agency men (and women), publishers’ representa- 


tives, publishers, printers, engravers and typog- 
raphers are finding that the Hotel Winthrop has 
large pleasant rooms, an atmosphere of peace, 
and a staff that really enjoys making guests happy. 


DAILY RATES FOR ADVERTISING MEN FROM $3 Single... 
$4 Double. SUITES FROM $5 Daily OR $115 by the Month 


HOTEL WINTHROP 


47th Street and Lexington Avenue - New York City 
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5,500,000 families 
16,500,000 readers 
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28 ADVERTISING AGE 
- Vi | 1 2 | A N BIG LINEAGE Standard 1934 1933 1934 1% 
a a American Mercury $,67: 5,339 | Needlecraft 4,007 3, 
a é Atlantic Monthly 15,363 18,301! Parents’ Magazine 20,608 15,1 | 
— 3) * Current History 2,484 3,122 | Pictorial Review 9,096 13,378 | 
: ma Forum and Century 7,525 7,542 | *Radio Mirror .. 8,230 3,451 
Golden Book ; £080 2576 | Screen Book 9,211 8.044 | 
Harper's Magazine 16,416 17,997| Screen Play 9,917 7,128 | 
Review ot Review 4,970 6.452 | Tower Magazines 10,657 11,887 
Scribners . 11,626 11,123 | True Confessions .. 9,399 8,532 
*True Experiences 10,426 4.989 
Total group 68.037 72.452 | True Romances 11,011 »,288 
True Story 20,786 16,802 ‘i 
~~ General ~~ 7 - = 499 , > 
eerit Chicago, Dec. 13.—-National maga , : ees tak — " (9,000  d6,402 (Continued from Page 1) 
J American . 8.56 6,592 oman's ome Com- end . : ss P 
Engin zines, which have generally shown (\),¢rjean Bo. 13.001 6111 ed ii wee 88.571 41.65% bell-Ewald = ( ompany, agency . 
Reco sizable increases in advertising | American Golfe 10,242 6,172) Woman's World 5.365 ,917| Charge, the campaign marks the co 
News lineage this year as compared with | American Home 12,102 6,511 - —|tinuation of Buick’s established po! 
last, continued to gain lineage in —— and Decoration ir ay rotal group 132,069 463,954 ity. Buick has just closed a selling 
- . Sla . lb 902 . : . ® 
December, ADVERTISING AGE’S analysis | potter Homes & Gardens 9.266 7.285 Outdoor season which is the first in seven 
N U AL of those papers measured by National Boys’ Life 20,388 15,618 | Field and Stream . 11,181 5,168 years in which the company has ex 
ana pv N Advertising Records discloses. Child Life 6,943 7,640 a ee . 7,556 6,097 | nerienced an upturn in business. 
: : ; | Christi: ral 2,187 333 r-Trader-Tri r. 7,943 SOS . ; 
oY W AY All classifications showed appreci- Car Hae, Sorat pr oy ai . eee selitgdene - A ‘ppe! . +P a Furthermore, the company claims, 
cr \GH . oes ving _ | College Humor 2,418 5,082 Hunting and Fishing 6,475 t5S6 blic. i ! a gee 
saat eae A able lineage gains in December ex- (-gc¢mopolitan "28 480 21.316 National Sportsman 6.583 5.646, the public, in the first ten months ot 
Pe M B E R cept the standard publications, which Country Life 16,541 14,049 Outdoors ; 5,631 98S | this year, invested more dollars it 
N U showed a slight loss. Those publi- | /sauire $8,222 , Outdoor co i,coo » 449) Buicks than in any other car except 
‘ “oO rr 76,78 556 | Sports Afie 3,750 4.390 | , . . 
1 cations classed as general led the way ae te Grows ; om a mie ih _ the three in the lowest price field. It 
“ mac ate Garoup > 12s 7 a . . P 
AN. with an increase of approximately jiouse Beautiful—Com- Total group 56,878 46,538| has therefore decided to continu 
23.3 per cent over last December, 40 bined with Home and oe | without outward change the same fea- 
. , : : : , ‘ 9 907 ir . . : : 
jublications in this group carrying| Field . 19,989 9,207 at Order | tures which were responsible for its 
' _— H 1 1 , 6,11 
~ P — P muse ; it e Ze 33 25,246 ‘omfort .. ) ” vob? | P 
567.803 ” = enact . : ouse and tiarden 29,8 25,24¢ n oat | anna Ser renee 
267,50 lines p of advertising this Instructor 10.891 10,446) Gentlewoman oseee ee Eee 3,012 waite this year. : : 
month as against 460,655 last year.) yuge, 5.346 5.186 | Good Stories 5,003 79 The announcement drive will be 
The eight standard publications Life 12,022 \,465 | *Grit 23 16,148 | confined to newspapers, continuing 
for lost 5,415 lines on a similar compari- ~<a Rte a spt Piet a Seannas ; ioe aaa until the first of the year. Beginning 
- a wot | Motion Pieture nit 0,059 5,48 ome Friend .......... 3 889), ; pam : ae . - 
son, a drop of 7.4 per cent from last | Qational Geowraphi 7.077 «5.425 | Household Management in January the company will launch 
year. Nation's Business 15,374 13,215 Journal ard, Parts 9194 1,797, a drive embracing magazines, class 
| In the women’s: group lineage of Open Road for Boys WOST 8,812) Illustrated Mechanics 446 1.996 | and trade publications, outdoor and 
M AN UFA oe lJ fk 4 § 27 papers increased 14.7 per cent over Aneppers ator! aes tor =a ‘acl ‘Lite | ot aes direct mail. No radio advertising 
- ‘ | Physical Culture O33 8.718 | Mother’s-Home Life ; 2,924 2,60 ne : se 
last December, the figures being | p.jular Mechanics 18.337 14.650] *Pathfinder ... .. 9386 6.205 | Will be use d. 
532,069 lines for this month and 463,-| popular Science Monthly 17,391 13,172] Sovereign Visitor . . 1,190 1,100 Included in the magazine schedule 
OF 954 for last December, a gain of | Redbook 19,922 10,785 bese -| are Fortune, Harper's Bazaar, Liter- 
68,115 lines. a - acne an a, 4 - ide Total group 60,102 49.449) ary Digest, New Yorker, Saturday 
- : ‘ , — Screenland . . 6,845 v,o09 : and SE ’ a re , : 
| Kight outdoor publications gained Shadoplay 11,788 2if *November figures. Evening Post, Spur, Time . and J ogNe. 
10,340 lines over the same period of | Silver Screen 6.787 8.775 A number of medical journals will 
7 November Advertising Lineage in 
: 1933, an increase of 22.2 per cent, Sportsman 12,698 13,342 a eamiieaen . also be included. 
‘ 9 at ee Leaks » tn. | Spur 22,279 22.106 " ick’s obiectiv eee oe ~~ 
and 12 mail ordet public ations cai CC ee 11092 7.989 Wrestiiien ual hems. Buick's obje tive this year is to re 
5 ad ¢ creased their lineage by 10,657, a pic ygy 6.909 7. Monthlies duce its volume of advertising and 
ner ae F a Nl gain of about 21.6 per cent. True Detective Mysteries 4,811 oa7 1984 19383 concentrate a forceful message in 
| Ten weeklies and semi-weeklies| Vanity Fair 28,882 26,323 | American Weekly §4,245 82.969 tewer publications with perhaps 
] Weel 0,614 8,1 
lac yal susiness eek 20,6 18,123 : . . r : 
measured by National Advertising Waka’ ° 606.025 460.655 | Collier’ ‘ 59.626 63.909 | More frequent insertions. Consider- 
F atl yates 3 otal group HOH,025 0,655 ; Ss vv,vew SPs . p 
Records carried 587,818 lines of ad- *Forbes 12,874 s.525| able emphasis will be placed upon 
vertising in November, the last Women's 1934 1933 | Liberty eres 21,174 15,957!) outdoor, direct mail and sales promo- 
‘ 3 , ; , 1« 9 95 ; iterary Diges 28,705 22,926] ¢; se : : : 
month for which figures are avail- Velineator .. 19,042 20,446 ee a ahi neue “er tion work with more attention to 
: r - . . *Dream World 10,770 5,854) New OFROF css i 915 81,085 : 
‘ > . area , 192 -£4Q _ ’ 4a pte toll as _ ea “¢ 
able, compared with 513,543 lines in Farmer's Wife 7,492 9.610 |Saturday Evening Post.138,267 153,978 | dealer cooperation. is ; E 
November of last year. This is a] (;o0d Housekeeping Raae BT ESOT Pie 6 is nce teaweas 82,924 65,281 | For 19385, Buick offers tour lines ot 
gain of 74,275 lines, or approximately | Harper's Bazaar . 60,666 48,143! *Town and Country.... 42,476 27,755! motor cars covering the broad range 
Onst ucti 14.5 per cent. ~tab é 8,586 8,545 Total ; 587 818 513.542 | from the low medium to the high me- 
ollywood aod 9.380 6,329 otal group -oSG, vloote 3 ae ‘ ee Sa ' 
10 ; : cae eheie: Miemnaie 11.698 “756 pened dium price field, and also offers the 
e ° ° Junior League Magazine 11,450 6,205! Figures supplied by publisher. largest variety of body types in 
O NY Highlights of Ladies’ Heme Journal.. $4,414 jg | National Advertising Records, pub-| Buick’s history. The cars are all sim- 
‘Call's 2,728 48 | : agp eee a oaraitin. <i ial alee ae =e 
. 2 early Sala ies i ots lished by the Advertising Record | ilar in design and construction, vary- 
. ) Lj . «alee 4 es . sete . . . . . . 
A Hudson Drive *Movie Mirror 11,770 5,961 Company, Inc, |ing only in details of dimension and 
NNy —— ~ | price class. The extensive line is 
L | said to give price coverage of ap- 


None too soon to make space 
reservations and to arrange for 
copy preparation. 
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' ENGINEERING ~ 
NEWS-RECORD 


CONSTRUCTION | 
METHODS | 


Are I ndicated Wisconsin May 
Detroit, Mich., Dec. 13.—Probable Regulate Price 


highlights of Hudson Motor Car Com- ‘ 
Of All Gasoline 


pany’s 1935 sales and advertising 
story were indicated this week when 
the company announced major im- 


provements in the new Hudson Ter- Madison, Wis.. Dec. 12.--State- 
raplane models. wide regulation of gasoline prices 


re P : . j ‘ts ay ve P 
Perhaps the most important of in Wisconsin to end the 


these improvements is the electric between independent dealers and 
hand” shift control which, the com-| major companies is being consid- 


pany promises, will be exclusive with ered by the state 
Hudson this year. The new feature agriculture and markets. 

will be optional on the lower price A series of hearings are to be 
models and standard equipment Bossi held Dee. 15, 18 and 20 in Madison, 
the higher price models. Other im- 


department of 


Oshkosh and Eau Claire respec- 
provements include larger bodies, | tively, to sound out public opinion 
cielo powerful motors and all-steel on a department order establishing 
roots. minimum prices for the three 


Performance and economy of opera- 
tion, which have comprised the key- 
note of Hudson's aggressive news- 
paper campaign under the direction 
of its new agency, Brooke, Smith & 


standard grades of gasoline. 

There is a movement afoot in 
legislative circles here to make 
gasoline a legal utility and 
its sale as closely as 


eee ane. will be the foundation luminating gas and electricity. In 
of the 1935 sales message. | practice, a statewide gasoline or- 
An insight into the possible trend der probably would work like the 
si the industry's prices for 1935 was milk price orders issued monthly 
given when Hudson also announced by the department at the present | 
its price range on the new models. time. New prices for gasoline | 


If Hudson ean be used as a criterion, 


would be set at regular intervals. 
then the tendency 


RN ATE eg IT GI A minimum price order has been 

Prices on the 1935 Hudson Terra- hs vigd cagiitcconnet pec —_ ue 
plane models range from $15 to $35 < aoa ae segags 
ai eee cc ae Standard Oil Company and the 
cial series range from $45 to $55 be- Waseem Oe Company: 
low the DeLuxe line of 1934 which 
it closely parallels. An entirely new 
six-cylinder series of the Hudson, ‘ ‘ jf r 
priced between the Hudson Eight and! , peneial igang solr nl . ba = 
Terraplane, is announced with a base | oe ws he seage atta = eer 

; Sep aa | kay, a preparation for the relief of 
price of $695 tor the two-passenger | colitis and intestinal disorders, has 
coupe. The Hudson Eight Special | appointed Jerome B. Gray & Co., Phi- 
runs from $760 to $860, the DeLuxe | ladelphia, to direct its advertising ac- 
Kight, from $845 to $955, and the!count. Space is being placed in mag- 
Hudson Kight custom models, from &zines and newspapers. 
$1,125 to $1,195. Prices for the Ter- 
baplane start at $585 for the two 
passenger coupe and run to $725 for 
tue DeLuxe convertible coupe. The 
Challenger discon- 


seems to be 


Kolokay Names Gray 


Names Arbogust 
The advertising account of Ameri 
can Hospital Supply Corporation has 
been placed with Oren Arbogust 
Chicago. 


series has been 


tinued. 


wartare | 


control | 
that of il-| 


proximately 27 per cent of the entire 


Ryan Account Placed 


Matthew N. Ryan & Sons, Inc.,| #Utomobile market, a condition ex- 
New York, large cotton and rayon) pected to increase Buick volume 
converter, has placed its advertising greatly during the coming year. The 
account with Al Paul Lefton Com-. base list price is quoted at $795, 
pany, Inc., Philadelphia, 


Chosen Vice-President 

Adelaide Stevens, for nearly five 
years art director of the Hazard <Ad- 
vertising Corporation, New York, has 
been elected vice-president of that 
agency. 


Illustrator Names Rep 

Batiste & Sanchez, Chrysler Bldg., 
New York, have been named eastern 
representatives of Charles Perry 
Weimer, illustrator. 


a 


V SAy fade is | FE vide 


Who owns more than one radio? 34 
| out of 100 Smythington-Smyths (who 
have liberal incomes). 13 out of 100 of 
the thrifty Smithsons. Even 5 out of 100 
Smiths. Do they use them? Read page 
17 of Columbia’s latest listening study*. 
Write for a copy if you haven’t one. 
Columbia Broadcasting System, 485 
Madison Avenue, New York. 


*" More Facts on Radio Listening by Income Levels” 
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W. Frank McClure, 
President of the Chi- 
cago Federated Adver- 
tising Club. 


Miss Mercedes Hurst, 
General Chairman. 


Madame Schumann- 


Heinck 


Stan Myers, Director of 
the Hotel Morrison Or- 
chestra. 


Keith Beecher, Director 
of the Continental Room 
Orchestra of the Stevens 
Hotel. 


CHICAGO AD FRATERNITY'S 
ANNUAL CHRISTMAS PARTY 


- 
Galaxy of Theatrical Stars 


Will Entertain 


at the Stevens 


Dec. 20! 


EADING stars of stage and radio, the most select 
[_ group of theatrical celebrities gathered together in 

many moons, will furnish entertainment for the an- 
nual party of Chicago's advertising men and women, a 
benefit for the Off-The-Street Club in the Grand Ball 
Room of the Stevens Hotel at noon, December 20. 

Miss Mercedes Hurst, general chairman, announced 
that the cream of performing stars now appearing at 
Chicago's theaters, Fotels and night clubs, had offered 
their services gratis for the big benefit affair. 

The party, a tradition among the Chicago advertis- 
ing fraternity for more than a score of years, is sponsored 
this year by the Chicago Federated Advertising Club, 
of which W. Frank McClure, Carroll Dean Murphy, Inc., 
is president. 


BIG ENTERTAINMENT PROGRAM 


Warren Brown, sports editor of the Chicago Herald 
and Examiner, will be master of ceremonies. The list of 
artists includes: 

Madame Schumann-Heinck, George M. Cohan, 
Dorothy Stone, Eugenie Leontovitch, now appearing at 
Chicago theaters, Roy Cropper, Tommy Martin and 
Ted Weems, Palmer House; Old Heidelberg Octette of 
Old Heidelberg Inn; Keith Beecher's orchestra and Gyps 
Nina of the Stevens Hotel; McNallie Sisters, Bismarck 
Hotel; Stan Myers Glee Club Orchestra, Morrison Hotel; 
Ambrose Wyrick, Gale Page, Charles Sears, Billy Thomp- 
son and the Three C's of NBC and Lawrence Salerno, 
Tom, Dick and Harry and Dorothy Miller of WGN. 


PRIZES AND FAVORS 


Virgil Angerman, chairman of the committee on 
prizes and favors announced that business firms had re- 
sponded generously to his requests and that the Christ- 
mas surprise packages to be given to all attending would 
contain many valuable favors. A large list of door prizes 
also will be given away. 

On the occasion, the advertising fraternity and 
leaders in all lines of business and professions, sit down 
for three hours of fun and entertainment. After-luncheon 
talks or discussions of a serious nature are taboo and the 
holiday spirit of merriment prevails. 

Most of the proceeds of the event are turned over 
each year to support the Off-The-Street Club, an or- 
ganization founded by advertising men in 1900 to provide 
amusement and study for under-privileged boys and girls 


of Chicago. 
TICKET SALE GOOD 


Miss Margaret Chase of the Kier Letter Company, 
chairman of the ticket committee, reported that the ad- 
vance sale of tickets has surpassed all expectations. 


Four committees named by Miss Hurst to assist her 
in planning and staging the party, follow: 

Publicity—Glenn G. Hayes, president of Hayes, 
Loeb & Co., chairman; Richard J. Thain, advertising man- 
ager, Carson, Pirie, Scott & Co., and G. R. Schaeffer, 
advertising manager, Marshall Field & Company. 

Program—Albert Fuller, Palmer House, 
Albert M. Anderson, Chicago Publications, Inc.; W. J. 
Byrnes, Chicago Tribune; L. F. Erikson, NBC; Mary Coffey, 
Guenther-Bradford & Company and Mrs. Winifred 
Ralston, Grace Denton Company. 

Prizes and Favors — Virgil Angerman, Popular 
Mechanics, chairman; Burr Robbins, General Outdoor 
Advertising; H. C. Schuster, Chicagoan; and Aubyn 
Chinn, National Dairy Council. 

Tickets—Margaret Chase, Kier Letter Co., Chair- 
man; Anthony Gould, Rand, McNally & Co.; Mary Dowd, 
Dowd Letter Service Co.; H. K. Clark, New York Sun; 
H. R. Van Gunten, Lord & Thomas; Kingsley Rice, Power 
Plant Engineering; C. E. Nichols of C. E. Nichols Com- 
pany; O. C. Harn, Audit Bureau of Circulation; C. S. 
Clark; A. F. Buechle, Rogers Engraving Co.; Janet Olson, 
Kier Letter Co.; Preston Reed, financial advertising; Dade 
Epstein, publicity; Milo E. Smith, Chicago Bridge Iron 
Company and John Sweet, Traffic World. 


ENTERTAINMENT SCHEDULES FOR CHICAGO 
FEDERATED ADVERTISING CLUBS 


WARREN BROWN—Master of Ceremonies 
MADAME SCHUMANN-HEINCK 

GEORGE M. COHAN 

DOROTHY STONE 

EUGENIE LEONTOVICH 

ROY CROPPER—Palmer House 

TOMMY MARTIN—Palmer House 

TED WEEMS—Palmer House 

OLD HEIDELBERG OCTETTE—Old Heidelberg Inn 
KEITH BEECHER'S ORCHESTRA—Stevens Hotel 
GYPSY NINA—Stevens Hotel 

McNALLIE SISTERS—Bismarck 

STAN MEYERS GLEE CLUB ORCHESTRA—Morrison Hotel 
AMBROSE WYRICK 

GALE PAGE—NBC 

CHARLES SEARS—NBC 

BILLY THOMPSON—NBC 

THREE C'S—NBC 

LAWRENCE SALERNO—WGN 

TOM, DICK AND HARRY—WGN 

DOROTHY MILLER—WGN 


Albert C. Fuller, Program Chairman 


Albert M. Anderson, Vice Chairman, 
Program Committee. 


THE 


CHICAGO 


FEDERATED 


ADVERTISING CLUB 


A FEDERATION OF LOCAL ADVERTISING ASSOCIATIONS 
SUITE 1821 HOTEL LA SALLE e CHICAGO 


THIS ADVERTISEMENT SPONSORED BY 


COLLINS, MILLER & HUTCHINGS, Inc. 


PHOTO ENGRAVERS 


717. SOUTH WELLS STREET 


’ CHICAGO, ILLINOIS 
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Mr. Smith declared that the in- it baked 95 per cent of the bread| was followed by innovations in Canada Tells 
URGES BAKERS 10 dustry should bend its efforts to eaten in the United States. sizes of loaves, with the result that y 
improve production, and should in- This progress resulted from bet- people ate less bread, Mr. Smith FH Influ ne 
ject the proper appeals into a “five-|ter manufacturing methods, careful | Went on. 7 A e 2 
year plan” of advertising, properly | sejection of ingredients, sanitation, “We can help our industry,” he 


INCREASE THEIR 
APPROPRIATIONS 


Kansas City, Mo., Dec. 13 
traordinary advertising effort 
bakers is a priceless ingredient in 


Ex- 


any recipe to revive the public’s 
waning demand for bread, B. 
Howard Smith, of the Smith Bak- 


ery of this city, a division of Gen- 


eral Baking Company, told the 
Kansas City Advertising Club this 
week. Many bakers were guests 
at the meeting. 


Se see Soe SE SSE SSE SSE SEAS SSE SS St SS SSL 


by | 


planned by the industry as a whole. 
Mr. Smith is assistant manager 
and publicity director of the Smith 
company. 

While advertising 
might normally be figured at two, 
three, or four per cent of volume, 
the speaker said, bakers should in- 
crease this amount to 15 or 25 per 
cent of volume, or as high as nec- 
essary to gain desired results. 

Mr. Smith reviewed the history 
of the baking industry, showing how 
it advanced from a position a gen- 
eration ago of competition with the 
housewife, the commercial bakeries 
|then baking 15 per cent of the 
| bread consumed, to a position where 


appropriations 


and other improvements, Mr. Smith 
said. However, he pointed out, 
vast overbuilding of bakeries and 
decline in domestic consumption of 
flour products ensued. 

In many ways, Mr. Smith claimed, 


there appears to be actually less 
need for bread now than _ before. 
Causes may be the prevalence of 


greater leisure, less arduous phys- 
ical labor, and the fact that homes 
and transportation vehicles are now 
better heated, he suggested.  In- 


|ecreased cigarette smoking may also 


have 
tites, 


contributed to reducing 
he added. 
General use of 


appe- 


slicing machines 


asserted, “by getting back to a sane 
shaped and sized loaf. This should 
automatically increase bread con- 
sumption considerably. We can 
pour thousands of new and tempt- 
ing recipes into the housewife’s 
ear. And because we know that 
variety of breads causes greater 
total bread consumption, we can 
publicize our variety breads. 

“Once the industry can locate the 
proper appeals—and those appeals 
must be to the selfish interest of 
the consumer and not the selfish | 
interest of the industry—then we 


must peg away. For human na-| 
ture’s most active function seems | 
to be the ‘forgetter.’”’ 


of his whip and 


The tip-toed 


don’t you really 


ELEC TROT YP 


ST EBREOTT 


Donder and Blitzen and the whole jingling 
team! The little old roly poly man—a pop 


over the roof tops he swirls! 


hush of the night before and 


the frantic business of stalking the old man who 


looked so strangely familiar behind that beard! 


Listen, you disillusioned advertising men— 


rue the day when you snapped 


LEO D: <. 


ES * NICKELTYPES 


PES e MATRICES 


out of the happy myth? Of course you do, 


but what are we hardened old timers going to 


do about it? A suggestion: 


Here in Chicago we have a Good Fellows 
group that does yeoman work at cheering un- 
happy children each Christmas. Join up with 
them —even by proxy—and you'll never regret 
having helped keep the dream alive at least 


one more year in some child’s heart. 


PARTRIDGE & ANDERSON COMPANY 


PARTRIDGE, President 


712 FEDERAL 


STREET 
PHONE HARRISON 


¢ CHICAGO 


3732 
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‘receiving from 


on Advertisin g 


Los Angeles, Cal., Dec. 13.—Over 


1,200 manufacturers’ advertising 
|ecampaigns are already identified 


with the better housing program, ; 
Federal Housing Administration in- 
dustrial-regional group meeting at 
the Biltmore Hotel here today was 
told by Ward M. Canaday. 

Mr. Canaday, FHA director of 
public relations, is president of the 
United States Advertising Corpora- 
tion, Toledo. His talk here re- 
vealed the extent of the influenc 
the better housing program is hay- 
ing on many advertising mediums, 
and the hearty aid the program is 
manufacturers. 


Many of the 4,500 manufactur- 
ers all over the country actively 
cooperating in the better housing 


drive are examining their advertis- 
ing programs with a view to “cash- 
ing in” on the campaign’s benefits, 
he said. 

“Two hundred 
manufacturers are using the radio 
in programs to help stimulate an 
interest in the better housing pro- 
gram,” Mr. Canaday _ disclosed 
“General Mills, for instance, is 
identifying the better housing pro- 


and forty-three 


gram in their most popular hour, 
and as a result of this are broad- 


ening their program for next Feb- 
ruary.” 

The Borden Company, 
milk to large areas, is now han- 
dling the subject in its 45-minute 
Hollywood radio program, with the 
conviction that the program is con- 
structive and valuable, he said. 

In their own plants, Mr. Canaday 
said, manufacturers are also coop- 
erating “by putting into effect now 


supplying 


maintenance and repair programs 
for which they, in most cases, al- 
ready have set up reserves, and 


|encouraging their dealers to do like- 


wise.” More than 1,000 manufac- 
turers are training their dealer and 
contractor salesmen in consume! 
selling, he added. 


Report Increase in 


‘18 per 


Motor Production 
Motor vehicle production by mem- 
bers of the Automobile Manufactur- 
ers Association for the first 11 
months of this year increased 33 per 
cent over the same period in 1933, 
and represents an increase of 29 per 
cent over the total output of last 
year, the association reports. 
November production was esti- 
mated at 76,798 units, a decrease of 
cent under the preceding 
month, and a gain of 62 per cent over 
the same month in 1933. 


Renew Gift Drive 

Albers Bros. Milling Company, Se- 
attle, Wash., a subsidiary of the Car- 
nation Company, is again sponsoring 
a “Give Grocery Gifts” campaign cov- 
ering the Pacific coast. It includes 
window banners, mats for grocers’ 
own advertising, and display sugges- 
tions. Erwin, Wasey & Co. handle 
the account. 


RAPID'S CELEB 


SERIES!im Floyd Gib- 


bons might tell 
Pardon us, Floyd.) 


an ad for us. 
7 


Justreturne dfrom Ra p- 
id’sboxo wondersboyare 
they marvelousgive’em 
yournextjobandseereal 


servicesolong! 
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PHOTOSTATS 


KAPID COPY SERVICE 


{ Vanderbilt 3-3680 
New York | For all branches 


Cleveland: 
Chicago 


Main 9335 


{ State 6013-4 
| State 5980-1 
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JUDGES STUDY ENTRIES IN FAWCETT WINDOW DISPLAY CONTEST 


TOGRAPHIC | 
REVIEW OF THE 
WEEK 


CARRIES TIE-UP TO UNUSUAL LENGTH 


he Get |) ke b 


=a 


% IT'S PURE SILK 


Paul West, managing director, Association of National Advertisers; John Russell Ward, editor, Drug Store 
Retailing"; and Frederic R. Gamble, executive secret ary, American Association of Advertising Agencies, 
were busily engaged last week in 

selecting the 105 window displays 

> sen Tan © NOW CORN PADS CAN SURVIVE THE SHOWER 
prizes in the contest sponsored by 
Fawcett sia <0 Group, New 
York. 
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Johnson & Johnson have just introduced this new Drybak corn, cal- 
lous and bunion plaster which is declared to be waterproof. A 
special Bakelite resinoid processing on the backing does the trick. 
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Ivory Flakes is your biggest hargain in 


WILL HELP ART DIRECTORS FORGET TROUBLES 


mena 4 


fine fabrics soap 


Page advertisement which appeared in the Dec. 8 issue of "The New 
Yorker," demonstrating how tie-up advertising may be carried to its 
ultimate lengths. 


Deep Rock Oil Corporation, 
Chicago, believes firmly in “oy 
ing the h interest appeal i 
A REAL MAN-SIZED DRINK WOULD GO IN THIS cine tte. tas ede 
; — ——— foot station poster which is typical 
| of the material used. 
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i 
Ptr con ti , 
See es | Sterling E. Peacock, who has been Doris Hurtig, blonde danseuse who was featured at the Canadian 
; ; 79 named manager of N. W. Ayer's Club on Chicago's lake front last summer, will be one of the many 
One of the jumbo cartons developed for National Distillers by Con- Chicago office, following the attractions designed to aid Chicago art directors and their friends 
tainer Corporation of America. They are designed for retail store transfer of John W. Hansel to throw off the cares of life at the annual stag dinner of the Art 


and window display. Philadelphia. Directors Club, Dec. 28. 
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ARTICLES 
ERNEST HEMINGWAY 
THEODORE DREISER 
HENRI BARBUSSE 
EZRA POUND 
JAMES M. CAIN 
ISAAC GOLDBERG 
JOHN GUNTHER 
LAWTON MACKALL 
MAJ. HOWARD S. REED 


FICTION 
F. SCOTT FITZGERALD 
ERSKINE CALDWELL 
WALDO FRANK 
THOMAS BURKE 
MANUEL KOMROFF 
OLIVER LA FARGE 
LANGSTON HUGHES 
LIAM O’FLAHERTY 
L. A. G. STRONG 
KONRAD BERCOVIC! 
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Among Monthlies 
in 
December Magazine Advertising \ 


1934 1934 1933 1932 1934 1933 
Pages Lines Lines Lines Jan.-Dec. Jan.-Dec. EDW. ie McKENNA 

Fortune. Pe eT eT 76,788 44,845 27,571 791,582 360,324 
(mR ear eee TE aR aA HOHE 37 38,395 ) 228,891 GEORGES SURDEZ 
Town & Country (2 1s.) ne ae 33,285 32,975 30,963 415.777 325,502 
House & Garden Sonie's . 47 29,870 24,304 20,245 339,370 229,084 LO U I 5 PAU L 

N. Y. Met. Edition ‘ ee” 32,949 29,466 24,276 384,852 292, 8&8 
Vanity Fair .... ° 46 28,894 26,172 17,437 281,210 178,164 NORMAN MATSON 

N. Y. Met. Edition 50 31,738 31,532 19.096 209,729 212,153 
Cosmopolitan 66 28,192 21,316 16,155 318,329 258,684 * 
The Chicagoan 35 23,520 18,816 22,078 193,200 212,822 8 me PO R b ~ 
The Spur .. 35 —- 23,478 22,106 = 26,990 ~—s- 288,258 ~—S> 219,546 e 
Boys’ Life ; 30 20,467 15,903 13,831 121,796 107,072 
Yachting 32 b20,224 15,444 14,114 322,475 215,184 HENRY M. ROBINSON 
House Beautiful 32 19,989 9,207 8,539 248,126 117,359 ; 
Redbook 46 19,911 10,787 10,003 198,916 151,404 4 DICK CULLUM 
Popular Mechanics R4 18,704 14,894 15,848 164,526 141,090 
American Magazine $3 18,563 16,593 17,192 234,257 211,135 CURLY OGDEN 
Popular Science Monthly 42 17,859 13,105 13,101 156,594 110,808 
Country Life 26 17,353 15,402 14,172 218,274 172,192 il U Na a r 
Harpers Magazine 74 16,548 18,340 14,644 116,312 111,580 a y 
Motor Boating 38 16,254 14,823 16,848 293,238 232,177 
Atlantic Monthly 69 15,414 18,346 11,686 78,486 83,276 ® os ROBERT BUCKNER 
Nation's Business 36 15,378 13,215 9,592 205,252 164,735 Be ee 
Modern Mechanix 61 13,659 9,033 7,810 134,918 83,144 ot EDW. P. BORDEN 
American Boy 19 13,163 9,289 10,632 89,595 80,425 . Bag 
Forbes (2 Nov. is.) 30 12,848 8,511 15,481 = c 118,175 103,403 R. J. B. DENBY 
The Sportsman 18 b12,362 b13,139 10,941 196,728 132,191 
American Home 19 12,251 7,152 $159 147,858 74,170 Fs 2 . 

N. ¥. Met. Edition 27 17,200 10,538 6,04? 209,367 109,867 : p a kK T r Y 
Christian Herald ; 18 12,240 10,512 11.656 112,840 119,999 : 4 


Life. na 28 11,818 8,398 , 1,602 75,16 me 
Field & Stream ; , 6 i ket mgt ron a ataes ies of EDGAR LEE MASTERS 


Picture ss 10058 ASD 28S ASTSAS pes GILBERT SELDES 
‘ BURTON RASCOE 
SIGMUND SPAETH 
JOHN V. A. WEAVER 
MEYER LEVIN 
A. de SAKHNOFFSKY 


CARTOONS 
JOHN GROTH 
E. SIMMS CAMPBELL 
R. VAN BUREN 
GILBERT BUNDY 
SIDNEY HOFF 
D. McKAY 
RODNEY de SARRO 
HOWARD BAER 


‘FICTION - § SPORTS . HUMOR: prngieory 
¥ EVERETT SHINN 
CLOTHES « ° ART - + CARTOONS | JAY IRVING 
: HARRY WEINERT 
SAM BERMAN 
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‘Tture 23 10,008 8,591 13,479 112,348 
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Scribner's ; ne ve 20 11,180 9,806 10,605 70,157 70,332 
‘nset. , ee 26 11,092 7.989 §,555 125,411 81,10 x > ba ~ 
Instructor . 16 10,890 10,692 9.575 112,473 127,5 1) EK | A R a Ni ik N g 
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